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WHAT FILES DO YOU SELL? 


Do you sell your customers files that make good 
under all conditions, files that give complete | 
satisfaction and bring repeat orders? Are you Re 
increasing your file business by furnishing files 
that make their own recommendations? If not, 
let us acquaint you with 


DELTA FILES—THE “FILES OF QUALITY” 


DELTA FILES are made of crucible steel. DELTA 
FILES have the deepest cut teeth, DELTA FILES 
are the highest grade. DELTA FILES give last- 
ing satisfaction. DELTA FILES promote sales. 
DELTA FILES are your opportunity. 
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Write for Catalog and Special Trade Price List. 
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DELTA FILE WORKS 


3231 Frankford Avenue, Philadelphia, Pennsylvania 
Chicago: 62 East Lake Street New York: 260 West Street 











ALPHABETICAL INDEX AND CLASSIFIED LIST OF ADVERTISERS, PAGES 54 and 55 
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SELLS LIKE HOT CAKES 


STRONG LANGUAGE is not needed to sell DANGLER STOVES. They speak 
for themselves on points of convenience, economy and durability. 


When You Sell 


DANGLER 
WICK BLUE FLAME 
OIL STOVES 


A demonstration is usually all that is necessary to 
make the sale. If you must use talk, the DANGLER 
has the talking points. 





Get in line for your share of thewave of national prosperity. It means Immediate Profits. 
Aside from Immediate Profits you will hold the future good will of the customer to 
whom you sella DANGLER OIL STOVE. Catalogue and Prices cheerfully sent 


on request. 


DANGLER STOVE COMPANY 


Division American Stove Cémpany 


Ceyeland Ceyelana 











JUST AS IMPORTANT 


to ventilate school rooms as to heat them 


Parents and school officials are realizing that it is just as necessary to ventilate 
school rooms as to heat them— it is plainly evident that foul and vitiated air should 
not be reheated and breathed again and again, but should be passed out of the room 
through a ventilator. 


THE FRONT RANK SCHOOL HEATER AND VENTILATOR 
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has been designed especially to meet the ; 7 aa 

requirements of up-to-date schools. It is \ co ayy. 
a simple apparatus, easily controlled, and | eo) q wh: 
changes the air several timesanhour. The _ . / qi. 
inside air is shut off by turning the damper > eee ty t ~t 






in the cold air duct, and the entire supply 
comes directly from outdoors. The smoke 
pipe passes through the center of vent pipe, 
making it a never-failing, positive ventilator 
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Write us for further particulars 


Haynes - Langenberg 
Mfg. Co. 


St. Louis, Missouri 











Front Rank tiene 


School Heater (4 rr i 
and Ventilator \: 
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UnbvER THE name of the National Trade Associa- 
tion an organization has been formed for the pur- 
pose of combating the efforts which 

For Square are now being made by retailers all over 

stig the country, in cooperation with manu- 

"  facturers of many nationally advertised 
trademarked lines, to prevent indiscriminate price 
cutting on such merchandise. 

A large amount of syndicated matter is being sent 
out by this new organization to newspapers “in the 
hope that you will find it possible not only to make 
use of the statements in your news columns but to 
comment on it editorially as well.” 

The list of officers and directors of this new or- 
ganization indicates very plainly that the purpose of 
the National Trade Association is not toward improve- 
ment of retail conditions, but that on the contrary it 
has for its main purpose that of continuing the pres- 
ent very unsatisfactory conditions which hamper the 
proper development of retail business. The president 
of the Association is George B. Caldwell, the guiding 
genius of the Sperry and Hutchinson trading stamp 
organization. ‘The vice-president is Percy S. Straus, 
of R. H. Macy and Company, New York City, the 
pioneer price cutters. Other members of the Board 
of Directors are heads of large city department stores 
in various parts of the country. 

Without going into details of quoting at length 
from the statements of Mr. Caldwell as to the purpose 
of the National Trade Association, it is well, however, 
to consider one of the paragraphs in this statement 
that has specific reference to the Stephens-Ayres Bill 
by which it is intended to prevent indiscriminate price 
cutting on nationally advertised, trademarked mer- 
chandise. 

This paragraph reads as follows: 

“This bill is contrary to the interest of the con- 
suming public. Regardless of how it might affect the 
interest of the manufacturer, jobber and retailer, it is 
certain that it would always compel the consumer. to 
pay the maximum price which had been fixed by the 
manufacturer. He could never obtain the reduced 
price which would result from natural competition. 
At the present time many articles are placed on the 
market at reduced prices by the large retail store in 
order to stimulate business or reduce stock. The con- 
sumer thereby enjoys the benefit of these price reduc- 
tions. If the monopoly created by the Stevens Bill 
should become fixed by law, the public would imme- 
diately lose this valuable privilege and would there- 
after be compelled to pay the monopoly price.” 


The foregoing statement does not represent the true 
condition, because the reduced prices at which such 
merchandise is offered by some large city department 
stores and all of the mail order houses do not result 
from natural competition nor do they result from the 
greater buying power of these concerns. They do 
result from a deliberate intent to create a false im- 
pression among possible customers—that all other 
prices asked by these concerns are equally representa- 
tive of good value, which as a matter of fact they are 
not. 


It is admitted ‘by those who control these large re- 
tail enterprises that the price cutting on trademarked 
articles is done for the purpose of getting people into 
their stores. They have found by experience that a 
person who comes in to buy a 25 cent article—one of 
which he knows the real retail value, because the man- 
ufacturer has advertised it—for 19 cents will purchase 
other articles on which the value is not established 
and on which the price may be and often is inflated 
to allow for an extortionate profit. They cannot get 
around the fact that when they sell a standard trade- 
marked—or any article—at a_ loss, this loss must be 
made up by asking an unduly high price for some 
other article. So in the last analysis, the consumer for 
whom these “Squafe Deal” people express such solici- 
tude after all pays more instead of saving money, as 
they would have the public believe. 

The fact that every organized body of retailers has 
officially endorsed the provisions of the Stephens- 
Ayres Bill, as well as the original Stevens Bill, is a 
fairly good indication that retailers who believe in 
legitimate methods of sales promotion are a unit in 
favoring the passage of the bill by which such un- 
fair methods of advertising will be stopped. For there 
is no milder word by which the method used by stores 
advertising well known trademarked merchandise at 
practically cost price can be classified. 

It is necessary, however, as has been pointed out 
on numerous occasions by AMERICAN ARTISAN, that 
every retailer who believes in fair methods of mer- 
chandising should let his representatives in Congress 
know that he expects them to vote for the passage of 
the Stephens-Ayres Bill. The concerns which are in- 
terested in preventing its passage are well organized 
and are willing to spend large amounts of money to 
gain their object. Unless the retailers of this coun- 
try in behalf of whom as well as in behalf of the 
consuming public this bill has been drawn, make a 
positive stand by individual statements to their repre- 
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sentatives in Congress, in favor of this bill, it will not 
be passed. 

If you have not already done so since the re-intro- 
duction of the bill write to your congressman and sen- 
ators at once and make plain to them that it is your 
desire to have the Stephens-Ayres Bill passed during 
the present session of Congress. 








THE EASIEST way to dispose of waste paper is of 
course to burn it up, but in doing so we not only rob 
ourselves but actually put ourselves in 
the same class as those who are now gen- 
erally regarded as pirates because they 
have ruthlessly destroyed the forests in 
certain parts of our country and thereby caused an 
actual scarcity of good lumber of certain kinds—we 
make it necessary to use new material for paper manu- 
facture where our waste paper would be fully as 
serviceable, and that is robbing our national resources 
and incidentally causing higher prices for the new 


Do Not 
Burn Your 
Waste Paper. 


paper we use. 
We Americans are prone to be wasteful. 
many cases things seem to come too easy for us—with 
the result that we haven’t the proper regard for the 
rules of true economy, and the burning up of paper 
which has been used for packing or of newspapers, 
magazines, booklets, catalogs, etc., is one of our ways 


In too 


of wastefulness. 

Just at this time, this wastefulness is of more than 
ordinary importance, for there is a very serious short- 
age of raw material for the manufacture of paper, and 
William C. Redfield, Secretary of Commerce, Wash- 
ington, D. C., in a recent announcement sent to about 
4,000 commercial organizations, urges their coopera- 
tion and that of the individual members in efforts to 
relieve this shortage. 

Incidentally, it is quite worth while to keep in mind 
that by baling their waste paper, retailers of hardware, 
as well as other users of large quantities of paper, can 
secure prices far in advance of those formerly paid 
by the local ‘‘ragmen.” 








THERE WAS a time, not so very long ago, when the 
accepted rule of barter or trade was fittingly expressed 
in the phrase “Caveat emptor,” or “Let 


yong the Buyer Beware.” It was generally 
an 

accepted, among rers as well as 
Trade. pted 1ong buyers as w 1 


among sellers, that it was “up to” the 
buyer to detect any flaws or misrepresentations as to 
the article in question before the sale was made, or 
he would have to stand the loss. 

Happily, we have passed beyond that stage—at least 
to a considerable degree. But there still remains much 
to be done before we get entirely away from the idea 
that it ever pays to be dishonest or not absolutely 
truthful in statements about what we offer for sale. 

In the advertising of almost any article, for in- 
stance, there are many who cling to the false doc- 
trine that exaggeration is necessary in order to cre- 
ate the proper impression, or to induce readers of the 
advertisements to come to the store and buy the par- 
ticular article advertised. That is why “Price” and 
“Comparative Values” are so unduly prominent in 
some advertisements, and that is also why so many of 
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these advertisements fail to bring the results ex- 
pected. 

It is a very easy matter to say, for example, that a 
hammer is “worth $1.50” and that it will be sold at 
“this special sale for 89 cents,’ but does such a “de- 
scription” really give the reader any idea of what he 
may expect to get in that hammer? Or does the 
statement that a kitchen range is “valued regularly 
at $65.00,” but can be purchased on a certain day at 
“only $49.98” convey any information as to how well 
the range is suited for the purposes for which it is to 
be used? 

And then, isn’t there the danger that the “en- 
thusiasm” of the writer of the advertisement may 
run away with him, and that he may put the “regular 
value” up a notch or two, so long as the average per- 
son can’t judge within ten dollars as to the real value? 
As a matter of fact—that is often done, altogether 
too often. 

The following statement by 
Candler, Chancellor of Emory University, Atlanta, 
Georgia, covers this point fully and completely: 


Bishop Warren A. 


When a seller and a buyer have made a trade, based on 
truth, both have obtained a benefit, and the community to 
which they belong has been benefited insofar as their inter- 
ests affect the welfare of the community. Each has parted 
with that which the other needed, and in turn has obtained 
from his fellow man what he himself needed. Honest ex- 
changes, therefore, enhance values. 

But trades based on untruth damage all concerned. 
approach dangerously near to theft. 

3y advertising, buyers and sellers are brought together. 
and truthful advertising promotes the welfare of the com- 
mercial world; it is, in fact, a part of the wealth-producing 
forces of the world. But untruthful advertising is a fraud 
and the fosterer of fraud. It partakes of the nature of the 
crime of getting money, or goods, under false pretenses. The 
medium of advertising, whatever its nature, which lends its 
columns to such advertising, accepts a bribe to become acces- 
sory to the same crime. 

AMERICAN ARTISAN has always championed the 
cause of Truth in Selling. In editorials and other 
articles the gospel of efficient advertising—efficient be- 
cause truthful—has been preached in every issue of 
this publication, to the end that those who have not 
yet seen the wisdom of using this strong force in the 
conduct of their business might come to a fuller ap- 
preciation of its power for good, in the development 


of new customers, new avenues of trade, new possi- 


They 


bilities for profits. 

The patron saints of the commercial world are not 
Ananias and Sapphira. They did at one time repre- 
sent the methods used by a large portion of those en- 
gaged in “trade,” but this is no longer the case. We 
look upon the exaggerating advertisement as some- 
thing not worthy of confidence; we regard the offer 
made in such an advertisement with distrust. 

But we—many of us at least—believe that without 
exaggeration it isn't possible to attract enough atten- 
tion, and so we do not make use of the great force 
which has been given to us, for the extension of our 
business. 

The day, however, is fast approaching when un- 
truthful statements and exaggerated comparative 
values will be a thing of the past and when only true 
descriptions, really picturing the important features of 
what we have for sale, will be written into the adver- 
tisements which every store will publish. 

In the work toward this accomplishment AMERICAN 
ARTISAN has taken a prominent part and shall con- 
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tinue to do so, to the end that conditions in the field 
of hardware and kindred lines may be rendered bet- 
ter for all concerned—manufacturers, wholesalers, 
retailers, salesmen and consumers. 








NOTES AND SKETCHES. 


BY SIDNEY ARNOLD 

[ pity the man who goes through life without the 
inspiration of some lofty ideal or the compelling power 
of worthy ambition. Some men of this sort I have 
met, but fortunately not many. In fact, I am rather 
inclined to believe that the great majority of us at 
some time have had ideals and ambition which if ad- 
hered to would have made us better men and women, 
and the following little article by J. Orville Wood, 
who by the way is unknown to me, quite expresses 


my feelings as to what we owe to ourselves: 
Prepare for Opportunity. 


Most every man has ambitions, more or less; has ideals 
and aims, all of which he hopes to realize some day. When 
one speaks of ambitions, financial ends are usually meant, 
for after all, the dollar sign is a pretty good gauge of a man’s 
success. However, if a man lives for nothing else but money 
he has a barren existence. He may work up to such a posi- 
tion that pays him immense sums of money, and at the same 
time render a great service to his fellowmen. Money is said 
to be the root of all evil, but it is also the root of much good. 
It is good or bad, according to the usé we make of it. 

Let us take it for granted, then, that each one of us, no 
matter what our present position, is looking forward with a 
good deal of anticipation to the day when we can advance a 
step, or a lot of steps, and reach the goal desired. 

If he is an apprentice he longs for the time when he has 
acquired sufficient knowledge and experience of the trade to 
be classed as a journeyman. If he happens to be a journey- 
man, he will look forward to the time when he may become 
foreman. If foreman, he pictures himself in his mind’s eye 
as a superintendent, giving out orders to be followed instead 
of receiving them. If a superintendent, he doubtless thinks 
of the day when he will be called into the office of the presi- 
dent and asked to manage the business. The man who does 
manage the business is looking around for an opportunity to 
close a deal with his friends so he can start a business of his 
own. 


RANDOM 





* 


“There are occasions when you would like to do 
something awfully much,” said Mrs. George W. 
Milligan at one of the famous Wednesday A fter- 
noon Parties of the Ladies’ Auxiliary of the Hardware 
Club of Chicago, and to illustrate her point she told 
the following story about Dinah Snow, their colored 
cook : 

One morning on going to the kitchen Mrs. Milligan 
noticed that Dinah looked as if she had been tangled 
up with a road-roller. 

“Why, Dinah!” exclaimed she, “what in the world 
has happened to you?” 

“Was me husban’,” explained Dinah. 
went an’ beat me ag’in, an’ jes’ fo’ nothin’, too!” 

“Again!” cried Mrs. Milligan, with increasing won- 
der. “Is he in the habit of beating you? Why don’t 
you have him arrested ?” 

‘Been thinkin’ ob it several times, missy,” was the 
rejoinder of Dinah, “but I hain’t nebah had no money 
to pay his fine.” 


“He done 


* -* 


Don McMillan spent last week at his old home town, 
Syracuse, New York. Incidentally, he was there at- 
tending a reunion of a great many of his Scottish 
friends. I believe he said they were talking over Scot- 
tish Rights and they had all-day sessions every day and 
you know Donald prides himself on his Scottish an- 
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cestry. Incidentally, Tom Gallavin had a snap-shot 
taken of him in full Scottish regalia, including the 
kilts, and I promised positively not to turn it over to 
the Editor to put in the paper this week. I don’t 
know how long I will be able to withstand the tempta- 
tion, for I know lots of McMillan’s friends would 
like to see him in full Scottish attire. 

“Don” has come back from Syracuse and was en- 
tertaining a batch of “Indians” at the “Mad House” 
on South Michigan Boulevard, and everyone who 
knows “Don” knows what an entertaining story teller 
he is. I am thinking of publishing the real good ones 
in book form, as I am confident there will be a big 
demand for such a collection of choice yarns. Here is 
one he sprung: 

Little Willie became slightly indisposed, and when 
the family doctor was called he prescribed some medi- 
cine in powder form. 

“Come, Willie,” said the fond mother, preparing one 
of the powders as soon as the medicine arrived from 
the drug store; “you must take this right away so that 
you will be well.” 

“No, I don’t want to take it,” whined Willie, backing 
away from the dose. “I don’t need no medicine.” 

“Why, Willie,’ pleaded mother, gently drawing the 
boy toward her, “you never heard me complain about 
a little powder, did you?” 

“No, an’ neither would I,” was the startling re- 
joinder of Willie, “if I could put it on my face like 
you do, but I have to swallow it.” 

Here is another one: 


“T cannot understand why my second husband is so 


fastidious,’ confessed a lady to her bosom friend. 
“He scarcely eats anything. My first husband, who 


died, used to eat everything I cooked for him.” 
“Did you tell your present husband that?’ 
“Yes.” 
“That’s the reason.” 
About this time John 
and sprung this one: 


“Boniface” Calvey came along 


“Yes,” said the cynical old sea captain, “when I was 
shipwrecked in the South Sea I came across a tribe 
of wild women who had no tongues.” 


exclaimed “Don.” “How could 


“Good gracious!” 
they talk?” 

“They couldn't,” was the reply. “That was what 
made them wild.” 

But if I am going to publish all the good ones in 
book form, I'd better not print any more this week, 
but am told that a bound volume of Don’s choicest 


stories would be the year’s best seller. 


I am often reminded of the flexibility of the lan- 
guage which some of us call “plain United States.” 

For instance, here is the text of an advertisement 
I noticed in a street car: 

“The pickle you buy advertises here—why don’t 
you?” 

But why should it be proper to say “Water the 
Horse,”’ and wrong to say “Milk the Cat”? 

Is it any wonder that “foreigners” think that our 
language is so difficult to learn? 
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UP TO THE MINUTE 
NEWS SIFTINGS 








The Gas Oil Stove Company, Detroit, Michigan, 
has been incorporated with an authorized capital stock 
of $100,000, of which amount $50,000 has been sub- 
scribed and paid in. 





WELL KNOWN MEN ORGANIZE ROESCH 
STOVE AND MANUFACTURING 
COMPANY. 


The Roesch Stove and Manufacturing Company, 
Belleville, Illinois, has been incorporated for $15,000 
by Joseph P. Roesch, Arthur A. Roesch and William 
A. Busiek, all of whom are practical men in the manu- 
facture of stoves and ranges, having had extensive 
experience in all its various branches. 

Messrs. Roesch learned the business in Belleville, 
Illinois, and in Detroit, Michigan, and for the past 
years have been manufacturing enameled 
ranges. Mr. Busiek was until recently general su- 
perintendent of the Auto Stove Works, resigning this 
position to become one of the stockholders of the 
Roesch Stove and Manufacturing Company. 

A site located on the tracks of the Illinois Central 
and Southern Railways has been secured on which a 
modern plant will be erected and equipped with the 
latest improved machinery for the manufacture of a 
complete line of enameled ranges for wood, coal and 
gas, as well as several styles of combination ranges. 


several 


—_—————___+-o-o— 


FOUNDRY WANTED TO MANUFACTURF 
STOVE PLATE AND WARM AIR 
HEATER CASTINGS. 


The National Stencil Company, Columbus, Ohio. 
invites inquiries from founders relative to the manu- 
facture of stove plate and warm air heater castings 
under contract. They specify that the foundry must 
be a union shop, and will guarantee permanent prop- 
osition if the price is right. Parties interested should 
address the National Stencil Company, Columbus, 
Chio. 


2-@-> 


CUSTOMERS SHOULD BE MADE ACQUAINTED 
WITH ADVANTAGES OF OIL STOVES. 





Probably the real reason why there is not a far 
greater demand for oil stoves than exists at present 
is that the probable customers are not made fully ac- 
quainted with their advantages, or with the fact that 
they are sold by a dealer in the community. Hence, the 
manufacturers of the Clark Jewel oil stoves urge the 
dealers to let their customers know that they sell these 
furthermore that the Clark Jewel oil stoves 





stoves 


with their oil saving burners, large capacity, strong 
construction and hardsome finish, are.of the best and 
The accompanying illustration 


most efficient made. 





shows one of these oil stoves, a four burner with angle . 
iron base. It is described as having high speed, oil 
saving burners, short and close to the cooking top, 
giving quick results with little oil, also back shelf and 
removable oven giving it large capacity and glass tank 
showing at a glance the amount of oil. Like the other 





Clark Jewel Oil Stove. 


Clark Jewel oil stoves, it is handsomely finished in 
black japan or olive green and has many selling fea- 
tures. Dealers desiring further information should 
address George M. Clark and Company, Division Am- 
erican Stove Company, 179 North Michigan Avenue, 
Chicago, Illinois. 

INTERESTING COOK BOOK AND CATALOG 

FOR DISTRIBUTION TO HOUSEWIVES. 


A very commendable method of advertising to the 
public is employed by the manufacturers of the New 
Process gas ranges, who offer to dealers copies of 
their combined cook book and catalog for distribu- 
tion to the families of the community. This book 
will without question be gratefully received by the 
housewife, who in the course of studying the numer- 
ous recipes, cannot fail to note the detailed illustra- 
tions and descriptions of the various types of New 
Process gas ranges which accompany the recipes. 
The cook book, which contains 64 pages, commences 
by pointing out to the housewife how these ranges 
enable her to extend her cooking abilities to the great- 
est practicable limits, and follows with a short article 
on the advantages of gas as a fuel, and a lengthy treat- 
ment of the distinctive features of New Process Gas 
Stoves. Following this, each one of the left hand 
pages illustrates and describes a different type of 
range, while the right hand pages give recipes for 
soups, meats, relishes, sauces, salads, vegetables, 
bread, pastry and desserts, and other interesting in- 
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formation. The book should be readily appreciated 
by housewives. Dealers desiring further informa- 
tion and copies of the New Process Cook Book should 
write to the New Process Stove Company, Division 
of the American Stove Company, 4421 Perkins Ave- 
nue Cleveland, Ohio. 


PATENTS ALCOHOL GAS STOVE AND 
ALCOHOL STOVE. 


George Schleusselburg, Detroit, Michigan, has se- 
cured United States patent rights, under numbers 
1,176,171 and 1,176,172, for an alcohol gas stove and 
an alcohol stove the first of which he has assigned one 
half to Eugene L. Mistersky, Detroit, Michigan. They 
are described herewith: 








Number 1,176,171: An al- 
cohol stove including an alco- 
hol burner having lateral in- 
let apertures provided with 
means for covering and un- 
covering the same, means in- 
cluding a rack and pinion for 
moving said means, and a su- 
perimposed heating and col- 
4 lecting member provided at 

= the lower portion with a baffle 
arranged to be heated by the flames of the alcohol 


1,176,171, 
22, 27 os 











burner. 

Number 1,176,172: 
In an alcohol stove, 
the combination with 
a reservoir, and a 
burner, of hangers 
supported from said 
reservoir and adapted 
to support said burn- 
er, a base supported 
by said hangers, a 
deck eee tiltable casing carried 
by said base, a combustion chamber in said casing 
above said burner, and a baffle at the lower end of 
said combustion chamber. 


BOOK ACCOUNTS OFTEN SOURCE OF LOSS. 























There are men who deliberately stay away from a 
doctor for fear he may tell them that they are in grave 
danger on account of a weak heart, cancer on the liver 
or some other deathly ailment. They prefer not to 
know it so they will not be worried but can march 
along as though in perfect health. 

This is true of many business men they do not want 

discover some conditions which would make it im- 
their business too carefully investigated as they might 
possible for them to continue or make money. 
There are other business men who are continually 
Investigating in order to discover that they may pre- 
vent any dangerous disorder creeping in. There are 
also many men who are continually turning on the 
most penetrating search light in order to discover any 
lack of system or management that would cause a 
leak in net profits, 

There are merchants who have thousands on their 
books which represent a large percent of their assets. 
They count it as $2,000, $5,000 or $10,000 and in many 
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instances it would represent their net profit accumu- 
lated during the past years of hard work. 

Some such books would not be worth fifty cents on 
the dollar if put in the hands of a sheriff, and yet 
many are adding to such a list of book accounts each 
year what would possibly equal their annual net profit. 

This should be changed as book accounts will not 
build homes, buy goods or pay for the education of 
boys. Therefore I would advise that merchants get in 
touch with their State Hardware Association and let it 
help you to get together for mutual help in order that 
book accounts may not continue to grow on any guess 
plan.—H. Q. Roberts. 





PENNSYLVANIA STOVE SALESMEN HOLD 
MONTHLY MEETING. 





The regular monthly meeting of the Stove Sales- 

men’s Association of Pennsylvania was held Friday, 
March 31st, in Hotel Walton, Philadelphia, at which 
Hugh B. Dunlap delivered an inspiring address on 
“Benefits of Organization.” 
For the April meeting a Smoker is being planned 
and all members are urged to be present. Those who 
cannot attend are requested to write to Secretary 
James McGaw, 2223 East Cumberland Street, Phila- 
delphia, giving their impression as to present busi- 
ness conditions and making suggestions as to what the 
traveling salesman can do to benefit trade conditions. 





OVEN THERMOMETER IS VERY IMPORTANT 
DEVICE. 





The old adage “Necessity is the mother of inven- 
tion,” applies quite truthfully in the invention of the 
Cooper oven thermom- 
eter, shown in the ac- 
illustra- 
It is related how 


companying 
tion. 
Mr. David F. Cooper, 
having been compelled 
for several years to 
live on a restricted diet 


4a PATENTED 
oct 20°05 APA.I2"87 


E8248 OCT.I'9S 
MAY 12.06 CA.MOV.17'98 


and realizing the mis- 
ery caused by poorly 
baked food, conceived 
the idea of an instru- 
ment that would accurately indicate the temperature 
of the oven and dispense forever with the guess work 
method of baking. Mr. Cooper commenced his inves- 
tigation in the early eighties and in 1885 patented an 
the fore-runner of the present 





Cooper Oven Thermometer. 


oven thermometer, 
Cooper oven thermometer, which, the manufacturers 
state, is conceded to be one of the most accurate and 
reliable of its class, enabling the housewife to do all 
kinds of baking and roasting with certainty and exact- 
ness and saving ten to fifteen percent of the fuel in a 
coal or wood stove, and from twenty to twenty-five 
percent of gas, oil or electricity. This thermometer 
is also said to be a strong selling point as it adds to 
the reputation of the range for economy and capabil- 
ity. Catalog, price list and samples will be furnished 
to interested stove manufacturers, who should address 
the Cooper Oven Thermometer Company, Pequabuck, 
Connecticut. 
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THE WEEK'S HARDWARE 
RECORD 


Of Interest to Manufacturer, Jobber and Dealer 











AMERICAN ARTISAN AND HARDWARE 
RECORD is the only publication containing west- 
ern hardware and metal prices corrected weekly. 
You will find these on pages 48 to 53 inclusive. 





The capital stock of the Morley-Murphy” Hardware 
Company, Jobbers at Green Bay, Wisconsin, has been 
increased from $300,000 to $400,000. 

The American Steel and Wire Company, Worcester, 
Massachusetts, shortly will let a contract for the erec- 
tion of a one-story, 40x70 foot, wire mill addition. 

The Goddard Tool Company, Chicago, Illinois, has 
been incorporated with a capital of $5,000 by Karl b. 
Goddard, Fred A. Behr and Frank S. Simmons. 

The Winchester Repeating Arms Company, New 
Haven, Connecticut, has let contracts for the erection 
of a transformer house, a pneumatic power house, a 
heating plant and other buildings. 

The Cleveland Wire Spring Company, Cleveland, 
Ohio, will erect a building for a sheet metal depart- 
ment at the site recently acquired at Harvard Avenue 
and East Forty-Ninth Street, Cleveland. 

The Helen Manufacturing Company, Cleveland, 
Ohio, manufacturers of hardware articles, have been 
incorporated with a capital stock of $1,000 by J. B. 
Hanna, W. E. Cubben, F. R. Shyrock, Mace Cubben 
and E. R. Cook. 

The Dobbins Manufacturing Company has moved 
its factory and main office from 127 First Street, 
South, Minneapolis, to 114 South Third Street, Still- 
water, Minnesota, where they will have better facili- 
ties for serving their customers. 

Willard Harmon, who has been in the hardware 
business in Indianapolis for the last thirty-three years, 
and formerly senior member of the firm of Harmon 
and Hall, has bought the interest of A. F. Kleinschmidt 
in the Builders’ Supply Corporation. Mr. Harmon is 
secretary and treasurer and George C. Pattison is 
president. R. R. Purviance will manage the builders’ 
hardware department of the corporation. 


HARDWARE MEN OF OMAHA, NEBRASKA, 
FORM CLUB. 








At a recent meeting of the retail hardware dealers 
of Omaha, Nebraska, it was decided to form an or- 
‘ganization to be known as The Hardware Club of 
Omaha, the principal objects of which will be the 
promotion of acquaintance, sociability and friendli- 
ness between those engaged in the hardware business 
in Omaha and its suburbs. 

The first regular meeting of the Club was held at 
the Paxton Hotel, March 16th, when 25 hardware men 
sat down to dinner. Clark Coit, W. S. Wright, Fred 


D. Empkie and George Wright, representing the four 


wholesale hardware houses of Omaha and Council 
Bluffs were guests of honor and addressed the meet- 
ing, congratulating the retailers on the splendid start 
made and offering their assistance in every way. 

It is the intention that the Hardware Club of Omaha 
should avoid, so far as possible, the appearance of be- 
ing a strictly business affair. The first thing to bring 
about is to get the hardware men of Omaha and vi- 
cinity well acquainted with one another. 

Although at present only retail hardware dealers are 
members, there is a sentiment among the membership 
to invite the wholesalers to join, and this matter is to 
be taken up at the next meeting. 

Headquarters will be at the Paxton Hotel and fre- 
quent luncheon and dinner meetings will be held to 
promote the social idea. 

Charles W. Morton, 1511 Dodge Street, is Presi- 
dent and John H. Hussie, of the John Hussie Hard- 
ware Company, 2407 Cuming Street, is Secretary- 
Treasurer. 

AMERICAN ARTISAN extends to the Hardware Club 
of Omaha, its officers and members best wishes for 
its success and shall at all times be pleased to co-oper- 
ate with them in the worthy cause for which the Club 
has been organized. 
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FISHING TACKLE PATENTED. 





1,175,968, United States patent 
August Meiners, New 
York City, for a fish- 
ing tackle described 
herewith: A _ fishing 
tackle comprising, in 
combination, a_ plate 
painted in different col- 
ors at the top and at 
the bottom, a_ shaft 
passing through the 
center of said plate, a 
spool rotatably mount- 
ed on said shaft, a 
string wound around said spool and carried over the 
top of said shaft and the edge of the said plate under 
a clip at the lower end of the shaft and a hook or 
hooks attached to the end of said string, trailing in 
the water. 


Under number 
rights have been granted to 








INJUNCTION IS GRANTED TO ONEIDA 
COMMUNITY ON GAME TRAPS. 


An injunction has been granted to the Oneida Com- 
munity, Limited, against Peck and Mack Company, 
New York City, prohibiting the latter from advertis- 
ing or selling game traps of other manufacturers in 
such a way that the ordinary buyer will think them to 
be those of the former Company. 
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Continued Advance in Cost of Hardware 
Makes Higher Retail Prices Necessary 


By Wi..i1am T. Gorm_ey of the Bullard and Gormley Company, Chicago, Illinois. 











A condition exists today in the Hardware field that 
has no precedent in my memory: Traveling sales- 
men representing manufac- 
turers of hardware and in 
fact practically every line 
in which steel and many of 
the other metals are impor- 
tant ingredients, are visit- 
ing the wholesale and re- 
tail trade—not for the pur- 
pose of soliciting further 
business, but actually to in- 
duce buyers to cancel por- 
tions of their orders, if not 





William T. Gormley. 


the entire order. 

Mills and factories are cancelling blanket orders 
on which: specifications have not been made within 
the time limit. 

There is an actual scarcity of raw material and 
semi-finished material in many of the lines classed 
as Hardware in its broader sense. 

Prices asked by manufacturers are mounting sky- 
ward, and, of course, the wholesalers must follow 
suit. 

And yet, it has come to my knowledge that many 
retail hardware dealers have not yet made any change 
in the prices they ask for such merchandise as they 
have in stock. 

The only explanation that has been given by these 
retailers is that they didn’t think that what was being 
printed in the trade papers and newspapers about 
scarcity of material and higher cost prices was true, 
or at any rate that the market would continue to ad- 
vance, or that these statements in the various publica- 
tions were for the purpose of inducing them to place 
big orders. 

As matters stand today, there is no question at all 
as to the scarcity of raw material and finished prod- 
ucts: In many lines it is out of the question for the 
factories to make deliveries during the present sea- 
son. 

Nor is there any doubt about the fact that the pres- 
ent ruling prices will be advanced rather than re- 
duced before the buying for Fall commences. In all 
probability practically every line of hardware will 
cost the retailer more six months from this date than 
it does today. 

Inasmuch as we are thus confronted with an actual 
condition, and not with a theory, there is every rea- 
son why every retail hardware dealer who has not yet 
followed the wise counsel of AMERICAN ARTISAN, 
published more than six months ago, and many times 
since then, to go through their entire stock and re- 
mark every item with a new selling price that is 
commensurate with the condition of the market should 
do so at once. 





To show what the failure to do this means I shall 
cite only a few instances: 

Wire nails were selling in Chicago in carload lots 
for $1.83 per hundred pounds on October 1, 1915. 
Today the price is $2.73—an advance of 50 percent. 

Galvanized poultry netting on that date carried dis- 
counts of 80 and 15 percent. The discount today is 
75 percent—an advance of practically 50 percent. 

Saws of a certain brand carried a discount of 25 
percent. Today the discount is 20 percent—where one 
of these saws last October might have been bought 
for $1.50 it costs today $1.60. 

A 12-inch pair of pincers was listed at $3.75 per 
dozen, but the price today is $4.50—an advance of 20 
percent. 

Clothes wringers six months ago were quoted at 
$30.00 per dozen for a certain quality. Today's price 
is $34.00—a difference against the retailer of $4.00 
per dozen. 

Gun powder in 
bought for 35 cents. 
cents more. 

Black steel sheets, 28 gauge, sold at $2.25 per hun- 
Today’s quotation is $3.10—an advance 


one pound canisters could be 
Today they cost 46 cents—11 


dred pounds. 
of almost one cent a pound. 

These few examples, taken at random, ought to 
prove to any one that retail prices must be materially 
advanced if they have not already been, for in most 
instances the advance in cost to the retailer is more 
than his regular margin of profit. 

In other words, the retail hardware dealer who is 
still selling at the old prices is losing money on every 
sale he makes—not even making expenses. 

To say that he can afford to sell his old stock at 
the old prices and that when he commences to sell 
from his new stock he will advance his prices doesn’t 
cover the point at all, for he is failing to do what 
every progressive dealer should do—gauge his selling 
prices by the condition of the market. He has to do 
it when the market goes down. Is there any reason 
on earth why he should not follow the same rule 


when it advances? 
Z 
+ 


Chicago, March 27, 1916. 

nae os 
The collection of accounts is not always a pleasant 
duty, but it is a necessary one. Allowing debts to 
continue until they come within the “no good” class 
has caused the downfall of many a merchant. A man 
should go strongly after that which belongs to him. 
He knows that when his own bills become due he has 
to meet them promptly. He should give his customers 


to understand the same thing. 
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EXHIBITS IN AMERICAN ARTISAN 
WINDOW DISPLAY CONTEST 











ATTRACTIVE WINDOW DISPLAY OF TOOLS, 
CUTLERY AND HOUSEHOLD WARE. 


The accompanying illustration shows a window dis- 
play of carpenters’ tools, cutlery and household ware 
which was awarded Honorable Mention in AMERICAN 
ArTISAN Window Display Competition. 
(sood, Kewanee, 


It was ar- 
ranged by S. H. Pengh for W. E. 
I}linois. 

was about seventeen feet wide and 
In the background were 


The window 
three and one-half feet deep. 
two pilasters, which extended about sixteen inches 


top. The entire device was slowly rotated, making a 
very interesting spectacle. 

On the floor of the window was a neat arrangement 
of carpenters’ tools at one end and kitchen utensils at 
the other. The entire window was decorated in at- 
tractive colors and, according to the owners, made a 
very good sales producer. 





GET GOODWILL OF BOYS IN COMMUNITY 
AND MAKE PROFITABLE SALES. 





The active boy in a family is.a good advocate to 
. . . ‘ 
have for any retail hardware dealer, and if his good- 
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Window Display of Carpenters’ Tools, Cutlery and Household Ware Awarded Honorable Mention 
Arranged by S. H. Pengh for W. E. Good, Kewanee, Illinois. 


Window Display Competition. 


into the window, and above these were placed white- 
colored arches. The column at the left showed an 
assortment of carpenters’ tools—squares, bevels, screw- 
drivers, chisels, hammers, hatchets, dividers, gauges, 
etc., while the one at the right was trimmed with 
shears, pocket knives, table knives, razors and similar 
articles. The arches above the pilasters displayed re- 
spectively various crosscut saws and butchers’ cutlery. 
The arches were edged with leaves and stood out in 
pleasant contrast to the remainder of the background. 

In the center of the window a mechanical contriv- 
ance was set up. It was four feet wide and consisted 
of a shelf at the bottom and above this, three sets of 
arms extending from a center support. Porcelain and 
plated ware were hung on the arms and arranged on 
the shelf, and a large paper bell was attached at the 


in AMERICAN ARTISAN 


will can be secured without expense and even with a 
profitable sale included, a long step is often accom- 
plished toward securing the entire hardware trade of 
that family. For this reason it is of special interest 
to retailers of hardware to know that the Buffalo 
Sled Company, manufacturers of the famous Auto- 
Wheel Coasters and other play vehicles of similar 
character, are making it possible for them to increase 
their sales of these articles very materially with little 
or no effort on their part, and at the same time gain 
the goodwill of the youngsters of the community. The 
Company has recently inaugurated a very strong ad- 
vertising campaign in the best national publications 
in which the important features of the Auto-Wheel 
Coasters are well emphasized. A special proposition 
to hardware retailers is outlined in a folder which 
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may be secured by writing for “Special Dealers’ 
Folder” to the Buffalo Sled Company, North Tona- 
wanda, New York. 


= = 


WINDOW DISPLAY OF CLEVER HARDWARE 
REPRODUCTION OF LOCOMOTIVE. 





The window display illustrated herewith is a re- 
production of a locomotive, constructed entirely of 
hardware. It was prepared by W. D. Morse for the 
Morse Hardware Company, Jennings, Louisiana, and 
because of its uniqueness and attractiveness, was 
awarded Honorable Mention in AMERICAN ARTISAN 
Window Display Competition. 

The “locomotive” was about eight feet long. The 
boiler was made of two flour bins and the drivers 
of bolts for spokes and gas tubing for tires. The 
pony trucks and cab trailers were parlor door rollers; 
the cylinders were two-pound cans of carbide, and the 
steam chest a box of pistol cartridges. Bar lead and 
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requires no price tickets to make it interesting, al- 
though a large display card, announcing that the “lo- 
comotive” was constructed entirely of hardware, would 
not have been out of place. 





AUTOMATIC FIREARM PATENTED. 


The United States Patent Office has granted patent 
rights, under number 1,166,913, to Karl Krnka,Hirt- 
ef é enberg, Austria Hun- 
depen ¢ eft? gary, for an auto- 
| Z EEA matic firearm describ- 
nen — od “ed in the following: 
W 1,166,913 In firearms, in com- 
bination, a breech 
casing provided with longitudinally extending grooves 
having laterally extending locking grooves communi- 
cating herewith, and a breech bolt rotatable within 
said casing and provided with front and rear lugs 
adapted to engage said locking grooves, said lugs hav- 
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Window Display of Hardware “‘Locomotive’ Awarded Honorable Mention in AMERICAN ARTISAN Window Display Competition. 


Arranged by W. D..-Morse for the Morse Hardware Company, 


a two-foot rule with a pipe wrench for draw-bar con- 
stituted the pilot, while the cab was a combination of 
loaded shells and pistol cartridges, rules and sheet zinc. 
The smoke stack was formed of a can of stove polish 
with steel wool serving as smoke; the headlight was 
a can of varnish, having a fruit jar top, and a 45 
The 
tender was a combination of door latches, loaded shells, 
iron levels, solder bars and kitchen racks. Three 
zigzag rules made a running board, and files, rasps, 


caliber pistol cartridge acted as the whistle. 


Wrenches, quilting frame clamps and other hardware . 


items were used to put on the finishing touches. The 
“locomotive” was mounted on barn tracks for rails. 
This window display no doubt attracted consider- 
able attention, representing as it did, a radical depar- 
ture in window display advertising. It is obvious, of 
course, that this is the type of a window display that 


Jennings, Louisiana. 


ing impact surface co-acting with the rear walls of 
said locking grooves when the firearm is discharged, 
said impact surfaces differing from one another in 
pitch or inclination. 


oer wae 


LAWN MOWER NOT AN IMPLEMENT. 


Uncle Sam has decided, officially, that a lawn mower 
is not an agricultural implement and therefore refuses 
this class of goods free entry. The testimony sub- 
mitted related chiefly to the use of the lawn mower as 
an implement used on the golf links, and although 
both the present and former Chief Magistrates are en- 
thusiastic pill swatters the that 
golf fiends have no rights which the tariff act is bound 


decision indicates 


to respect. Fore! 
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NEED FOR SOUNDER BUSINESS METHODS. 





E. M. Underwood, of the wholesale hardware 
house of Failing-McCalman Company, Portland, Ore- 
gon, delivered the following instructive address before 
the recent annual convention of the National Associa- 


tion of Credit Men: 


If the retailer himself were asked as to his needs, he 
would probably say that his greatest need was credit and 
plenty of it. But from the credit man’s view his greatest 
need is efficiency, for we have seen scores of cases causing us 
to wonder how the owners stayed in business at all. One 
may make a fair success of his business and apparently use 
little of metkod or of system or orderliness. He may have 
the innate executive qualities of foresight and oversight that 
make for success, regardless of definite plans and methods. 
But even if he has, how much more effective would be his 
efforts if they were well timed and well planned. While sys- 
tem and method are not everything in a business, they mean 
much in the efficiency of the management of that business. 
They engender exactness, thoroughness and facility. The 
practice of carefulness and thoroughness produces a method- 
ical and exact business man. On the other hand, system and 
method are the outworking of a methodical mind, and reveal 
the ability and reliability of the individual. The manner in 
which a merchant conducts his business, the care with which 
he looks after his buying and figures his cost of doing busi- 
ness, and his percentage of profit, the vigilance with which 
he watches his credits and collections, all serve as an index 
to his ability. 

INCOMPETENCY THE GREAT LEAK. 

Statistics show that incompetency is the cause of the big- 
gest leak in the business world. They tell us that in 1914, 
78.8 percent of the failures were attributed to the shortcom- 
ings of those who failed. Of the $357,000,000 in failures over 
$280,000,000 were due to incompetence, to faults of those 
failing. And these figures do not include the bad debts on the 
retailer's books. Every retailer that fails has more or less 
of uncollectable accounts in his ledger. What these aggre- 
gate no one knows, but the total must be in the millions. The 
problem, then, is to discover the causes of this incompetency 
and help the retailer to avoid his losses, a part of which is 
ultimately passed along to us. 

Experience and observation teach every credit man that 
most retailers have room aplenty to increase their efficiency. 
They need to be more careful and conservative in their buy- 
ing; they need to sell service instead of merchandise; they 
need to be more exact in expenses, and put everything in the 
expense account that belongs there. They need to be more 
accurate in their accounting; they need to be more discrim- 
inating in their credits. and more vigilant in their collections. 

Now if these are sources of the bad debt waste, what 
can credit men’s associations do to eliminate them? We 
cannot amplify all of these points in the time allotted; we can 
touch only a part of them. 

THE RETAILER'S NEEDS. 

Go into almost any retail store, especially one in which 
the proprietor owes over-due bills, and you will soon see that 
he needs care in his buying. Naturally, the sales department 
should attend to the merchant’s buying, but the province of 
the sales department has too often seemed to be to sell the 
merchant all he could be induced to take. And in this process 
quantity prices have had no little influence. Suppose Mr. 
Retailer is in need of a dozen axes, and a salesman quoted 
him $12 a dozen, but added that if twelve dozen were taken 
the price would be $9 a dozen, the chances are about nine 
out of ten that Mr. Retailer would be unable to withstand the 
temptation of the twelve dozen price. The result would be 
that he would have axes enough to last him two or three 
years. 

Now if he buys axes in this way he will buy other lines 
also, and there is one inevitable result. He will soon ac- 
cumulate a stock which, while good in itself, is junk, as far 
as he is concerned, because it does not move. 

I once heard an old professor in botany say that a weed 
was a plant out of place. This merchant’s over-stock of axes 
would be a plant out of place, as would be a cotton gin in 
Nome, Alaska, or a dog sled in Florida, and the salesman who 
sold them should have known it and protected his customer. 

Quantity price sales make as a rule very poor business 
for the salesman, bad business for his house, and bankruptcy 
for the retailer. It will be a boomerang for the salesman, 
for the retailer will surely blame him for loading him up. 
The salesman must learn sooner or later that he is, or should 
be, selling something more important than axes or merchan- 
dise, and that something is service. And service is something 


that will be of benefit to his customer; that will yield him 
profit and thus tend to his success. 
THE SALESMAN’S DUTY. 
If the jobber who sold the over-stock of axes had had 
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these axes back he would have probably turned them three or 
four times while they were tied up in the retailer’s overdue 
account. The salesman must be instructed not to overload 
the retailer and the retailer must be shown that it is to his 
interest to buy smaller and oftener and let his jobber carry the 
stock. If it is to remain for the credit department to coach 
salesmen on this point the sooner we get at it the better, for 
almost every failure reveals its necessity. 

If the retailer is to buy intelligently he must have a rec- 
ord from which to buy. A good record will show him what 
to buy, how much to buy and enable him to say “No” to a 
quantity price. Frequent inventories will reveal slow moving 
stock, and monthly trial balances will call attention to slow 
accounts, and dead stock and dead accounts are the Scylla and 
Charybdis that he must avoid if he is to escape a shipwreck. 
Every failure reveals a lamentable condition in these two 
items and emphasizes the fact that something must be done to 
help the retailer say “No” in his buying and “No” in his 
credits and be more vigilant in his collections. 

The average retailer thinks somewhat of his buying and 
somewhat of his selling, but the collections form the un- 
pleasant end of the business, an irksome job. The labor of 
pushing collections is put off just as long as possible with the 
hope that the customer will come in and pay without being 
dunned. Some effort must be made to get the retailer out of 
this rut. He must be taught that in granting his credits, 
definite pay-days must be set and lived up to, that terms are 
just as exact and definite as prices. 

THE CREDIT PROBLEM. 

This, then, is my problem and yours. We can work at it 
individually and collectively. Personally we must preach, in 
season and out of season, for better methods and more ef- 
ficiency. The retailer must be taught to see that these mean 
for him, not only more money but better credit standing, 
which is even more than money. He must be made to under- 
stand that better methods are absolutely essential before he 
is allowed credit. He is asked for a statement and gives it 
verbally “as per estimate.” Now, what real use is such a 
statement? Very little, except to show how little the maker 
of it knows about his business. How can he make an intelli- 
gent statement when he has no intelligent records from which 
to make it? But suppose every credit man in the country said 
to al] such merchants: “Unless you can show that you are 
keeping adequate accounts so that you can truly show the 
exact condition of your business, you will have to pay cash 
for your goods.” Would not the retailers begin to sit up and 
take notice? It would not be difficult for the credit men te 
co-operate to this extent, and as a result many of the incom- 
petents would either have to reform or go out of business. 

An even better way perhaps would be for the credit ex- 
change bureau to ask for the statement and upon its receipt 
send an expert auditor to verify it. An auditor from the 
bureau could approach the debtor in a more diplomatic and 
confidential way than any one else and would thus be able to 
get better and more exact and reliable information, and the 
debtor knowing that this information will be filed in the 
office ofthe bureau and made accessible to every member will 
be eager to make the best possible true showing, both as re- 
gards his financial worth and his methods of doing business. 
And these verified statements taken in conjunction with the 
reports of the credit interchange department of the bureau 
would give the members excellent data on which to base their 
judgment of an account. Carrying this system one step far- 
ther and making all this information a matter of exchange 
between bureaus would not only give the credit men the very 
best of protection, but also eliminate the incompetent. 

WEED OUT THE INCOMPETENTS. 

It is a part of our legitimate work to weed out the incom- 
petents either by making them competent or compelling them 
to pay cash for their goods. As a matter of fact an in- 
efficient, careless merchant has little excuse to compete with 
one who is painstaking, economical and anxious to succeed. 
The shiftless trader is a hindrance and a hazard to every 
legitimate store in the community. The honest retailer 
should not be compelled to contend with such competition and 
not credit manager should not be expected to take on such a 
vISK. 

CARRYING THE SLOW FELLOW. 

There is one point of legitimate complaint that I feel our 
good retail merchant has for the most part overlooked. They 
kick about the jobber and manufacturer selling the mail or- 
der houses, but they have neglected what seems to me to be 
an excellent opportunity. Suppose I, as a jobber, have two cus- 
tomers in the same town, one discounting or paying promptly 
at maturity, the other taking full time and as much more as 
he can get. Why should I take the prompt merchant’s money 
and turn it over to the slow fellow to run his business with! 
This is exactly what I do when I carry the slow man [for 
long over-due bills. Now sooner or later the slow fellow 's 
going to be pinched for funds to such an extent that he wi 
cut prices and we can readily see what that will do to our 
prompt friend up the street. 

The chances are that a little later our slow friend will get 
to the assignment stage when his stock of goods will be 
thrown on the market at “any old price” and then our prompt 
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friend can sit down and wait for the community to absorb the 
“sndigested” bankrupt stock of junk. What was the cause of 
that failure? Incompetency. And I and the other credit 
men who “grubstaked” the slow payer furthered and pro- 
moted that incompetency. Toward the final analysis we were 
our prompt friend’s worst competitor. It is not just to the 
prompt man and it was really unfair to the slow one, for 
sooner or later the process is going to land him in trouble 
and we will certainly be a party to the crime. 

The wonder to me is that our prompt paying friends have 
not awakened to the process and said to us: “If you are go- 
ing to furnish my incompetent competitor capital with which 
to do business I shall forget you.” The position he took 
would be absolutely unassailable. You say the slow fellow 
handles more goods and is a better outlet for wares than the 
prompt one is. Granted that he is. That particular com- 
munity will absorb just about so much hardware, so much 
dry goods, so many drugs, so many groceries, etc. Now the 
question for us credit men to decide is simply this: Are we 
going to sell these different lines of goods to a man who may 
be dishonest, or incompetent, does not know how to conduct 
a business, or knowing, does not try to be efficient; or are we 
going to deal with a man who knows his game and is deter- 
mined to make his business a service to the community? 

The question answers itself and shows clearly how we 
can not only help the efficient retailer build up his business, 
but save ourselves from taking a gambler’s chance. 

If three or more men wish to form a corporation to 
transact business they must comply with certain formalities 
designated by statute. They must show that they are quali- 
fied, in a measure, to launch the business. Now if this is a 
just regulation, why should it not apply to one person as 
justly as it does to three or more? We apply it to three or 
more in a merchandising business, or to one in a banking 
business; why not to one in a merchandising business? Why 
should the three, by complying with the regulations, have an 
advantage over the one; or why should the one have any 
advantage by not complying? In short, if one person, or three 
or more, wish to embark in a merchandising business, why 
should they not prove to some bureau or board that they are 
qualified to finance that business and have the ability to con- 
duct it with at least some measure of success. Some may 
say that this is getting too close to paternal government and 
it may look a little Utopian at the first glance, but as we study 
it, doesn’t it look reasonable? Would it not have a tendency 
to eliminate much of the incompetency and fraud and thus 
prevent a great part of the bad debt waste? 

Do not the income tax law and the federal corporation 
law seem to indicate that we may expect even more of gov- 
ernment regulations? Heretofore government regulation has 
been directed to the man who was supposed to be making too 
much money. Why would it not be well to direct a little at- 
tention to the man who is ignorantly wasting too much money, 
especially too much that belongs to other people? Such reg- 
ulations would, of course, be distasteful to the dishonest mer- 
chant, but they would be a help and a vindication to the honest 
one who is striving to be efficient. 

THE GOOD OF COOPERATION. 

__ While we do not have such a statute, we do have a means, 
if properly used, that will accomplish much. In our national 
organization and its branches with their interchange bureaus, 
we have the greatest piece of business mechanism ever 
evolved among merchants. Great progress has been made in 
interchanging experiences among our own members in the 
last four years and we may expect much more to be made in 
the next four. Let us extend this cooperation to the retailer. 
Let us not only do what we can ourselves to eliminate the in- 
competent, but lead the efficient retailers to cooperate among 
themselves to the same beneficent end. 


SECURES PATENT FOR PLANE. 








The United States Patent Office has granted patent 
rights, under number 1,161,076, to Edward William 
Rees, Merthyr 
Tydfil, Wales, 
for a plane de- 
scribed here- 
with: A plane 
of the type 
specified,  pro- 
vided at the 
nose with an 
upper surface 
inclined from 
the front part of said nose toward the back substan- 
tally as and for the purposes described. 





14,161,076 
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PAY=UP-WEEK BRINGS CASH TO RETAILERS 
FOR OLD ACCOUNTS. 


The idea of a “Pay-up-Week” is taking hold of 
many Northwestern towns, which are following the 
example set by Waukon, Iowa, a couple of years ago. 

Among the towns which recently adopted this idea 
was Lewiston, Minnesota. A committee of the Com- 
mercial Club was named to make a canvass of all 
business houses in town to ascertain from each the 
total of all outstanding accounts receivable. 

This committee selected a rather unique way of 
gathering these figures. —Two members of the commit- 
tee composed the advance guard, calling on the mer- 
chants and informing them of the plan. A third mem- 
ber followed with a little green box, sealed. A slit 
was cut in the end and through this each merchant 
dropped a sheet of paper bearing merely the figures as 
taken from his books, with nothing to indicate the 
identity of each individual merchant. 

Totals Prove Astonishing. 

At a second meeting of the Commercial Club the 
seal was broken, the slips removed and the totals 
Thirty business men co-operated in the plan, 
The totals of accounts entered 


found. 
seven not doing so. 
by these thirty merchants reached the unexpected sum 
of $104,890.59. The wildest guess of any member 
present failed to place the totals within many thou- 


sand dollars of the amount actually outstanding. 
Many Collections Made. 

Active work was undertaken to make ‘Pay-up- 
Week” a complete success. Many of the outstanding 
accounts were cleaned up and the business life of 
Lewiston placed on a firmer foundation as regards 
credit. 

Credit Rating System Introduced. 

This latter feature was brought about by the 
inauguration of a complete credit rating system. The 
credit of each customer will be rated and placed in 
the hands of the individual merchants. In this way 
credits will be granted in the future on a basis of a 
better understanding. 

The fact of the inauguration of this credit rating 
plan was a considerable factor in the success of the 
week inasmuch as the argument that the less owed 
by a customer, the better would be his standing on the 
rating sheets, was used with good results. 

+e 


PATENTS COAT AND HAT HANGER. 


Georges Legros, Montreal, Quebec, Canada, has ob- 
tained United States patent rights, under number 
1,162,375, for a coat and hat hanger 
described in the following: A coat and 
hat hanger formed of bent wire, having 
a screw point, a middle support for a 
hat, a lower hook for a coat, an upper 
arm for retaining the brim of a hat, and 
means inserted between the brim retain- 





1,162,375 . 
Y ing arm and the main body of the hanger 
Me for increasing the resiliency of said brim 


retaining arm. 


” 
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There is one kind of advertising that always pays. 
That is the kind you do in your windows. 
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MEMBERS OF AMERICAN HARDWARE 
MANUFACTURERS’ ASSOCIATION TO USE 
DEVICE ON LETTER HEADS TO 
INDICATE MEMBERSHIP IN 
THAT ORGANIZATION. 


The following letter has been received from F. D. 
Mitchell, Secretary-Treasurer of the American Hard- 
ware Manufacturers’ Association: 

To AMERICAN ARTISAN: 

What appears to the officers of the Association to be 
a very wise suggestion has just come in. It is that 
each member be invited to use, agreeably to himself 
and in an appropriate place, of course, an inscription 
or device to indicate that his company is a member of 
the Association; in fact, something like the inscription 
at the bottom of this sheet has been suggested. After 
an examination of many devices and because of the 
favor in which this particular device has been received 
by others we are inclined to the belief that this would 
serve the purpose as well as anything and perhaps a 
little better. 

We would ask you, then, whether you would not 
believe in using such a device when you have another 
order of stationery printed, and whether, in case you 
thought it advisable, we shall send you an electro: 
type of the device given at the bottom of the sheet. 
It would be a good, clear, durable electrotype, and 
you could retain it; and as you can imagine, the Asso- 
ciation, as well as the member deciding to do this, 
would be benefited. 

We should be glad to have your early advices as to 
whether you would like one of these. While we are 
only too glad to have any number of electros made up 
as requested, we should not like to order any consid- 
erable number that would not be used. Therefore, we 
should appreciate your usual prompt treatment of this 
particular letter. 

With best wishes, and hoping to hear from you soon, 

Yours very truly, 
F. D. MircHe t, 
Secretary-Treasurer. 


New York, March 20, 1916. 


The device mentioned in the letter is a small electro- 
type bearing the words “Member American Hard- 
ware Manufacturers’ Association” in very small let- 
ters, and AMERICAN ARTISAN heartily recommends 
the suggestion to the favorable action by individual 
members of this very progressive organization. 


2-enr 


SECURES PATENT FOR PLIERS. 


Charles N. Waterhouse, St. Louis, Missouri, as- 
signor to Buffum Tool Company, Louisiana, Missouri, 
has secured United 
States patent rights, 
under number 1,175,- 
391, for pliers de- 
scribed herewith. 

A tool of the char- 
acter described, composing a pair of crossed mem- 
bers, and a pin secured to one of said members that 
comprises an irregularly shaped head and a shank, 
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said shank having oppositely disposed flattened por- 
tions throughout its length, and the member to which 
the pin is secured being provided with a tapered open- 
ing that cooperates with a tapered portion on the 
shank of the pin, said opening also having oppositely 
disposed flat portions that cooperate with the flattened 
portions on said pin to prevent the same from turning, 
the other crossed member having a slot intermediate 
its ends that is large enough to admit of the passage 
therethrough of the head on the pin, when said slot is 
in a certain position with respect to said head. 


2 
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GAME FARMING MOVEMENT AND ARMS AND 
AMMUNITION SALES CLOSELY 
CONNECTED. 








Many retail hardware dealers are perhaps not 
aware of the fact that a nation wide campaign on 
game farming—the preservation and breeding of game 
birds, has been inaugurated by the Hercules Powder 
Company, Wilmington, Delaware; also that there is a 
much closer connection between this movement and 
their business than might appear at first sight. The 
relation is this: More game means more hunting 
and more hunting means greatly increased sales of 
arms, ammunition and outdoor equipment. The task 
of promoting and encouraging game farming is not an 
easy one or one that can be accomplished in a day, 
but according to the Company, the necessity that the 
work be done and the great good that will come from 
it assure success. Already, they state, the response 
has far exceeded their expectations, and to assist deal- 
ers in co-operating, they will gladly send copies of the 
64 page book “Game Farming for Profit and Pleasure” 
which explains the movement in detail. Those desir- 
ing copies of this book and information about the 
products of the Company—the Infallible and FE. C. 
smokeless shotgun powders and L. & R. Orange 
Extra Black sporting powder, should address the Her- 
cules Powder Company, 7 West 11th Street, Wilming- 
ton, Delaware. 


2@-s 
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DOOR HANGER IS PATENTED. 





John H. Lawrence, Sterling, Illinois, has procured 
United States patent rights, under number 1,176,152, 

a ae for a door hanger described 
-- herewith: A device of the 
class described comprising a 
wheeled carrier, a support de- 
pending therefrom; a casing 
adapted to inclose a recess in 
the upper part of a door, said 
casing being formed of two 
parallel plates, the lower end 
of the inner plate being cut 
away to permit access to the 
interior of said casing ; means 
of connection between said 
support and said casing per 
mitting lateral adjustment of such parts, and embody- 
ing means for vertical adjustment of one of said parts 
with reference to the other thereof; and means for 
lateral adjustment of one of said parts with reference 
to the other. 





eee. 21176,162 —— 


i in li 


 - oe 












































April 1, 1916. 


CHICAGO ANTI-REVOLVER ORDINANCE 
DECLARED UNCONSTITUTIONAL. 


By a decision rendered by Frederick A. Smith, Chief 
Justice of the Circuit Court of Cook County, Illinois, 
in a suit instituted by Fred Biffar, the well known 
wholesaler of sporting goods and cutlery, and others, 
all of the objectionable, useless features of the so- 
called Nance Ordinance, regulating the sale of deadly 
weapons in Chicago, have been declared unconstitu- 
tional. 

Sections 4a, 5, 6 and 7 of this ordinance, which 
required that a permit be secured from the General 
Superintendent of Police by any one who desired to 
buy a weapon of the kind referred to—particularly one 
which may be concealed on the person—before he 
could do so, and also prohibited dealers from display- 
ing such weapons in windows, show cases, on counters 
and even the display of posters, signs, etc., suggesting 
the sale of such weapons—all of these sections have 
been declared unconstitutional and therefore invalid. 

The attorneys for Mr. Biffar and those associated 
with him in this suit suggest that retail hardware 
dealers who wish to take out licenses to sell revolvers, 
pistols and other weapons, use the form herewith: 

Form of Application for License. 

In connection with the application for license to sell 
firearms under an Ordinance passed by the City Coun- 
cil of the City of Chicago on May I1, 1914, as amended 
May 25, 1914, I beg to advise you, that in making this 
application I only apply for license under the provis- 
ions of the Ordinance other than Sections 4a, 5, 6, 
and 7 and Section 1753'% of the Chicago Code of 1911 
as amended May 11, 1914. 

In a certain proceeding in equity, in the Circuit 
Court of Cook County, wherein Fred Biffar, doing 
business as Fred Biffar and Company et al. were com- 
plainants and the City of Chicago et al. were de 
fendants, being General Number B. 4449, his Honor 
Frederick A. Smith, Chief Justice of said Court, after 
full hearing, determined that Sections 4a, 5, 6, and 7 
of said Ordinance and Section 1753% of the Chicago 
Code of 1911, as amended May 11, 1914, were uncon- 
stitutional and therefore invalid and void. 

In making this application for license under said 
Ordinance, I do so as to all of said Ordinance except 
such sections as have been declared invalid. 


——--6-2—- —_—_—_ 


WRITE FOR THIS COMPLETE CATALOG OF 
CHILDREN’S VEHICLES. 





Merit and excellent construction are demanded in 
children’s play vehicles as well as in those used in 
everyday commercial life. Just as new features are 
constantly being introduced in automobiles, wagons 
and other vehicles, so are related ones incorporated in 
juvenile vehicles of various types. Among the most 
Progressive in the manufacture of these devices is the 
Kirk-Latty Manufacturing Company, Cleveland, Ohio, 
who in their handsome 1916 catalog recently issued, 
state that the Cleveland Line of children’s vehicles 
for 1916 embodies new models showing further re- 
fnement of details, artistic color schemes and many 
distinctive features. Special attention is directed to 
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the new Crescent velocipede, both plain and roller 
bearing, and the Automobiles with knuckle joint 
steering device and stream line bodies. The Twentieth 
Century and Hercules boys’ wagons are said to be still 
setting the pace, and the improvements on girls’ tri- 
cycles and boys’ hand cars to insure ready and profit- 
able sales. All the types of vehicles are illustrated 
and described in detail, and dealers desiring further 
information should write for 1916 catalog of Juvenile 
Vehicles to the Kirk-Latty Manufacturing Company, 
Cleveland, Ohio. 


~~ 


PATENT ISSUED FOR HINGE. 


—2e 





Arner J. Winder, Fresno, California, has been 
granted United States patent rights, under number 
1,176,121, for a hinge described 
A spring hinge com- 


a9 


1.176,121' herewith: 
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pee) prising a pair of leaf members, 
7 WMO i a casing on one of said leaf 
‘ball a ee members, a_ sleeve revolubly 
a a: 2 mounted in one end of said cas- 
ent eS 3} ing and held against withdrawal 
AM Pe = = therefrom, a helical spring with- 
Ni a in said casing having one end 
AG attached to said sleeve, spaced 
ay lugs on the other leaf member 
Lee one of which extends against 





one end of the casing and the other of which extends 
against the end of the sleeve, a removable pivot pin 
extending through one of said lugs and through the 
sleeve and the casing in turnable relation thereto, and 
held against movement in the other lug, means slidably 
engageable with the pin in which the other end of 
the helical spring is attached, and means for locking 
the sleeve in various positions against movement in 
relation to one of the leaf members. 
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SWIVEL VISE FOR AUTOMOBILE AND HEAVY 
REPAIR WORK. 





‘or shops where heavy repair work is done or auto- 
mobile repairs are made, a heavy vise, embodying also 
the features of 
pipe and 


jaws 
anvil proves to be 
especially adapted, 
as it permits a 
large amount and 
variety of work to 
be performed. A 
vise of this type, 
Rock Island 
swivel autovise, is shown in the accompanying illus- 
tration. It has 3% inch jaws, weighs 80 pounds, has 
a swivel base, and is said to be efficiently and durably 
or individual 





Rock Island Swivel Autovise. 


the 


constructed of the best grade material. 
automobile owners or for smaller shops, the manu- 
facturers offer a 3-inch, 32-pound vise having a 
stationary base, which is also a combination vise, with 
vise jaws, pipe jaws and anvil. Further informa- 
tion is contained in new catalog of the large and 
complete line of vises, copies of which will be sent 
upon request by the Rock Island Manufacturing Com- 
pany, Rock Island, Illinois. 
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POWERFUL ELECTRIC VACUUM CLEANER 
GIVING LASTING SERVICE. 

A powerful cleaner made to last is the way the 
Elite electric vacuum cleaner is described. It has been 
designed to insure an extra 
margin for strength and 
durability, with an over-size 
motor operating at 10,000 
speed a new style fan that 
greatly increases the suction 
and reduces the noise. The 
body is constructed of high- 
ly polished cast aluminum 
and the bag is of extra heavy 
khaki, said to permit the air 
to escape without leaking 
dust. <A special feature is 
the floor nozzle, twelve 
inches long by three and 
one-half inches wide. This 
nozzle, it is stated, lifts the 
carpet from the floor, allow- 
ing the air to pass through 
the carpet from underneath, 
while the revolving brush 

incites Sriiiaaes parts the nap and the strong 

Cleaner. volume of air coming 
through the carpet does the rest. The Elite electric vac- 
uum cleaner, shown herewith, is said to offer enterpris- 
ing dealers the opportunity of building up a profitable 
trade, as it sells easily by demonstration, nets a good 
profit and gives entire satisfaction to the customer. 
Dealers desiring further information should write for 
literature and special dealers’ price list to the Elite 
Vacuum Cleaner Company, 503 Shops Building, 17 
North Wabash Avenue, Chicago. 
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WYETHS TO BUILD SADDLERY PLANT. 








The Wyeth Hardware & Manufacturing Company, 
St. Joseph, Missouri, will spend $150,000 in the erec- 
tion of a new building to house its saddlery depart- 
ment. Large war orders and an increasing export 
business with South America have overcrowded the 
capacity of the old plant. The spur switch to the new 
building will accommodate five cars. 


~—* — 
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TRADEMARK ON AXES/ 





Under serial number 92,406 copyright has been 
granted to L. J. Eddy, trading as the G. White Axe 
Company, Honesdale and _ Fast 
AWB TWisy Honesdale, Pennsylvania, for the 
‘ trademark shown in the accompany- 
ing illustration. The particular description of goods 
is axes. The Company claims use since 1866 and the 
claim was filed January 28, 1916. 





e+ 

Forgotten charges are one o1 the most prolific cases 
of loss in a credit business. This is not so frequent in 
a store well systematized as in those less favored, but 
it is quite a leak just the same. 
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NATIONAL CONVENTIONS TO BE HELD 
IN 1916. 


The following national conventions of associations 
of manufacturers, retailers, and wholesalers of hard- 
ware and kindred lines have been announced: 


American Hardware Manufacturers’ Association, at Bir- 
mingham, Alabama, April 18, 19, 20 and 21, 1916. F. D, 
Mitchell, New York, secretary. 


Southern Hardware Jobbers’ Association, at Birming- 
ham, Alabama, April 18, 19, 20 and 21, 1916. John Donnan, 
Richmond, Virginia, secretary. 

Old Guard Southern Hardware Salesmen’s Association, 
at Birmingham, Alabama, April 19, 1916. George H. Hillman, 
Nashville, Tennessee, secretarv. 

National Association of Automobile Accessory Jobbers, 
at Hot Springs, Virginia, May 9, 10, 11 and 12, 1916. William 
M. Webster, Chicago, Commissioner. 

Stove Founders’ National Defense Association, at New 
York City, May 9, 1916. Robert W. Sloan, Pittston, Penn- 
sylvania, secretary. 

National Association of Stove Manufacturers, at New 
York City, May 10 and 11, 1916. Percival W. Elliott, Boston, 
secretary. 


American Iron and Steel and Heavy Hardware Asso- 
ciation, at Pittsburgh, May 24, 25 and 26, 1916. Arthur H. 
Chamberlain, New York, secretary. 


National Retail Hardware Association, at Boston, Massa- 
chusetts, June 12 to 15, 1916. M. L. Corey, Argo, Indiana, 
secretary. 


National Warm Air Heating and Ventilating Associa- 
tion, at Detroit, Michigan, June 14, 1916. Allen W. Williams, 
Columbus, Ohio, secretary. 

National Association of Sheet Metal Contractors, June 
20, 21, 22 and 23, 1916, at Peoria, Illinois. E. L. Seabrook, 
Philadelphia, secretary. 


~~ 


SECURES PATENT FOR COFFEE FILTER. 

Harry A. Sparber, Lethbridge, Alberta, Canada, has 
secured United States patent rights, under number 
1,171,675, for a coffee filter 
described in the following: 
The herein described filter for 
use in a coffee pot and com- 





1,171,675 


screen material having an 
open upper end and _ having 
supporting legs at its lower 
end, a foraminous material 
container adapted to slidably 
fit within the filter vessel, a 
band around the filtering vessel, clamping screws car- 
ried by the band and to secure the container in ad- 
justed position within the filtering vessel and spacing 
arms also carried by the band and adapted to en- 
gage the wall of the pot. 








RETAIL HARDWARE DOINGS. 


ARKANSAS. 

The Farmers Mercantile Company, Marshall, has changed 
its name to the Searcy County Hardware Company. 

IDAHO. 

The Snyder Hardware Company, Filer, has moved into 
its new store building. 

The Western Hardware and Implement Company have 
disposed of their business to the Thomas and Jamison Com- 
pany, Nezperce. 

ILLINOIS. 

Charles W. Lanz has sold his hardware store to the 
Moore Tressler Lumber Company, Bedford. 

A. G. Cook, of Terry and Cook, Viola, has sold his inter- 
est to Frank Fritch. 


INDIANA. 
Helmsburg Hardware and Lumber Company, Helmsburg, 
has been incorporated with a capital stock of $100,000 by J. L. 
Turner, Rufus Turner and Newton A. Walker. 
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IOWA. 

J. R. Driftmier, Clarinda, has bought the West Side 
Hardware Company’s store. 

L. D. Beatly has sold his hardware and furniture store to 
G. C. Haddock, Creston. 

L. E. Schwieger, Dows, has sold a half interest in his 
hardware business to Joe Oler. 

Klugkist and Sitesema have sold their store to Earl and 
Ray Hanson, Titonka. 

“Fred Flickinger, Woodward, has bought the G. E. Pring 
hardware store. 

Martin Henke, Clutier, has purchased an interest in the 
hardware and implement business of his brother-in-law. 

Carl Arnold, Cumberland, has bought the interest of W. 
J. Farwell in the hardware store here. 

Reifeurath Brothers, Mapleton, will erect a building and 
open a hardware and furniture business in Mondamin. 

F. L. Blade has sold his interest in the hardware business 
of Blade Brothers at Stanton to C. V. Blade, who then sold 
a half interest in the business to Emil Larson. The new name 
is Blade and Larson. 

KANSAS. 

Hern and Hullet Hardware Company, Cheney, have pur- 
chased the J. J. Young Hardware and Implement stock at 
Murdock and will operate this store in connection with their 
store at Cheney. 

W. H. Prentice has traded his hardware store to Henry 
Arbuckle of La Cygne. 

R. F. Todd and H. P. Stalder, Meade, have purchased an 
interest in the hardware business of W. P. Casteen. 

Louis Robinson and George Funk, Larned, have pur- 
chased the Eggleston hardware stock. 

The Tucker-Thomas Hardware Company, Newton, has 
been succeeded by the Tucker Hardware Company. 

Fullerton Brothers Hardware Company, Topeka, has been 
incorporated with a capital stock of $10,000. 

B. C. Hrust, Ingalls, has engaged in the hardware and im- 
plement business. 

George S. Welling, Gorham, has opened a hardware and 
implement store. 

MICHIGAN. 

William Baughman and Frank Mahon, Minden City, have 
engaged in the hardware business. 

The Blanchard Hardware Company, Charlevoix, has been 
incorported with a capital of $15,000 by Mary B. Bartholomew, 
F. F. Bartholomew and H. K. Allen. 

M. J. Kreiser has sold his store building and hardware 
stock to Lee Gibson, Burnips. 

L. O. Graham and Son have sold their hardware stock 
to Jesse V. Wise and David Rich of Gobeleville. 

Harland and Gould, Portage, are erecting a double store 
building which they will occupy with a stock of hardware, 
groceries, meat, wall paper and paints. 

MINNESOTA. 

John Bachtle has sold his hardware store to C. H. Dietz 
of Easton. 

Goodell and Jones, Judson, have dissolved partnership, 
Charles W. Goodell purchasing the interest of David Jones. 
The new name is Goodell and Son. 

, Otto Mortenson, Cosmos, will engage in the hardware 
USINESS, 

W. C. Miller has sold his hardware stock to George 
Vehrenka of Wykoff. 

_ Emil Anderson, Dassell, has purchased an interest in the 
Litchtield Hardware Company, Litchfield. 

T. O. Oren has sold his hardware store to H. M. Aney 
of Wyoming. 

MONTANA, 

H. A. Yotter, Glasgow, is now sole proprietor of the Rob- 
ertson Hardware Company. 

7 MISSOURI. 

_ FW. McCrea and Company. Maryville, have succeeded 
the firm of Brant and McCrea in the hardware and imple- 
ment business, 

_ Martin Allen, Weston. is now a partner in the firm of 
Cornett and Allen, dealers in hardware and farm implements. 

Bradford Sappington and John W. Dry, Mexico, will 
engage in the hardware business. 

A recent fire destroyed the hardware store of J. B. Gum 
at Alton. 


g. Ef. 
ness. 
Frank Vitaska, Violet, has purchased a hardware store. 
F. Diefenbach, Darr, has disposed of his hardware 
stock to the Darr Mercantile Company. 
_ F. M. Leach has sold his hardware business to R. V. 
Pine at Gothenburg. 
Joseph Novak has been succeeded in the hardware busi- 
ness by Baumert and Bogner of Howells. 
Hugo Stevens has sold his interest in the hardware and 
furniture business to Ed Colling of Ainsworth. 
A. F. Swartz, Axtell, has purchased a hardware and im- 
Plement business, 
Stanley Hardware Company’s store has been purchased 
y Divan and Shockey, Juniata. 


: NEBRASKA, 
Hollorf, Malmo, will engage in the hardware busi- 
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NORTH DAKOTA. 

E. T. Evinson has sold his store to D. E. Maxson and 
Company, Arville. 

M. Fried is now sole owner of the Fried and Schwartz 
Hardware and Implement Company, Eckelson. 

R. G. Dripps has sold his hardware store to R. C. Krans, 
LaMoure. 

H. A. Schrader, Drake, will add a stock of hardware to 
his line of implements. 

The A. J. Smith hardware and furniture business, Car- 
rington, will be incorporated under the name of A. J. Smith 
and Company with a capital stock of $25,000. 

OKLAHOMA. 

G. B. Sheritt, Shamrock, has opened a hardware store. 

J. W. Graves, Cartner, will engage in the hardware busi- 
ness. 

Bolon Brothers’ hardware store, Hobart, has been de- 
stroyed by fire. 

The John M. Morris hardware store, Hobart, has suf- 
fered a fire loss. 

William Burdick has sold his hardware stock to H. 
Gardner and F. Thorne of Mooieland. 

The Vaughn Hardware and Kacket Company, Lawton, 
will be open for business April 15th. 

SOUTH DAKOTA. 

H. Metcalf, Bancroft, has purchased the hardware and 

implement business of George Barness. 
WISCONSIN. 

The Kriwanek Brothers Company, Denmark, general 
hardware and implement store, have increased their capital 
from $25,000 to $75,000. 

John Beemster, De Pere, has purchased an interest in the 
G. A. Rabbideau hardware business. The new name is Rab- 
bideau and Beemster Hardware Company. 

M. Hermanson, Elderon, has bought the J. C. Olson 
hardware business. 

Phil P. McGuire, Highland, has purchased the hardware 
stock of Albert Drone. 

Andrew Malsch has acquired a half interest in the F. 
S. Moore hardware store at Lake Geneva. The new name 
is F. S. Moore and Company. 

Hans Peterson, Roberts, has bought the hardware busi- 


ness of R. H. Ludke. 


OBITUARY. 


Isaac M. Block. 

Isaac M. Block, a retail hardware dealer at 4252 
West Harrison Street, Chicago, was found dead Sun- 
day, March 26th, by his daughter, Miss Minnie Block. 
He had been despondent since the death of his wife 
about nine weeks ago. Mr. Block was 48 years of age 
and is survived by two daughters, Minnie and Sophie, 





and one son, Edward Block. 
° Mrs. Arthur I. Bliss. 

The many friends of Arthur |. Bliss, who for many 
years has been connected with the Bullard and Gorm- 
ley Company, Chicago, will sympathize with him in 
the death of his wife, Margaret A. Bliss, who passed 
away Friday, March 24th, at her home, 2410 Millard 
Avenue, Chicago. <A _ particularly sad circumstance 
is that ten weeks ago a baby was born to them. 
Mrs. Bliss was a sister of Mrs. William T. Gormley. 
The funeral was held Monday forenoon, March 27th, 
from her late residence, to the Church of the blessed 
Sacrament, where High cele- 
Burial was at Rosehill, one of the north side 


Requiem Mass was 
brated. 
cemeteries. 

John Grabner. 

The oldest retail hardware dealer in Indiana and one 
of the wealthiest citizens of his home county, Kosci- 
usko, John Grabner, Warsaw, Indiana, was killed 
March 24th by being run over by an automobile. Mr. 
Grabner was born in Germany ninety years ago and 
came to the United States in 1839. Since 1865 he was 
actively engaged in the hardware business in Warsaw, 
having bought a store at that time and managing it 
ever since. His son, Charles Grabner, and a daughter, 
Mrs. Emma Shackelford, survive. 
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ADVERTISING CRITICISM AND 
COMMENT 


Helpful Hints for the Advertisement Writer 











In a special “Booster Edition” of the Citizen, Clay- 
ton, New Mexico, the Otto-Johnson Mercantile Com- 
pany, of that city, had a number of advertisements, 
among which was the one shown in the accompanying 
illustration. It occupied a five column wide page, 18 
inches deep. While practically no attempt is made to 
describe any of the various items, nor to quote prices, 
this advertisement is worthy of commendation be- 
cause it appeals for trade by calling attention to the 
reliability of the various lines handled in specific state- 





NOW IS YOUR OPPORTUNITY 


Mr. Buyer, to purchase your implements, Windmills, Hardware, etc. and we extend to you a cordial imvitation to visit 
our store while in the city aod inspect our complete stocks. ccptenyting enh yi pm ysac Our sore service is 





ections.- Spring is bere:—That means new i 
Below we. list 2 few implements, stove and hardware items thet you will need and we ask your imspection. 








The Studebaker Company after Building Millions of 
Vehicles throughout a period of Smty Years know 
what ss required of them and knowing the cost of 
construction do submit this line as the best value on 


The ack d staydard of Excellency m 


Imple 
ments the world over is the John Deere Line. It 
has been he "Model that others have attempted to dia ‘canin Coley. Ons pris ce 0s tow 0s can be 


follow. yet it has never been successhully wnitated and 
today is above all competition in the Essential Points 
of Excellency. viz: Material, Mechanical Construction 
and Workmanship 


made by ony desler who cetums 0 fen preft ond 
gives you your moneys worth. 











wa pases supply, free to those 
who will use 
The first cost of a Star Windmill 
ts its last cost; there is no rat 
‘wg expense it will pump all “the 
[) water you want year m and year out 


THE WATER PROBLEM PERMAN 
ENTLY SOLVED 

Not wm twenty years has the windmill 

been as popular and as thoroughly ey 

appreciated as st 1s today. It is un 

wien the : 

permanent solution of the water 






4 Fa for less than one-half cent a | ht 
ae wil run day or might. if equipped 

r with a regulator or a regulator 

for weeks at atime, with prac 

fo attention whatever. No caine, 
no “kicking back,” no fussing and fix 
ing-—just patient, faithlul service. day 
or night, winter or summer, for years 


pumping pr = 
ever before it ws realized that there €Y) 
is no pumping device which can take 


1s not measured by the 
and vaenously quoted at from 
SD cotta cad eneieat bider. Soe 








Hardware : Stoves : Paints : Harness 
































HARDWARE STOVES 
Builders’ Hardware mpemendinatess ~ D Complete line of 
Granite ware. Heavy Our leather goods steel and cast ranges 
Hardware and Steel line ss complcte Gasoline Stoves and 
Goods Oil Stoves. 

w PAINTS Ww 
New assortment of Complete line Sher See our full line of 
China and Glassware win-Williams Paints Wall Papers. 

wW and Varnishes. wW 









































Otto-Johnson Mercantile Co. 
Hardware Department 











ments. Incidentally it is worth citing in this connec- 
tion that the Company uses real descriptive matter and 
quotes prices on other classes of merchandise in its 
other advertisements, so that this one is not to be taken 
as an indication that the management does not believe 
in the primary rule of good retail advertising—that 
definite items must be offered by clear and interesting 
descriptions and specific prices. 
* ok ok 
“The early bird catches the worm,” ’tis said, and 
similarly speaking, the advertiser who commences ad- 
vertising his seasonable wares early is bound to re- 
ceive an extra amount of sales. The Powelson-Per- 





be aware of this fact and had the four inch double 
column advertisement illustrated herewith inserted in 
a recent issue of the Carthage Democrat. The adver- 
tisement announceg the best line of garden tools in the 
city and concludes by extending an invitation to the 
townspeople to come in and see them. Thus far it has 
engendered a certain amount of interest, but when it 
becomes a matter of inducing the reader to investigate, 
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Garden Tools 


We have the best line of 


Garden Tools 


In the city 
Come in and see them 











Powelson- Perkins 
HARDWARE Co. 


BOTH PHONES 179 SOUTH SIDE 














several essentials are lacking. The advertiser must 
understand that as a rule, people are disinclined to 
make any definite action; they are apathetic unless 
struck by an advertisement that properly emphasizes 
its heading by listing some of the articles for sale, 
illustrating and describing them if expedient, and 
finally quoting specific prices. The readers must be 
told, not only that a store has certain items for sale, 
but that it will be greatly to their advantage to pos- 
sess them. 


WOMEN ARE THE BUYERS. 





2-~<> 
oo 





In a recent issue, a business magazine tells of a 
canvass of several hundred stores, in a number of 
widely separated cities, to determine who does the 
buying. 

It was discovered that 80 percent of all, purchases 
in these stores were made by women. 

Your store probably is no different from those can- 
vassed. Four out of five customers probably are 
women. What is the moral? 

Make the store attractive to women—arrange your 
stocks so they will please the feminine eye. Cater to 
the peculiarities of the female mind. Try to make the 
store so attractive to women that each one who comes 
there will tell her friends that it is a pleasure to trade 
at your establishment. 

When you do this, you are working along the lines 
of least resistance—and what is the use of fighting the 
tide when you can drift with it? 
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HEATING AND VENTILATING 











FACTORS GOVERNING CONSUMPTION OF 
FUEL AND CONVENIENCE IN OPERATING 
HEATING APPARATUS. 


In a pamphplet entitled “Saving Fuel in Heating a 
House,” issued by the Department of the Interior, 
Washington, D. C., which was prepared by Messrs. 
L. P. Breckenridge and S. B. Flagg, the following 
chapters are of special interest to installers of warm 


air heating and ventilating apparatus. 
Factors Governing Consumption of Fuel and Convenience of 
Operation. 

Some factors that greatly affect the total consumption 
of fuel are not at all related to fuel economy; one of these 
is climate. It is obvious that in northern Maine much more 
coal or wood will be needed to heat a house of a certain size 
to a certain temperature on a January day than will be needed 
in southern Georgia. In this instance the difference of out- 
door temperature is great, but a smaller difference will have 
an effect. Variable weather always makes difficult the eco- 
nomical use of fuel; high winds likewise are unfavorable 
because of the volume of cold air that enters a house. Con- 
venience of operation will also be affected by climatic con- 
ditions, being favored by even but not too low temperatures 
and by lack of high winds, 

Size and Type of Dwelling. 

Other things being equal, fuel consumption will, of 
course, vary with the size of the house and the number of 
rooms heated. Nevertheless many people do not give this 
point due consideration when comparing coal bills for a year, 
and do not take into account differing requirements of tem- 
perature and duration of heating. 

In addition, satisfactory heating and the quantity of fuel 
required will depend largely on the construction of the house. 
As a rule, a stone or brick house will be more easily and 
economically heated than a frame house, although substan- 
tial and thorough construction are of greater importance 
than the building material. Ill-fitting doors and window 
frames or sashes, especially in a house exposed to high winds, 
may make economical heating impossible with any boiler or 
furnace. Double or storm windows and weather strips will 
materially lessen the quantity of fuel consumed and the 
amount of attention required by the heating apparatus. 

_ The location of a house with reference to exposure to 
winds is a large factor in determining the difficulty of warm- 
ing it. Between a 10-room house standing alone on a bare 
hill and a house of like size and excellence of construction, 
but the middle one of a closely-built row standing in a hol- 
low, there will be a marked difference in heating cost. 

Heating and Ventilating System Used. 
_ _ Convenience of operation of any house-heating apparatus 
is largely dependent on the system of heating and ventilation 
employed. The cost of heating will also depend, but to a 
less degree, on the type of equipment. Fuel economy and 
convenience are against a separate fire in each room unless 
the house is small or only a small part of it is to be warmed, 
except in those localities where natural gas is available at 
low rates or the duration of cold weather is brief. 
_ 4n most houses there is no positive system of ventilation; 
in fact, except in sleeping rooms during the night, little or 
No provision is made for the admission of fresh air. Nearly 
all houses warmed by hot-air furnaces have ducts to take 
from outdoors the air to be heated and delivered to the dif- 
ferent rooms. In dwellings heated by an indirect system, 
whether steam or hot water, the heating coils are in ducts 
through which the outside air enters. In comparatively few 

Omes is any special provision made for removing the foul 
air, leakage from windows and doors béing the usual reli- 
ance, particularly in a house heated by a hot-air furnace. If 
an indirect steam or hot-water system is installed, means of 
removing foul air are more frequently provided, either by 
vent stacks leading into the attic or through the roof, with 
register openings in different rooms, or by open grates, the 
flues for which can be equipped with dampers to regulate the 
Femoval of foul air. The system sometimes fails to work sat- 
isfactorily if provision is not made for the escape of foul 
air from a room, as the fresh warm air will not continue to 
flow in unless an equal amount escapes. 

As already stated, the first cost of heating by the hot-air 


furnace is less than that of either the steam or the hot- 
water system, but to maintain equal temperature conditions 
may require the burning of more fuel, whether the furnace 
heats air taken from outdoors or reheats air already in the 
house. FEvidently, reheating air will require less fuel, and 
consequently less attention to the furnace, than heating fresh 
air, but the ventilation will not be good. 

Some furnaces have the cold-air duct so arranged that 
some of the air may be taken from outdoors and the rest 
from inside the house, the proportion of fresh air being reg- 
ulated by dampers in the two branches of the cold-air duct. 
In homes heated by steam or hot water, the method of heat- 
ing, whether direct or indirect, and the provision, if any, 
for removing foul air will affect the consumption of fuel, 
which will vary with the percentage of the total radiation 
that is indirect and with the amount of warm air removed 
through vent stacks or grates. Owners of houses heated by 
different methods sometimes compare results and draw con- 
clusions as to relative advantages of each system. If the 
houses are similarly situated and constructed like conditions 
are maintained, these comparisons are of value, but such 
similarity is rare. The important bearing of ventilation on 
the fuel consumption may be illustrated by computations of 
the heat required for a two-story brick and frame house. 
These computations, show that if the air in the rooms is to 
be changed once an hour the amount of “radiation,” or the 
quantity of heat to be delivered into the rooms, must be 25 
to 30 percent more and if the air is to be changed twice an 
hour the “radiation” must be 50 to 55 percent more than 
without ventilation. When many persons are in a room it 
costs more, as a rule, to heat the air needed for ventilation 
than to supply the heat radiated from the building. 


PIPELESS WARM AIR HEATER WITH 
PROJECTING DUPLEX REGISTER. 





One of the objections which is sometimes made 
against pipeless warm air heating apparatus is 
: said to be elimi- 
nated by the use of 
the projecting reg- 
@ister in the Ma- 
jestic One Register 
Duplex Heating 
Syetem, illustrated 
B herewith. This pro- 
jecting register, it 
is stated, does 
away with the dan- 
ger of children get- 
ting burned, as its 





| VT 

















Majestic One Register Duplex 
Heating System. 


grill work does not become overheated because of the 
large surface for diffusing the heat. Another fea- 
ture of the Majestic One Register Duplex Heating 
System, according to the manufacturers, is its flexi- 
bility: An extra pipe or two can be run to any out- 
of-the-way rooms without interfering with or affect- 
ing the direct central heat flue; thus a bathroom, 
kitchen, etc., may be heated by a separate register. 
They further say that the system can be installed in 
any size cellar and is as easy to erect as a stove, occu- 
pying but a small part of the cellar space. The whole 
story of the Majestic One Register Duplex Heating 
System is very interestingly set forth in a catalog, 
copies of which, together with details of dealers’ offer, 
will be sent immediately upon request by the Majestic 
Company, 610 Erie Street, Huntington, Indiana. 
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WHAT IS DIFFERENCE IN TEMPERATURE 
BETWEEN FLOOR 'LINE AND FIVE 
FEET ABOVE? 


On page 36 of the March 18th issue of AMERICAN 
ARTISAN the Sanders Furnace Company, Fort Dodge, 
Iowa, inquired as to what the average difference 
should be between the temperature at the floor line 
and a point five feet above, in a house heated by warm 
air. 

The following reply has been received from L. W. 
Millis, Secretary-Treasurer of the Security Stove and 
Range Company, Kansas City, Missouri: 

To AMERICAN ARTISAN: 

If the difference in the temperature between the 
floor line and the ceiling is more than one degree for 
each foot of height, the room will not be very com- 
fortable. Five feet above the floor line should be 
five degrees above the floor level temperature, pro- 
vided the floor is not unduly heated (or cooled) from 
underneath. The same level may, however, vary two 
degrees in the room and care must be exercised to 
read thermometers at proper points to get the true dif- 
ference. The Reitschel tables on room temperatures 
are probably the most authoritative there are. 

Referring to flues—nearly every book on heating 
practice gives some good information on flues, but I 
do not know of any that covers the troubles we all 
run into. I have found the information in Hoffman’s 
Hand Book, published by McGraw Hill Book Com- 
pany, 239 West 39th street, New York, lays the 
foundation for a large amount of information. 

You are, of course, familiar with the use of a look- 
ing glass at the base of the flue. I have never seen 
any published information for determining the in- 
visible faults in a flue. An anemometer will tell you 
how strong the draft of a flue is but only indirectly 
how large the smallest area of the flue is. In my own 
work, | take first the velocity of flue through an open- 
ing restricted to the size of the anemometer; | then 
find the velocity through an opening as large as the 
flue is supposed to be and determine by comparison 
about how much of stoppage (or leakage) there is in 
the flue. 

There are many tables, also formulas, for determin- 
ing what the velocity of flues of various heights and 
different temperatures should be. 

If you buy an anemometer, don’t buy a cheap one. 

L. W. MILLIs, 

Kansas City, Missouri, March 24, 1916. 


NATIONAL WARM AIR HEATING CAMPAIGN 
OFFERS GREAT OPPORTUNITY 
TO DEALERS. 





Every dealer is no doubt acquainted with the great 
campaign launched by the National Warm Air Heat- 
ing and Ventilating Association, to impress upon 
house-owners, builders and architects the numerous 
advantages of warm air heating. This countrywide 
advertising should materially increase the number of 
calls for warm air heating installations, with the result 
that the dealer who links up with the campaign and 
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installs systems of genuine merit, will greatly benefit 
thereby. 
The Kelsey warm air generators, the manufacturers 


state, will positively heat any and every room in the 


house in any weather, with the wind in any direction, 
Besides this, they are said to change the air four times 
every hour and to actually do so on less than normal 
fuel consumption. The Kelsey Heating Company as- 
sert that these statements can be easily proven to the 
customers, for which purpose they are prepared to 
send an abundance of proofs and other helps to the 
dealer. Installers of warm air heating and ventilzting 
apparatus will do well to send for details of Special 
Dealers’ Proposition.to the Kelsey Heating Company, 
301 James. Street, Syracuse,, New York. 
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REMEDY FOR LACK OF DRAFT IN HOTEL 


On page 37 of the March 25th issue of AMERICAN 
ARTISAN an inquiry was published from William <A. 
Koerner, DuQuoin, Illinois, in which he requested 
information as to how it would be possible to remedy 
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Diagram Showing Arrangement of Hood for Hotel Range and 
Pipes, Which Does Not Provide Enough Draft. 


the lack of draft in the hotel range hood and pipe, 4 
sketch of which is shown herewith. 

The following reply has been received from Emil 
Renisch, of Renisch and Wallace, 25 West [linois 
Street, Chicago: 

To AMERICAN ARTISAN: 

The chief trouble with the arrangement as shown 
in Mr. Koerner’s sketch is that there should be an 
“H” top on the outside stack, the long horizontal pipe 
should be changed to a rise from hood to stack and 
be connected with long sweep elbows. 

By. making these changes, I believe that Mr. 
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Koerner will be able to get sufficient draft in the hood 
and pipes. 
Yours truly, 
Emit RENISCH. 


25 West Illinois Street, Chicago, March 28, 1916. 
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MASSACHUSETTS BILL TO REGULATE SALE 
AND INSTALLATION OF RANGE 
BOILERS. 





In a bulletin, issued this week by the National Com- 
mittee of the Confederated Supply Associations, Sec- 
retary Frank S. Hanley calls attention to a bill before 
the Massachusetts Legislature concerning the capacity 
and safety of range boilers. The bill reads as follows: 

“Before a range boiler is sold or offered for sale in 
the state, it shall have its capacity marked thereon in 
terms of Massachusetts standard liquid measures. 

“Every range boiler shall also have marked thereon, 
so that it may be easily identified, the gauge or weight 
of the metal per square foot, as per some recognized 
standard. It shall also bear or have stamped thereon 
the manufacturer’s or maker’s name together with a 
maximum working pressure under which it is safe to 
install the boiler. 

“Any manufacturer who sells or offers, or exposes 
for sale any range boilers not marked as provided in 
the preceding section, or who marks or causes a range 
boiler to be marked, as having capacity which is 
greater than within 5 percent more than its true 
capacity, shall be liable to a fine not exceeding $50 for 
each offense. 

“This “section is also a penalty clause and applies to 
any person, having in his possession and offering for 
sale a range boiler that is falsely labeled.” 


~~~ = 
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SEND FOR THIS RECENT BOOKLET ON WARM 
AIR HEATING. 





In a catalog of warm air heaters recently issued, it 
is pointed out that the problem of heating a house 
resolves itself into the matter of providing satisfac- 
tory heat at a minimum cost. Continuing, it 
that heating from the basement is generally conceded 
to be the most economical and sanitary method known, 
and of this class, warm air heating has many advan- 
tages, as it furnishes a continuous supply of fresh 
warm air and ventilation, both of which are necessary 
and conducive to health and comfort. The catalog 
then comments on the four great heat factors which 
are said to constitute the whole of the warm air heat- 
ing problem, and shows by illustrations and descrip- 
tions how those factors are most efficiently embodied 
in the Imperial steel warm air heater. The special 
features such as the round, locomotive feed door the 
direct draft and the hot blast are treated at length, as 
also are the Combination, Room Heater and the lowa 
Tropic all-cast warm air heaters manufactured by the 
Imperial Furnace Company, Marshalltown, Iowa. Of 
further interest to the installer are the suggestions for 
estimating, tables of capacities of pipes and registers 
or faces, a discussion of the importance of the chim- 
ney in installations, and the offer to send prompt in- 
formation about heating plans without charge. Those 


is stated 
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desiring copies of this instructive booklet should ad- 
dress the Imperial Furnace Company, Marshalltown, 
lowa. 
MICHIGAN HEATING AND VENTILATING 
ENGINEERS TO HOLD FIRST REGULAR 
MEETING APRIL 3. 





The first regular meeting of the Michigan Chapter 
of the American Society of Heating and Ventilating 
Engineers, which was recently organized, will be held 
in Detroit, April third. The feature of the meeting 
will be a paper read by Professor John R. Allen, of 
the University of Michigan, on “Heat Losses in Build- 
ings,” followed by a discussion on the same subject. 

The new Chapter started with ten charter members 
and there are already 37 applications for membership 
in the parent body which when they are acted upon 
will be added to the Michigan Chapter. 

The officers are: 

President, John R. Allen, Ann Arbor. 

Vice-president, F. R. Still, Detroit. 

Secretary, William F. McDonald, Detroit 

Treasurer, Edward M. Harrigan, Detroit. 

Board of Governors, E. E. McNair, W. M. Foster 
and A. G. Pittelkow, of Detroit. 





THE HEATING OF HOUSES. 


Regarding the efficient warming of domestic rooms, 
the construction of the house has a very important 
bearing upon the subject. Brick and stone are porous 
and absorb a considerable quantity of water when 
rain beats upon them. Also, where the precaution of 
placing a proper damp-course in the walls a little way 
above the ground is not taken, moisture works up- 
wards from the ground by capillary action. Everyone 
knows that the presence of damp has a very cooling 
effect, particularly in the presence of heat. The fur- 
nishing of the room also has an important bearing 
upon the quantity of heat required to keep it at a com- 
fortable temperature. Bare outer walls, or walls cov- 
ered with pictures, will allow of a good deal more 
leakage of heat than walls, for instance, that are lined 
These points are certainly worth the 
feared 


with bookcases. 
attention of heating engineers. It is to be 
that too often they escape attention. 
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GETTING FAVORABLE ATTENTION. 


The first thing necessary for a good ad is to get at- 
tention and if in getting that attention you can arouse 
an interest and a desire so nearly simultaneously with 
the attention as to have no conscious passing of one to 
another you are getting the customer nearer the goal 
of a sale than if your ad has to carry the interest along 
more slowly. 

Occasionally customers will be glad you sold them 
“something else,”’ especially if it really is better, but as 
a rule they want what they ask for. 

dveeneiiliistaninsonsiane 

Farmers are getting high prices for their food prod- 

ucts and should be able to settle with the retailer. 
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PRACTICAL HELPS FOR THE 
TINSMITH 








PATTERNS FOR COMMON AND JACK BAR 
FOR SKYLIGHT. 
BY O. W. KOTHE. 
So far, we have laid out your true lengths, pitch 
lines, glass spacing, the hip bar and curb patterns, and 


























Development of Patterns for Common and Jack Skylight Bars. 


now we shall lay out the common bar and jack bar for 
hipped skylight. 

From the sectional elevation and the part plan with 
the jack bar drawn on a horizontal plane we can draw 
the miter lines for a jack bar in plan as shown. It 
may be well to repeat the line a-b from sectional ele- 
vation, which is transferred to plan as c-d and e-f for 
drawing the plan view of bar as shown. 

From each point in miter line of jack bar, drop a 
line thus cutting similar lines in elevation, which pro- 
duces a cut in elevation as shown by the heavy miter 
lines. It has been said that the jack bar is the same 
as a common bar only shortened and cut to the angle 
to fit the hip bar. This being true is the reason the 





plan lines are projected into the elevation, thus pro- 
ducing that cut. 


For the pattern of common bar pick the stretchout 
from “A” and step it off on a line 6-6 and from these 
points draw stretchout lines indefinitely. Now from 
all points in the ridge “C” and the curb “B” square out 
points, thus cutting lines in pattern having similar 
number. This is shown by points 1’-2’-3’, etc. This 
is the common bar, and as the jack has the same 
stretchout, it can be developed right on this pattern. 
So square over lines from all points of the jack bar 
miter line in elevation, thus cutting lines in pattern of 
similar number as in points as 1’-2’-3”, etc. 

A line traced through these points gives you the 
jack bar that will fit at any place on the hip of this 
skylight. It will also be observed that the lower half 
of this jack bar is used for a center bar on the end of 
skylight where a bar must fit between the hip bars. 
Again, where a common bar is to fit close in the apex 
of ridge and hip, the one-half of bar is cut like this 
common bar is and the other half is cut like this jack 
bar miter cut of the lower half, thus making a com- 
mon-jack bar cut. 

Dimensions for all this work for skylight bars are 
taken from the glass line, or point 2 in section “A,” 
and all bars are spaced at least 4 or 3-16-inch further 
apart than the width of the glass to permit the han- 
dling of glass. It is also well to first oil the shoulders 
of skylight bars, ridge and curb, before puttying, with 
linseed oil. This prevents the putty from curling, 
makes it adhere to the metal more firmly and often 
prevents leaks and also facilitates workmanship. 

ilainiticgiillaicanentpaiicsi 
NEW EQUIPMENT PRACTICALLY DOUBLES 
SHEET STEEL PRODUCTION. 


To eliminate the possibility of being unable to sat- 
isfy the requirements of the numerous manufacturers 
and others who have come to depend upon /nland 
Quality, the Inland Steel Company, Chicago, are 
spending several millions of dollars in adding equip- 
ment to their Indiana Harbor, Indiana, plant that will 
nearly double their output. These improvements in- 
clude a blast furnace, eight open hearth furnaces, 
forty-four by-product coke ovens, a blooming mill, a 
finishing mill and the other enlargements that would 
naturally accompany this move. The greatly increased 
facilities thus made possible will, it is stated, make it 
certain that every consumer who wants Inland basic 
open hearth steel products can get them without delay. 
Work is now actively in progress, and the Company 
hopes to be ready with the increased tonnage in the 
fall. Those desiring further information should ad- 
dress the Inland Steel Company, First National Bank 
Building, Chicago. 
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CO-OPERATION KEYNOTE OF LETTER SENT 
TO NEW OFFICERS AND DIRECTORS OF 
THE MASTER SHEET METAL 
CONTRACTORS’ ASSOCIA- 

TION OF WISCONSIN. 





The following letter has been sent to the newly 
elected officers and directors of the Master Sheet 
Metal Contractors’ Association of Wisconsin by Sec- 
retary Paul L. Biersach, Milwaukee. Many of the 
suggestions in this letter apply with equal force to 
trade organizations in other states, cities and lines: 
DEAR SIR: 

The Third Annual Convention of the Master Sheet 
Metal Contractors’ Association of Wisconsin can now 
be classed in the history of our organization as the 
most notable and eventful one of our career, and | 
believe that you will agree with me that it surpassed 
our expectations in every respect. 

[ believe that all those that attended the Conven- 
tion felt the good work that has been accomplished by 
our organization in a good many ways, both directly 
and indirectly and it is within our province to con- 
tinue in the same vein and put forth our endeavors 
to eclipse the Convention just closed by immediately 
preparing ourselves for work and conditions which 
may confront us for the ensuing Convention in 1917. 

There are so many problems which can be worked 
out successfully for the benefit of our members and 
it behooves us to keep in touch continually with all 
‘matters of importance which may arise. 

I suggest that whenever any item of consequence 
comes to your mind, that you make a note of it, so 
that you can submit the same at the next Board of 
Directors’ meeting, which will be called by your Presi- 
dent when the opportunity and necessity requires it 
in the very near future. 

It appeals to me that the most important matter 
brought before the last Convention was the “Question 
Box” and it is up to us to make this part of the next 
Convention a big success. 

I therefore ask you to make note of such questions 
which have a bearing on the trade in general from time 
to time, which can be discussed at all the ensuing Di- 
rectors’ meetings and a record made thereof, so that 
we will be in a position to make up and send out a 
good list of questions, say 30 days prior to the next 
Convention, which will enable all the members at- 
tending the same, to be prepared to argue and discuss 
them intelligently. 

You have been elected as an officer and director of 
our organization for the ensuing year and intrusted 
with the guidance of its affairs, and it is up to you 
and us to fulfill the confidence and trust reposed in us 
by the membership; we can only accomplish our aims 
by co-operating with one another continually. 

Will you take to heart the stewardship you have ac- 
cepted and make it a point at all times to watch over 
and look out for the best interests of our organization ? 

If we follow our watchword prescribed on our let- 
terhead, there can be only one result, “Success.” 

An order for new stationery has been placed in the 
printer's hands, which will be forwarded to you and 
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you will please use the same in connection with all 
correspondence which you have on Association work. 
Yours very truly, 
Paut L. Brersacu, Secretary. 
Milwaukee, March 20, 1916. 
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VISITING LADIES TO ILLINOIS CONVENTION 
OF SHEET METAL CONTRACTORS 
TO BE WELL ENTERTAINED. 








Elaborate arrangements have been made for the en- 
tertainment of the visiting ladies during the Third 
Annual Convention of the Master Sheet Metal Con- 
tractors’ Association of Illinois, which is to be held 
Wednesday and Thursday, April 5 and 6, at the Audi- 
torium Hotel, Chicago. 

A committee of the Chicago ladies, under the able 
chairmanship of Mrs. O. M. Bales, will have charge 
of the visiting ladies and see to it that they will spend 
the two days in a pleasant manner. 

Wednesday afternoon the ladies will take part at 
the automobile ride over the parks and boulevards, 
starting from the Auditorium Hotel at 3 o'clock. 

In the evening a theatre party will be given for the 
visiting ladies, escorted by the Chicago Ladies’ Com- 
mittee. 

While the ladies are enjoying the theater party, the 
men will be entertained at a Dutch Luncheon and vau- 
deville. Mr. Medill McCormick will give a talk on 
“Mexico”; Miss Effie Brewer, who delighted the vis- 
itors during the Illinois Retail Hardware Convention 
will again entertain with her songs during the lunch 
and Mr. E. G. Leonard of the Brier Hill Steel Com- 
pany will appear as a German character rendering a 
speech on the all-important topic “Sauerkraut and 
Politics.” Mr. J. L. Ponic of Joseph T. Ryerson and 
Sons will also be on hand to keep things going. All 
the sheet metal contractors and their friends are as- 
sured a very enjoyable time. 

Thursday afternoon there will be a matinee party 
at the Strand Theatre, the finest moving picture house 
in the West—if not in America. 

The visiting ladies are requested to meet the Chi- 
cago Ladies’ Committee Wednesday at 2 P. M. in the 
parlors on the second floor of the Auditorium for an 
informal reception. 
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FRANK H. DE WEESE MISSING. 


Krank H. De Weese, a tinsmith living at 222 North 
Washington, Lima, Ohio, who suffers from lapse of 
memory, has been missing from his home since Tues- 
day evening, March 2ist. On that day he left froin 
his home to visit his physician and has not been heard 
from or seen since then. Anyone who has any clue 
as to his whereabouts should write immediately to his 
wife, Mrs. Frank H. De Weese, 222 North Wash- 
ington, Lima, Ohio. 

siipcassindagiil _ 

There is nothing that will kill a merchant’s business 
any quicker than price-cuting especially during these 
seasons of the year. There may be times when a mer- 
chant feels it a necessity in order to move some spe- 
cific line of goods, but aside from that it has been 


proven a non-profit paying proposition. 
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DEVELOPMENT OF PATTERN FOR PIPE 
ENTERING CONE. 





In the March 4th issue of AMERICAN ARTISAN, 
page 56, a California subscriber requested pattern for 
sheet metal pipe entering a cone, and the following 
solution has been contributed by Joe Mouw, 275 
Willow Avenue, Pontiac, Michigan, which AMERICAN 
ARTISAN is glad to publish for the benefit of other 
sheet metal workers, as well as for the subscriber 
who asked for-the pattern: 

To AMERICAN ARTISAN: 

Draw half elevation as shown, of cone and pipe. 

Draw half plan “A” of pipe and divide in equal parts 
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From these points draw horizontal lines to the vertical 
lines in elevation of corresponding number, and 
through these intersections draw the curved line 
17-2”-3/-4"-5"-6"-7”, thus forming the true mitre- 
line. From this the pattern for pipe can readily be 
drawn as shown. 

Now for pattern of cone. Set dividers at full 
length of slanting line of elevation and, using “D” as 
center, scribe the arc I to II the length being one-half 
of the circumference of cone. This gives pattern for 
cone. Now to lay out the hole, draw lines from “C” 
in quarter plan “B” to the outer line of this plan, 
pick at these different distances from this outer line, 
through all the points as “C’-a, b, c, d, e, f. Now 
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Development of Pattern for Pipe Entering Cone. 


as in I to 7. Extend lines indefinitely into elevation. 
Next draw quarter plan “B,” and from corner “C” 
scribe one-half of plan “A” and divide in the same 
number of parts as this portion of “A.” Now set 
dividers at horizontal line of elevation of cone and 
take lengths of line 7’ from there till the slanting 
elevation line. Transfer this to corresponding line in 
quarter plan using “C” as center. Next pick 6’ from 
horizontal till slanting elevation line and transfer also 
in corresponding line on plan using “C” as center 
again. Transfer all lines this way, thus establishing 
points 1’, 2’, 3’, 4’, 5’, 6’ and 7’ in quarter plan “B.” 


and transfer them in pattern, as shown, from II as 
a, b, c, d, etc. Draw lines from these points to a 
Now set dividers with one point at “D’” and the other 
at 7’ on slanting line and transfer as '7’ in pattern. 
Transfer all these points this way in their respective 
places on the lines a, b, c, d, e and f, as shown by 
‘7’ '6', '5’, '4’, etc. Draw line through these points 
and the half pattern for the hole is ready. Laps of 
course to be allowed. 
Joe Movuw. 


275 Willow Avenue, Pontiac, Michigan. 
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Allied Sheet Metal Contractors of Chicago 
Celebrate First Anniversary Dinner 











The Allied Sheet Metal Contractors’ Association of 
Chicago celebrated the completion of its first year as 
an organization by a very successful dinner in the 
rooms of the Hardware Club Tuesday, March 28th, 
the permanent organization having been formed 
March 27, I9QI5. 

In the absence of President J. C. McFarland, who is 
out of the city, Vice-president Roy E. Purple occu- 
pied the chair during the dinner, bidding the fifty 
members and guests welcome in a few, well chosen 
words. 

After the viands had been duly enjoyed, Governor 


the organization and make its meetings of real value 
to every one who attends. 


Irving Washington, associate member, was then 
called upon and urged those present to take it upon 
themselves to see that the visiting sheet metal contrac- 
tors at the coming State Convention will realize that 
here in Chicago we have as live an organization of 
up-to-date sheet metal contractors as can be found 
anywhere. In his remarks, the speaker emphasized 
the personal benefit that comes to each one from be- 
ing a member of the organization that represents his 
trade, and also that without organization the individual 





Roy E. Purple, 
Vice-President, 
Allied Sheet Metal Contractors’ Association of Chicago. 


Harry C. Knisely was introduced as toastmaster and 
spoke of his pleasure at seeing so many of his fellow 
sheet metal contractors gathered at the festive board. 
It meant, he said, that better relations are being estab- 
lished among them, and that improved trade condi- 
tions would be brought about. 

Paul L. Biersach, the veteran Secretary of the Mil- 
waukee and Wisconsin Associations of Master Sheet 
Metal Contractors, was the first speaker on the pro- 
gram. He expressed his gratification over the for- 
ward stride made by the sheet metal contractors of 
Chicago through this lusty infant. With the good start 
that has been, there is every reason, Mr. Biersach 
said, to look for wonderful improvement in the con- 
ditions in the sheet metal field in Chicago. 

The main point to keep in mind, is that each member 
must work with the officers and Board of Governors 
and give of his time, thought and energy to strengthen 


Harry C. Knisely, 
Governor, 
Allied Sheet Metal Contractors’ Association of Chicago. 


is almost powerless against the many evils that exist 
in the trade. 

Digressing for a moment, the speaker called atten- 
tion to the unprecedented conditions which now exist, 
owing to the scarcity of material and high costs, and 
showed how by cooperation between the material 
house, the salesman and the contractor many of the 
difficulties which might being 
avoided. 


otherwise arise are 

Treasurer David M. Haines took for his subject— 
all of the addresses being impromptu “Or- 
He said that when he became a journey- 


that of 
ganization.” 
man sheet metal worker he also became a member of 
his union and now he and his Company are members 
of the three associations that represent his business in- 
terests. As a matter of pure self-interest every mem- 
ber of the Allied Sheet Metal Contractors’ Associa- 
tion of Chicago, he said, should work hard to induce 
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his fellow contractors who are “outside” to join the 
organization. The stronger it gets, the greater will 
also be the benefits that he will derive from his mem- 
bership. 

At this point Mr. Biersach asked to be excused so 
that he might catch his train for home. He stated that 
he would return Wednesday, April fifth, with a dele- 





David M. Haines, 
Treasurer, 
Allied Sheet Metal Contractors’ Association of Chicago. 


gation of six or seven of the Milwaukee brethren for 
the Illinois State Convention. 

J. Lester Williams, of the Employers’ Indemnity 
xchange, which is the official Compensation Insur- 
ance medium of the Allied Sheet Metal Contractors’ 
Association of Chicago, explained some of the fea- 
tures of the manner in which the business of the E-x- 
change was conducted and how this affected the policy 
holders. 

Miss Ivy Moore, a very accomplished singer and 
reader, with her accompanist, Miss Grace La Buy, 
gave a number of vocal selections and readings which 
were greatly enjoyed, being mixed in with the more 
serious parts of the program. 

Frank R. Cooke, the rotund associate member rep- 
resenting the Wheeling Corrugating Company, told 
several of his famous stories. 

R. T. Hanisch, of C. G. Hussey and Company, ex- 
pressed his pleasure at being present and congratulated 
the members upon the friendly spirit which was so 
manifest among them. He stated that he as well 
as his firm might always be counted on in the work 
to upbuild the sheet metal business. 

Secretary O. M. Bales requested that those present 
who could and would furnish automobiles for the 
Wednesday afternoon ride over the parks and boule- 
vards during the coming State Convention, notify him 
at once, so that there would be plenty of machines for 
the visitors. 

A. George Pedersen, editor of AMERICAN ARTISAN, 
spoke of the work which had been done before the 
permanent organization had been completed and of the 
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pleasure it had been to him of having had a share in 
that work. In speaking of the purposes and the scope 
of activity of the Association he called attention to the 
fact that much of its work must be along educational 
lines—first, among the contractors themselves, to do 
better work; second, among builders, architects and 
owners, to teach them the greater value to them of 
having better work done. It is obvious, he said, that 
a man who does work cheaply must of necessity do 
mediocre or poor work, so that in the long run those 
who employ him will pay out more than if they had 
contracted for high grade work. 

Governor M. L. Jennings spoke of the necessity for 
individual efforts of the present membership to in- 
duce those ‘on the outside’ to join the Association. 
He stated that one of the chief questions that was 
asked of him when on such a mission, was “\Vhat 
His answer was 





Has the Association Accomplished ?” 
that it must be kept in mind that many, if not all, of 
the abuses that confront us have been in the making 
for many years and that it will take time to stop them 
—just as in the case of a man who has been sick for 
several years will not get well right after the first 
visit of the physician who has diagnosed his case cor- 
rectly. Mr. Jennings urged it upon every member to 
take an active interest in strengthening the Association 
—by his regular attendance at the meetings, by taking 
part in the discussions and by bringing new members 
in. 

Daniel AMERICAN ARTISAN, called the 
members’ special attention to the coming State Conven- 


Stern, of 





M. L. Jennings, 
Chairman Board of Governors, 
Allied Sheet Meta! Contractors’ Association of Chicago. 


tion which is to be held April 5 and 6 at the Audi 
torium Hotel, Chicago. With the excellent program 
which has been arranged, covering as it does 5? 
many of the important features of the sheet metal 
business, every sheet metal contractor in Chicago 
should arrange to be present at every one of the ses 
sions, all of which will open. For their own per 
sonal benefit they can well afford to give up practically 
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the entire two days to the Convention, as the sheet 
metal contractors from other cities will be doing. The 
speaker also urged that each member take it upon 
himself to invite at least one of his competitors to 
attend the Convention with him. 

The following telegram was read by Toastmaster 
Knisely, from Edwin L. Seabrook, Secretary of the 
National Association of Sheet Metal Contractors: 
Allied Sheet Metal Contractors’ Association of Chi- 

cago: 

Anniversary congratulations. 
Shall think of you tonight. 


Many happy returns. 


Epwin L. SEABROOK 
It was also announced by Mr. Knisely, who is chair- 
man of the Entertainment Committee for the State 
Convention that Mrs. O. M. Bales had been ap- 
pointed chairman of the Ladies’ Committee which is 
to have charge of the entertainment of the visiting 
ladies, being hosts at the evening theatre party 





O. M. Bales, j 
Secretary, 

Allied Sheet Metal Contractors’ Association of Chicago. 
Wednesday, April 5th, and at the matinee party on 
Thursday, April 6th, as well as on the automobile ride 
Wednesday afternoon. 

A. E. Warner read a paper on the “Selling End of 
Craftsmanship,” bringing out the point that by devot- 
the contractors would get away from the idea that 
contracts can only be sold on the basis of low price. 

At the request of the Toastmaster, Mr. Pedersen 
read a statement prepared by Edward N. Hurley, 
Vice-chairman of the Federal Trade Commission, in 
which it was emphasized that the Commission was 
anxious to cooperate with business men to bring about 
better credit conditions by helping them to devise bet- 
ter cost accounting systems for their enterprises. 

Daniel Stern called attention to the fact that through 
the efforts of P. J. Jacobs, Secretary of the Wiscon- 
sin Retail Hardware Association, the Extension Di- 
vision of the University of Wisconsin will pay the 
salary of an efficiency expert who will visit every re- 
tail hardware store in Wisconsin to consult with the 
Owner and advise him as to how he may increase the 
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efficiency of his sales organization as well as his book- 
keeping system. With a final reminder to attend the 
coming State Convention—at all its sessions—the 
meeting was adjourned and it was the uniform opinion 
that this lusty infant, the Allied Sheet Metal Con- 
tractors’ Association of Chicago, has fully justified its 
existence and that with renewed efforts its influence 
will be far reaching for the good of the sheet metal 
trade. 
The following were present: 

M. Wolfe, 318 South Canal Street. 

M. Kitzelman, 5918 Lowe Avenue. 

Ludwig H. Sohn, 1313 North Wood Street. 

Frank R. Cooke, Wheeling Corrugating Company, 168 
North Clinton Street. 

L. B. Piper, 1259 Wrightwood Avenue. 

H. A. Miller, Cribben and Sexton Company, 680 North 
Sacramento Boulevard. 

W. G. Taylor, 1231 East 75th Street. 

M. L. Jennings, 433 South Western Avenue. 

P. D. Shelmire, Friedley-Voshardt Company, 733 South ~ 
Halsted Street. 

John T. McGann, 2348 Grand Avenue. 

E. W. Kleber, 2515 Michigan Avenue. 

D. E. Cummings, 134 West Lake Street. 

Charles F. Kubick, 9270 South Chicago Avenue. 

Max Hempel, 3016 East 91st Street. 

C. H. Bishop, Jr., 10 South LaSalle Street. 

A. E. Warner, 10 South LaSalle Street. 

Fred Kaltenbach, 919 Washington Boulevard. 

R. E. Gordon, 1335 West Lake Street. 

David M. Haines, 1933 West Lake Street. 

O. M. Bales, 3962 Cottage Grove Avenue. 

Roy E. Purple, Evanston, Illinois. 

Harry C. Knisely, 1912 South Western Avenue. 

Paul L. Biersach, Milwaukee, Wisconsin. 

Daniel Stern, AMERICAN ARTISAN, 910 South 
Boulevard. 

Irving Washington, 16th and Rockwell Streets. 

Warren A. Laubenstein, 5460 Woodlawn Avenue. 

L. V. Burghoffer, 1437 Arthur Avenue. 

R. T. Hanisch, C. G. Hussey and Company, 224 North 
Jefferson Street. 

William T. McFarland, 2150 West Van Buren Street. 

Emil Renisch, 513 North Wells Street. 

A. E. Detwiler, 4012 Cottage Grove Avenue. 

E. Bloomer, 530 East 39th Street. 

A. George Pedersen, AMERICAN ArTISAN, 910 South Mich 
igan Boulevard. 

J. Lester Williams, Employers’ Indemnity Exchange, 327 
South LaSalle Street. 

John Peterkin, 316 West Austin Avenue. 

W. W. Rockwood, 213 West Austin Avenue. 

A. S. McEldowney, Scully Steel and Iron Company, 2364 
South Ashland Avente 
Kalman Hirsch, 2018 West Division Street. 
Stephen Conen, 4304 Lincoln Avenue. 
A. J. Wagner. 
Owen R. Williams. 
Hans Staar, 1473 North Halsted Street. 
H. J. Dettmers, 3935 Southport Avenue. 
C. H. Henning, 3924 Indiana Avenue. 


Michigan 
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TRADING STAMPS AND PREMIUM COUPONS 
ADD TO EXPENSE WITHOUT 
INCREASING SALES. 








Trading stamps and other forms of premium cou, 
pons are big trade producers, according to the logic of 
the promoters of such enterprises. There is truth in 
some of their arguments if—if. It is on this little 
word that the successful culmination of their logic 
hangs. Jf you are the only merchant in town giving 
such coupons undoubtedly they may bring trade to 
your store if the redemption value of such coupons 
is adequate. But the promoter does not stop here. 
Soon you find your competitor giving the same or 
similar coupons and you are both on the same busi- 
ness plane as before as far as competition for trade 
is concerned, with the exception that you are both 
handing over to: the premium concern some of your 
profits that previously went into your own pocket. 
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MERCHANT AND EVANS COMPANY 
COMMEMORATE FIFTIETH 
ANNIVERSARY. 





A notable event in the metal trade and allied indus- 
tries is the commemoration this year of the Fiftieth 
Anniversary of the Merchant and Evans Company, 
manufacturers of tin and terne plates and sheet metal 
products, whose interests cover not only the entire 
United States but an export business of great volume. 


It was in 1866 that the organization was founded 
in Philadelphia by Clark Merchant as Merchant and 
Company, dealing principally in brass, bronze and all 
forms of copper then manufactured, and trading in tin 





New Office and Warehouse Built to Celebrate 50th Anniversary 
of Merchant and Evans Company, Philadelphia. 


plate and other metals that were imported from Eng- 
land and other countries. Mr. Merchant, who had 
distinguished himself in the United States Navy dur- 
ing the Civil War, and retired with the rank of Lieu- 
tenant-Commander, was also an able manager in the 
business world—with the consequence that the busi- 
ness expanded tremendously, necessitating removal to 
larger quarters within a few years. 

After the McKinley Tariff went into effect, Mer- 
chant and Company decided to erect a dipping plant 
in Philadelphia to produce tin plate equal or better 
to that imported. The venture proved a great suc- 
cess and gradually the line of products was enlarged 
with continued increase of business. Branch offices 
and warehouses were opened in important centers and 
the firm was changed to a corporation under the name 
of Merchant and Company, Incorporated, which it 
retained until the death of Mr. Merchant. Powell 
Evans, an engineer of international experience, then 
assumed control of the business, which is now known 
as the Merchant and Evans Company. 

Mr. Evans saw the possibilities in the manufacture 
of gasoline propelled vehicles, accessories, supplies 
and parts therefor, long before the present European 
war created such an enormous demand, and so he 
added to the already extensive line of metal products 
handled by the Company, automobile clutches, align- 
ment joints, rear axles, jackshaft transmissions, 
grease cups, metal tire cases and finally, completely 
erected gasoline motor trucks and tractor trucks. 

During his presidency of the old International 
Sprinkler Company, Mr. Evans had designed and 


marketed large numbers of sprinkler heads, valves and 
other approved automatic sprinkler devices, and re- 
cently he has brought out the Almetl fire door of un- 
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usually rigid construction, which with the other de- 
vices is marketed by the Merchant and Evans Com- 
pany. 

As the amount of business grew, the increased de- 
mand for tin and terne plates caused the Company to 
build a modern mill at Warwood, a suburb of Wheel- 
ing, West Virginia, where thousands of boxes of high 
grade roofing and bright plates are annually manu- 
factured. As a fitting celebration of their Fiftieth 
Anniversary and to keep abreast of the growing busi- 
ness, the Company has erected large modern office 
and warehouse buildings shown in the accompanying 
illustration, adjoining the works in Philadelphia, on 
Washington Avenue, between 20th and 2ist Street, 
and have completed the removal of their general 
offices and warehouse to the new location. 

The Merchant and Evans Company now have plants 
in Philadelphia, Wheeling and Chicago, and offices and 
warehouses in Philadelphia, New York, Baltimore, 
Cleveland, Chicago and Kansas City, with a large force 
of traveling representatives. In respect to service, 
range of metals and extent of stock, they are said to 
be recognized as one of the greatest metal houses in 
the country. 


~~ —— 


VENTILATORS THAT WORK WITHOUT 
EXPENSE FOR POWER. 








For factories and many other similar buildings re- 
quiring good ventilation the mechanical ventilating 
system has proved its supe- 
riority in many respects over 
what is sometimes referred 
to as “window ventilation.” 
Recently the Victor Talking 
Machine Company _ pur- 
chased several types of roof 
ventilators on which to ex- 
periment as to their relative 
merits, and it is stated by 
the Bicalky Fan Company 
that as a result the Company 
sold 35 of its Bicalky Fan 
Ventilators for the new plant which the first named 
company has just completed at Camden, New Jersey. 
One of the latest types of these fan ventilators is the 
one which is shown in the accompanying illustration 
and which is said to operate absolutely without ex- 
pense for power, being driven by the air that passes 
over the building on which it is installed. Dealers 
who wish information about the many types of Bi- 
calky Fans should write to the Bicalky Fan Com- 
3uffalo, New York. 

AMERICAN ARTISAN GIVES INFORMATION 
NEEDED. 





Bicalky Fan Ventilator. 


pany, 





To AMERICAN ARTISAN: 

AMERICAN ARTISAN is all O. K.—both for sheet 
metal workers and for hardware merchants. [t gives 
them the information they need. 

Yours truly, 
Joun E. DELL. 

Arcola, Illinois, March 22, 1916. 
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PEORIA COMMITTEES PLAN EXCELLENT LONG TERNE SHEETS BEST COATED METAL 


PROGRAM FOR ANNUAL CONVENTION 
OF NATIONAL ASSOCIATION OF 
SHEET METAL CONTRACTORS. 





The committees in charge of arrangements for the 
Annual Convention of the National Association of 
Sheet Metal Contractors, which is to -be held at 
Peoria, Illinois, June 20 to 23, are working hard to 
make this the most successful convention in the his- 
tory of the organization. 

An excellent program is being prepared, made up 
of addresses and discussions on topics that are of 
interest to every sheet metal contractor who wishes to 
see conditions in the trade improved and who is will- 
ing to do his share toward such improvement. 

Those who know the Peoria Sheet Metal Contrac- 
tors also know that when it comes to Entertainment 
they will provide the highest class—both for the 
mental and physical man. 





SUBSTITUTE FOR GALVANIZED SHEETS. 





The abnormally high price of spelter, due largely 
to the increased demand for the metal in the manufac- 
ture of war munitions, has increased the cost of coat- 
ing steel sheets with zinc to such an extent that it has 
been found necessary to obtain a reliable substitute for 
galvanized sheets. For many purposes long terne 
sheets are considered to be the most satisfactory 
metal substitute, combining, as they do, a low first 
cost, great durability and adaptability for many pur- 
poses that galvanized sheets have generally been used 
for—and especially for building purposes. The 
Crescent Brand long terne sheets, manufactured by 
the Wheeling Corrugating Company, Wheeling, West 
Virginia, embody the experience of over twenty 
years’ production, which, it is stated, has developed 
a sheet that is topmost in quality, being not only uni- 
formly coated, but coated with the correct percentage 











Committees of Peoria Sheet Metal Contractors’ Association, in ©harge of Arrangements for Annual Convention of National 
Association of Sheet Metal Contractors. Left to Right, Top Row: George Harms, P. A. Johnson, W. D. Shafer, 
Rudolph J. Jobst, Charles N. Louis and H. J. Eynatten. Second Row: J. Oechsler, R. Strehlow, J. Fried, 
H. A. Baumann, F. Eynatten and H. T. Becker. Bottom Row: R. C. Aylward, C. Calvert, J. F. 
Kowalske and C. Spindler. 


At a recent meeting of the various committees ap- 
pointed by the Sheet Metal Contractors’ Association 
of Peoria, a photograph was taken of them, each 
committee being grouped together. This photograph 
is shown in the accompanying illustration. 

Reading from left to right those in the top row are: 
George Harms, P. A. Johnson and W. D. Shafer, 
composing the Program Committee; Rudolph J. Jobst, 
Charles N. Louis and H. J. Eynatten—Entertainment 
Committee. 

In the second row: J. Oechsler, R. Strehlow and 
J. Fried- -Badge and Reception Committee; H. A. 
Baumann, F. Eynatten and H. T. Becker—Finance 
Committee. 

The bottom row: R. C. Aylward, C. Calvert, J. F. 
Kowalske and C. Spindler—Auditing Committee. 


of tin and lead. The Company say that they have 
facilities for furnishing this material in gauges from 
16 to 30, and a number of mills with large daily 
capacities which assure prompt deliveries. Manufac- 
turers and others requiring immediate shipments ‘are 
advised to wire the nearest office of the Wheeling Cor- 
rugating Company, Wheeling, West Virginia. 
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MUST HAVE AMERICAN ARTISAN TO GET 


To AMERICAN ARTISAN: 
I could not get along without AMERICAN ARTISAN. 
Respectfully, 
WELCOME GRANT. 
LaRue, Ohio, March 27, 1916. 
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PRIZES GIVEN BY PEORIA SHEET METAL 
CONTRACTORS FOR’ APPRENTICE — 
WORK TO BE AWARDED 
DURING NATIONAL 
CONVENTION. 





The Master Sheet Metal Contractors’ Association of 
Peoria, Illinois, has decided to’ donate $50.00 in prizes 
for the best exhibits of pattern development and sheet 
metal work submitted, at the Twelfth Annual Con- 
vention of the National Association of Sheet Metal 
Contractors at Peoria, June 20 to 23. 

The following announcement covering the rules to 
be followed by sheet metal apprentices who, wish to 
contest for the prizes, has been sent out by P. A. John- 
son, Peoria, Illinois: 

To encourage the apprentice in the study of pattern 
drafting and sheet metal work the Master Sheet Metal 
Contractors’ Association of Peoria will donate $50.00 
in prizes for the best exhibits of pattern development 
and sheet metal work submitted, at the Twelfth An- 
nual Convention of the National Association of Sheet 
Metal Contractors, at Peoria, Illinois, June 20 to 23, 
1916. 

$25.00, $15.00 and $10.00 will be awarded for the 
first, second and third prizes, by judges appointed by 
the president of the National Association. Results to 
be announced before the close of the Convention. 

Rules to Be Observed by Contestants. 

1. Contestants limited to those whose trade expe- 
rience does not exceed four years. 

2. The work submitted must consist of the com- 
pleted work and the full size pattern development. 
(This may consist of any article used in the sheet 
metal trade. ) 

3. No contestant allowed to submit more than two 
developments and two completed articles. 

4. All work submitted must have been developed 
and made since April 1, 1916. 

5. The judges appointed by the President of the 
National Association must not be personally interested 
in any of the contestants. 

6. Prizes will be awarded on the basis of ac- 
curacy of the development, and neatness and _ skill 
shown in the completed article. 

7. The finished work and the accompanying de- 
velopment must be signed with some private identifica- 
tion mark, but must not be signed with the name of 
the contestant. 

8. Send your identification mark, with the length 
of your service and the date of beginning work sub- 
mitted, signed by your employer, in a sealed envelope 
to the undersigned not later than June 15, 1916. 

Note.—The use of a file will not be permitted on 
any article. Articles must not be plated, enameled or 
painted for exhibition purposes. Send all articles, pre- 
paid, to P. A. Johnson, 2023 South Adams Street, 
Peoria, Illinois. 





INCOMPETENCY CAUSES FAILURES. 





In considering the number of business failures for 
the year 1915, of which there were 19,036, it is sig- 
nificant to note that the largest percentage due to any 
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one sub-division was because of incompetency, and 
the biggest item of that sub-division is failure to prop- 
erly handle credits, and lack of the right kind of ac- 
counting systems. 





NOTES AND QUERIES. 


MARTIN FISHER VENTILATOR. 
From the Pekin Hardware Company, Pekin, Illinois. 
Can you tell us who manufactures the “Martin 


Fisher” ventilator ? 
Ans.—Martin Fisher and Sons, 438 Pearl Street, 
Buffalo, New York. 
WIRE EAVES TROUGH HANGERS. 
From Barnett’s Tin Shop, 312 West Front Street, Dodge 
City, Kansas. 
Please advise who makes wire eaves trough hangers, 
Ans.—Berger Brothers Company, 237 Arch Street, 
Philadelphia; Berger Manufacturing Company, Can- 
ton, Ohio; Clark-Smith Hardware Company, Peoria, 
Illinois ; Friedley-Voshardt Company, 733 South Hal- 
sted Street, Chicago; Milwaukee Corrugating Com- 
pany, Milwaukee, Wisconsin; Moeschl-Edwards Cor- 
rugating Company, Covington, Kentucky ; and Wheel- 
ing Corrugating Company, Kansas City, Missouri. 
STUDDED RIVETS FOR TRUNKS. 


From H. Muehlham, 2402 West North Avenue, Chicago, 
Illinois. 


Kindly advise where we can get extra heavy studded 
rivets for trunks that have a bell head and are % 
of an inch long. 

Ans.—American Trunk and Case Company, 29 
South Fifth Avenue; and Oshkosh Trunk and Bag 
Company, 219 South Wabash iAvenue; both of Chi- 
cago. 

OUTFITS FOR MANUFACTURING METAL SIGNS 


— Marshalltown Sheet Metal Works, Marshalltown, 
owa. 


Please inform us as to where we can purchase a 
complete outfit for manufacturing metal signs with 
enamel letters and background. 

Ans.—Vollkommer and Company, Empire building, 
Pittsburgh, Pennsylvania; The Roessler and Hass- 
lacher Chemical Company, 192 North Clark Street, 
Chicago; and the General Porcelain Enameling and 
Manufacturing Company, 4554 West Congress Street, 
Chicago. 

GLASS EYES. 
From the Oakland Foundry Company, Belleville, Illinois. 

Kindly advise where we can purchase glass eyes for 
an andiron of owl design. . 

Ans.—H. Golden, 232 South State Street, Chicago, 
Illinois. 





ITEMS. 





A modern office building will soon be erected for 
the American Sheet and Tin Plate Company, Martins 
Ferry, Ohio, on the site of the present office of the 
Laughlin tin mill. The estimated cost of the building 
is about $25,000 to $30,000. 

The Pittsburgh Sheet and Tin Plate Company, 
Marietta, Ohio, has purchased the steel mill north of 
the city in East Norwood and will start operations at 
an early date. The equipment will be increased to 
double the present capacity shortly. 
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1,175,834. Hose-Coupling. John Hall Stephens, Vernon, 
Tex. Filed Oct. 1, 1914. 

1,175,902. Screwdriver. Charles E. Peterson, Dorches- 
ter, Mass., assignor of one-half to Hans W. Christensen, 
Dorchester, Mass. Filed June 3, 1915. 

1,175,922. Egg-Cutter. Charles Bergmann, Hackensack, 
N. J. Filed April 6, 1915. 

1,175,942. Can-Opener. Charles Sears Finney, St. Paul, 
Minn. Filed March 21, 1914. 

1,175,985. Gate-Opening Mechanism. [Eugene Phelps, 
Pitchfork, Wyo. Filed March 18, 1915. 

1,176,003. Pistol. Cornelius Vanderbilt, Jr., New York, 
N. Y. Filed Nov. 6, 1915. 

1,176,011. Water-Cooler. James L. Williams, Crosbyton, 
Tex., assignor of one-fourth to James E. Miller, Crosbyton, 
Tex. Filed Dec. 7, 1914. 

1,176,014. Liquid Door-Check and Spring. Albert E. W. 
Wyeth and Arthur B. J. Sauerbrunn, New York, N. Y. Filed 
March 28, 1907. 

1,176,019. Bench-Vise. Joseph G. Baker, Allentown, Pa., 
assignor to Joseph Edward Durham, Philadelphia, Pa. Tiled 
Aug. 11, 1914. 

1,176,052. Clothes-Basket. Marie L. Hagarty, Lynn, 
Mass. Filed June 12, 1915. 

1,176,069. Door-Securer. Andrew Lochhead, Oakland, 
Cal. Filed Aug. 25, 1913; renewed Feb. 15, 1916. 

1,176,112. Snow-Shovel. Charles J. Volkstadt, North 
Tonawanda, N. Y. Filed Dec. 18, 1915. 

1,176,127. Cooking Utensil. Emil Berthold, Chicago, IIl., 
assignor to Frida Berthold, Chicago, Ill. Filed Aug. 19, 1914. 
_ 1,176,169. Ball-Bearing. John W. Schatz, Poughkeepsie, 
N. Y., assignor of one-third to Herman A. Schatz and one- 
gts Grover H. Schatz, Poughkeepsie, N. Y. Filed April 
oY, . ”. 

1,176,173. Utensil-Lifter. Andrew Sekula, Washington, 
Pa. Filed Feb. 23, 1915. 

_ 1,176,175. Burner. George W. Smith, Dayton, Ohio. 
Filed Dec. 20, 1915. 

1,176,188. Clothes-Line Fixture. White Wolf, Menlo 
Park, Cal. Filed Dec. 1, 1915. 

1,176,192. Handle for Tools. Thomas G. Beckton and 
Frank W. Gordon, Port Huron, Mich. Filed May 14, 1915. 
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NEW PATENTS. 
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1,176,210. Clothes-Pin. John S. Farley Cincinnati, Ohio. 
Filed Feb. 26, 1915. 

1,176,226. Flashing. John KE. Lloyd, Houston Heights, 
Tex. Filed Feb. 24, 1912. 

1,176,239. Cooking Utensil. Oswald J. Page, Richmond, 
Cal. Filed May 26, 1915. 

1,176,254. Firearm. Morris F. Smith, Utica, N. Y., as- 
signor to Savage Arms Company, Utica, N. Y. Filed Aug. 
28, 1913. 

1,176,257. Noodle-Cutter. Jakob Velcansky, Irwin, Pa. 
Filed Sept. 21, 1914. 

1,176,317. Bread-Knife. Isaac I. Roberts, Dallas, Tex. 
Filed Aug. 6, 1915. 

1,176,319. Shears. Soloman B. Rose, Wileyville, W. Va. 
Filed April 10, 1914. 

1,176,327. Lock. Roy M. Takimoto, Seattle, Wash. 
Kiled Nov. 24, 1915. 

1,176,379. Latch for Sashes. George Lieb, Newark, N. J. 
Filed July 1, 1915. 

1,176,407. Locking Means for Doors. James Shirey, Chi- 
cago, Ill. Filed Aug. 28, 1914. 

1,176,409. Egg-Beater. Ira E. Stump, Cleveland, Ohio. 
Filed Nov. 15, 1915, 

1,176,518. Self-Propelling Hose-Nozzle. John Thomas 
surns, New York, N. Y. Filed Oct. 19, 1915. 

1,176,524. Window-Lock. Edwin Powell Davis, Bridge- 
port, Conn. Filed July 14, 1915. 

1,176,531. Self-Dumping Shovel. Thomas B. Fite and 
Yancey B. French, Carter, Ky. Filed May 1, 1915. 

1,176,578. Clothes-Line Support. William J. McCabe, 
New York, N. Y. Filed Oct. 7, 1915. 

1,176,594. Lock. James E. Nisbet, Jacksonville, Ala. 
Filed Dec. 7, 1914. 

1,176,596. Hot-Air Furnace. Joseph B. Peno, Rochester, 
N. Y. Filed Nov. 30, 1914. 

1,176,605. Ratchet-Handle for Post-Hole Augers. Wal- 
ter Schad, Hudson, Ill. Filed May 12, 1915. 

1,176,617. Hydrocarbon-Burner. Milton E. St. John, 
Ivan Seal and Linley J. Winterowd, Oelwein, Iowa. Filed 
Aug. 5, 1915. 

1,176,666. Trap. Thomas G. Edwards, Arlington, Ky. 
Filed July 7, 1915. 
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WEEKLY REPORT 
OF TRADE AND THE MARKETS 








STEEL PRICES CONTINUE TO ADVANCE 
WHILE NON-FERROUS METALS SHOW 
SMALL DECLINE. 





The condition in the steel and iron market continues 
practically the same as has been the case for several 
weeks past, possibly with still more emphasized 
scarcity of supply and higher premiums being paid 
whenever nearby delivery can be secured. 

In many lines of hardware, notably tools and build- 
ers’ hardware, heavy advances have been announced 
during the week. 

Although quite a considerable quantity of steel 
products has been booked for 1917 delivery, there is 
not so much activity along that line, but the high pre- 
miums which are being exacted by mills in position to 
make prompt deliveries in the near future do not seem 
to have much influence on buyers. The prices are be- 
ing paid practically without regard to how high they 
are. 

sradstreet’s review of the trade says: “A tale now 
rather commonplace is told by this week’s reports. 
The pre-eminent characteristic is unprecedented activ- 
ity in all of the larger lines, distributing as well as 
manufacturing, with, however, a rift or two in the 
steady, easy onflow being furnished by inclement 
weather retarding retail trade in the East, by growing 
concern over high prices and by the less pleasant aspect 
of Mexican affairs. Shortages of goods, steadily 
climbing prices and widespread complaints of inabil- 
ity to get supplies, either of raw materials, semi-man- 
ufactured products or finished goods, due in part to 
insufficient production or lack of transportation facili- 
ties, create fears of further acuteness in this respect, 
but rather accentuate buying not only for filling-in 
purposes, but for fall delivery as well.” 


STEEL. 


The demand for steel plates continues heavy and 
insistent in the Chicago market and consumers are be- 
seeching mills for further tonnages, even for 1917 de- 
livery, but except on tonnage for definite projects, 
steel producers are not willing to entertain the busi- 
ness. While the nominal quotation on plates is 2.79 
cents Chicago mill, premiums for Prompt delivery 
bring the actual prices as high as 4 cents Chicago. 
Structural shapes continue in strong demand with a 
nominal quotation of 2.54 cents Chicago and as high 
as $10.00 per ton premium for nearby delivery. Quite 
a considerable amount of contracts have been let dur- 
ing the week. The steel bar situation continues un- 
changed with the nominal price at 2.54 cents Chicago, 
to which heavy premiums for early delivery are being 
added. The scarcity of soft steel bars has brought 





into greater prominence hard steel bars rerolled from 
rails and these are quoted at a range from 2.35 cents 
to 2.50 cents Chicago mill. In other steel producing 
centers practically the same condition obtains and the 
nominal quotations in Pittsburgh, for instance, which 
range about 2.50 cents, really do not in any way repre- 
sent the market for anything like nearby delivery. 





COPPER. 


The copper situation has eased off and quite a con- 
siderable amount of business has been transacted dur- 
ing the week at somewhat lower prices. Producers, 
however, have very little copper for early delivery al- 
though they are booking orders for Electrolytic at 
about 26% cents for June and July shipment. Second 
hands have reduced their quotations during the week 
and have been offering small. lots of Electrolytic at 
about 27 cents for Prompt and April delivery. It is 
interesting to note that as compared with the average 
prices for the year prior to the outbreak of the Euro- 
pean war, today’s quotations on copper are about 12 
cents higher per pound. It is reported that several 
million pounds of copper were sold to French con- 
sumers by one of the large selling agents in New 
York. April or May delivery was specified and the 
price is said to be around 28 cents. Exports as re- 
ported by the New York Custom House up to and in- 
cluding March 26th, amount to 20,876 tons for the 
month with 65,204 tons since January 16th. The base 
price on copper sheets has been advanced by Chicago 
warehouses to 3414 cents per pound. 





TIN. 

There has been a strong tone in the tin market dur- 
ing the past few days owing to heavy buying in the 
far East and delays attending the granting of licenses 
permitting the export of the metal from England. A 
fair amount of buying has been done, a large portion 
of which is for future deliveries. Quotations are a 
little higher than those quoted by AMERICAN -\RTISAN 
on March 25th, being as follows: Spot, 50 cents; 
April, 49 cents; May, 48 cents; and June, 45 cents. 
No changes have been announced by the Chicago 
warehouses, the quotations remaining at 55 cents for 
pig tin and 56 cents for bar. 


LEAD. 
The leading interest has raised its price for spot 
lead from 7 to 7% cents, an increase of 1% cent. How- 
ever, as this figure is still from %4 to % cen! under 


the outside market, it is inferred that the position with 
regard to new or spot business remains unchanged 
and that only routine requirements of regular cus- 
tomers can be filled at that figure. The market ranges 
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from 7.80 cents to 8.10 cents for Spot and April in 
New York and 7.8714 cents to 8.12%4 cents, East St. 
Louis. It will be noted that the Western quotation 
remains higher than that for New York which is due 
to the heavy demand for lead export by way of the 
Peafiic Coast. 


SOLDER. 

Chicago warehouses have made no change in their 
quotations on solder over the week previous, the prices 
remaining as follows: XXX Guaranteed, % & ¥, 
32 cents; Commercial, % & 1%, 30/2 cents; Number 1 
Plumbers, 29 cents. 





ADVANCES IN MANY LINES OF BUILDERS 
HARDWARE. 

Prices have been withdrawn and advances 
nounced by manufacturers of many lines of tools and 
builders’ hardware. Files for instance are quoted by 
one manufacturer at prices which average about 25 
cents higher than those which were withdrawn re- 
cently. Iron and wood bottom planes are advanced 
about 20 percent. and the same applies to a great many 
other lines of tools and builders’ hardware. 


an- 





NUTS, BOLTS AND RIVETS. 


Following the advance which was announced in the 
March 25th issue of AMERICAN ARTISAN, it is ex- 
pected that new quotations which will be issued within 
a few days, will show still higher prices on nuts, bolts 
and rivets. 


ANOTHER ADVANCE EXPECTED ON WIRE 
PRODUCTS. 

It is generally believed that quotations on wire prod- 
ucts will be advanced right after April 1st. Some 
Pittsburgh mills are now quoting $2.00 a ton above the 
2.40 cent base price of nails. 





SHEETS. 


Steel sheets in the Chicago market continue to show 
considerable irregularity. Number 10 blue annealed 
sheets are held at 3.19 to 3.29 cents Chicago mill, 
while Number 28 black sheets can be bought from 2.09 
to 2.19 cents Chicago. In the Youngstown and Pitts- 
burgh districts light gauge sheets have been sold 
at prices varying from 2.90 to 3.35 cents for 28 
gauge black sheets. The general tendency in this dis- 
trict is toward a minimum price of 3 cents and most of 
the mills are holding this figure. There is very little 
activity in galvanized sheets owing to the uncertainty 
of the spelter market. Generally speaking, there is a 
well developed sentiment among makers of steel sheets 
that high prices will continue and that they are more 
than likely to be advanced within the next few months 
owing to the fact that the present quotations are not 
on a level with those prevailing in other steel prod- 
ucts. Warehouse prices in Chicago on black, blue and 
galvanized sheets remain as quoted in AMERICAN 
ARTISAN on March 25th as follows: 3.20 cents for 
28 gauge black sheets; 3.25 cents for 10 gauge blue 
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annealed sheets and 5.50 cents for 28 gauge galvanized 
sheets. 


TIN PLATE. 


Tin plate manufacturers are refusing to accept or- 
ders at less than 4.50 cents base price in the Pitts- 
burgh district. While there is comparatively little 
activity in the domestic market, inquiries are heavy 
for export to South America and far East countries. 
First quality bright tin plates have been advanced by 
Chicago warehouses 40 and 80 cents per box, IC 
14x20 being quoted at $8.55 and IC 20x28 at $17.10. 


SPELTER. 

The spelter market has held fairly steady during the 
week with a ready demand. Quotations are some- 
what higher than during the previous week and range 
from 17% to 18% cents for Prompt delivery in New 
York with East St. Louis at 18 cents. Chicago ware- 
house quotations remain at 18 cents for spelter in slabs 
and $26.00 for sheet zinc in cask lots. 


OLD METALS. 


The Chicago market on scrap and old metals has 
been fairly active, especially on iron and steel scrap. 
Comparatively little is going on in copper, brass and 
tin. Quotations are as follows: Old steel axles, 
$22.50 to $23.00; old iron axles, $21.50 to $22.00; 
steel springs, $15.50 to $16.00; Number 1 wrought 
iron, $16.50 to $17.00; Number 1 cast iron, $13.50 to 
$14.00 for net tons. Prices for nonferrous metals are 
as follows per pound: Light copper, 18 cents; light 
brass, 11.75 to 12.25 cents; lead, 6 to 6.25 cents; zinc 
scrap, 12.75 to 13.25 cents; aluminum, 36 cents. 


PIG IRON. | 
Producers of pig iron in the Chicago market are re- 
ported to have decided on an advance for Northern 
pig iron. They are quoting $19.00 for Northern Num- 
ber 2 Foundry and $19.50 for Malleable, Chicago fur- 
nace for delivery during 1916 but a higher level may 
be expected at any time. Some tonnage for 1917 de- 
livery is being taken, the prices being the same as for 
second half of 1916. In the Pittsburgh district, fur- 
naces are being pushed to the limit of their capacity 
to meet the requirements of melting departments. 
Northern Number 2 Foundry and Malleable are selling 
at a range from $18.50 to $19.00 Valley. In the Buf- 
falo district heavy sales have been made of Foundry 
and Malleable iron, and buyers are reported to ‘be 
coming out with inquiries for definite quantities and to 
show more interest than has been noted for some time. 
The Birmingham pig iron market has been marked by 
a very firm tone and substantial bookings have been 
recorded during the week. Some Southern Number 
2 Foundry was sold at $16.00 per ton at furnace while 
special analysis iron was disposed of at $18.50 per ton 
at furnace. Sales so far in this district are principally 
to the third quarter of 1916, and what seems to be the 
conservative opinion of sellers with the present prices 
for pig iron, is the safe one from the standpoint of 
both buyer and seller. 
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publication containing Western Hardware and Metal prices corrected weekly. 





METALS. 

PIG IRON, 
Northern Fdy., No. 1.....+.0+- $18 50 
Northern Fdy., No. 2......++++ 18 00 
Northern Fdy., No. 3..... ossae BEC 
Southern Fdy., No. 1........+. 18 50 
Southern Fdy., No. 2.......+++ 18 060 
Southern Fdy., No. 3........+.++ iy 73 
Lake Sup. Charcoal..........- 20 75 
errr 18 25 


FIRST QUALITY BRIGHT 
TIN PLATES. 


F Per Box 
IC SD ccbscdsntensesen #8 55 
1X i Sceybucsoaeedee 9 30 
IxXx i icrskhsbesvesewess 10 20 
iv. wg). 3 SS 10 90 
eee ET err rr 11 60 
IC TERETE EL Pm 17 lu 
1X ae 18 6) 
IxXxX Eicon saepencson 20 40 
IXX 0 ener 21 80 
tose oe 23 20 

COKE PLATES. 

Cokes, 180 Ibs....... = 4 20 
Cokes, 200 Ibs....... 0x28 10 40 
Cokes, 216 lbs....... IC 30028 10 70 
Co.es, 270 Ilbs....... IX 20x28 12 55 


BLUE ANNEALED SHEETS. 


SS eee per 100 Ibs. $3 25 
_ Oa per 100 lbs. 3 30 
ae per 100 lbs. 3 35 
| eae per 100 lbs. 3 45 
ONE PASS COLD ROLLED BLACK 
NO, $8=20....c000s per 100 lbs. ° 00 
NO. 22-24... cccccoce per 100 lbs. 3 05 
OS Jae per 100 lbs. 3 10 
tt . eee per 100 lbs. 3 15 
Cs BB.v cee .-per 100 lbs. 3 20 
GALVANIZED. 
eee per 100 bs. $4 75 
NO; 1B—20, .cccces -per 100lbs. 4 90 
ae per 100lbs 5 05 
Serre per 100lbs. 5 20 
SS ee per 100lbs. 5 35 
LS aaa per 100lbs. 5 50 
a SEE 2 per 100lbs. 5 90 


POLISHED SHEET STEEL. 


Se ee per 100 lbs. $4 55 
eee ee per 100| bs. 4 65 
a RE per 100lbs. 4 75 
bt stance ewes per 100lbs. 4 85 
SMOOTH SHEET STEEL. 
Per 100 Ibs. 
Wood's Smooth, ly See $3 35 
0. 22-24...... 3 40 
oe » No. 25-26...... 3 45 
” “3 Sr 
” - See 3 60 


PATENT PLANISHED SHEET 
IRON. 


Patent Planished Sheet Iron, 
100 lbs 


PATENT PLANISHED SHEET 


STEEL. 
Dickey Planished Sheet Steel...... 8ic 
SOLDER. 
XXX Guaranteed $ & 4. -per Ib. 32 ¢ 
Commercial 4 & $....... 304c 
No. 1 Plumbers... .... » = 29 ¢ 
SPELTER. 
eer re peubasaens oos ae 


SHEET ZINC. 


EE scar warccupeseseucn $26 00 
Less than Cask lots. .$26 25 to $26 75 
COPPER. 

Copper sheet, base...... > bane 6 S448 





LEAD. 
American Pig........ pbbsaeoeen $8 50 
Oy Pr Pen. 9 09 
National (White) brands (in less 
than 100 th. lots), per Ib....... ° 
Sheet. 
Full coils........ per 100 lbs. $6 25 
nt GOIN so occves per 100 lbs. 6 30 
ALUMINUM 
Carload lots. 
No. 1 Pure Ingot...... per lb. $0 60 
SRA oper Hie 75 
TIN. 
PD: < akhewe seen at per lb. $0 55 
EEG ossssensnesdeo vie 56 
HARDWARE. 
ADZES. 
Carpenters’, 
DORMER s sccsseveres eer 
Coopers’. 
_ eee soe Shenweeees 15 
White’s...... re: 15% 
Railroad. 
POO bin beeece Sy er: - 35% 
Ship. 
eee poeeesnodene 35 
i ee baneeaease 15% 
AMMUNITION. 
Caps, Percusston—per 1,000. 
F. L., Waterproof, 1-10s........ 50c 
RS ngeenlent megaman 45c 
DE SS bnbsbeuns sousenaveer 75¢ 
Shells, Loaded— 
Loaded with Black Powder. . 30&2% 


Loaded with Smokeless Powder, 


medium grades........... 35&6% 
Loaded with Smokeless reere, 
BIN GING... ..0sss00 0&10&3% 
Winchester: 


Smokeless Repeater Grade... 35&6% 
Smokeless Leader Grade -408108:37% 
BRC POWIOE 0.0 60:05 00 006% 0&2% 


Gun Wads—per 1,000. 
Winchester Gun Wads......... 8% 


Powder. 


DuPont" . Sporting, re gs 00 
kegs. . Sas 
kegs... 2 75 
DuPont’ 8 Canisters, ic Sa 46 


se Smokeless drums. . 26 10 
wi kegs.... 13 20 
4-ke a.. 696 
10-can drum 5 40 
t-kegs... 3 45 
canisters 57 


Shot. 
Drop shot, sizes smaller than 
B 25-tb. ‘bags, per bag.. . $2 25 
Drop shot, B and larger sizes, 
25-tb. bags, per bag........ 2 50 
Buck shot, 25- ae, per, bag 2 50 
Chilled shot, 25-Ib. bags, “* 2 75 


ANCHORS. 
Expansion Screw Anchors........ 60% 


ANVILS. 


Trenton, 70 to 80 lbs...... tc per lb. 
Trenton, 81 toe 150 Ibs......94c per lb. 





AUGERS. 
Boring ~~ EPPA Se peeve 70% 
3 eer 50% 
Corpente? LETT PPR ee 70% 
Hollow. 
Bonney’s—list $30.00...... 75 . Bg) 
ee eae 
Post Hole. 
Digwell, 8-inch....... er doz.12 50 
Iwan’s Post Hole and Well... 40% 
Vaughan’s, 4 to 9-in...per doz. 6 60 
Ship. 
Ford’s, with or without screw. .50% 
Snell’s “ 40-5% 
AWLS. 
Brad. 
No. 3 Handled....... per doz. $0 45 
No. 1050 Handled... . oe 95 
Shouldered, assorted 1 to 4, 
OVE ST eee CTE EE per gro. 3 60 
Patent asst’d, 1 to4.. ‘ 60 
Harness. 
Saree " 95 
rere ere “ 90 
Peg. 
Shouldered.......... “ 1 50 
a ee = 65 
Scratch. 
No. | handled....... per doz. 5 50 
No. IS, socket han’ld. “ 1 25 
No. 7 Stanley........ “a 1 7§ 
AXES. 
ae f 's Handled 
ippincott, 3 tb...... ne doz. $6 00 
Marshall Falls City.. sig 5 00 
ere - 6 50 
| Broad. 
Plumbs, Went, PAE. 655600055 BAD 
ee 35 %G 
ag Firemen’s (handled), 
MTT oe ep 00 
Plumbs, Miners’ (handled) ‘“* 9 00 
Single Bitted (handled). 
Warren Silver Steel.......... $10 50 
Warren Blue Finished........ 10 50 
a OS errr 9 00 


Perfect Premier, Forest Clipper 8 50 
Single Bitted (without handles). 
Warren Silver Steel......... $9 00 
Warren Blue Finished....... 8 00 
EN CIN sis 5 ss o00disc see 7 00 


Double Bitted (without handles). 
Blood’s Champion, 3} to 44 Ibs. 
ihine Mea eaews ea per doz. 12 50 
Pet BGO. sis ssicces - 8 50 
Perfect Premier...... “ 9 50 
The above prices on axes of 3 to 4 lbs. 
are the base prices. 
3} to 44 lbs. advance 25c. 
4 to5 Ibs. advance 50c. 
44 to 5} lbs. advance 75c. 


BAGS, PAPER NAIL. 


Pounds..... 10 16 20 25 
Per 1,000...$2 50 375 450 500 


BALANCES, SPRING. 
PIG, osu cbincuott¥eceewnkeoee 20% 


BARS, CROW. 
Pinch or Wedge Point, per cwt.. $3 50 





ASBESTOS. 





Board and Paper......... $3 00 Cwt. 





BASKETS. 
Clothes. 
Small Willow........ per doz. 7 50 
OR bee stra 8 75 
Large  Sadaga be wie 10 50 
Galvanized Iron. }bu. 1 bu. 1$ bu 
Per Gps. .¢.\,\..4 $450 650 8 50 


BEATERS. 
Carpet. 
No. 13 Tinned Spring Wire.. 


No. 10 Preston........... 


Egg. 
No. 50 Imp. Dover.. 
No. 102 2 tinned.. 
No. 150 “ * hotel... 








No. +4 Heavy hotel tinned. . 2 10 
1 > 


Per doz, 
.£ 0 90 


No. 11 Spring Wire coppered. 1 30 
9@ 


No. 3 30 
No. 15 “ it) “ 3 60 
No. 18 “ “ “ 4 50 
BELLOWS 
ee 65% 
Hand. 
Sere per doz. 7 50 
POMMNN 5 9350: wenn see Pr 9 40 
Moulders 
PEOOR s/s sieSaseeaecs rr 12 60 
BELLS. 
Call. 
3-inch Nickeled Rotary Bell, 
Bronzed base...... per doz. $5 00 
Cow. 
eS eer errr 
NEED 646 5s5se0000n08 65&10% 
Door. Per doz, 
New Departure Automatic... $6 50 
Rotary. 
3 -in. Old Copper Bell....... 4 00 
3 -in. Old Copper Bell,fancy. 6 00 
3 -in. Nickeled Steel Bell.... 4 50 
34-in. Nickeled Steel Bell.... 5 00 
Hand. 
Hand Bells, polished....... 40&10% 
Ly are % 
re 30% 
tn Fe coms hee ss 408&334% 
Se 334% 
Miscellaneous. 
Church and School, steel alloy... .50% 
Farm, Ibs... 40 50 5 100 
Hach....... $190 240 355 475 
BEVELS, TEE 
eater s, rosewood handle, new . 
FS Poe ERE vets 
Stanley’ s iron handle........... Nets 
BINDING, OILCLOTH 
SMMOSS Vo sauiss se eeiinr es eeies oes 709 
I eo ii eA oie i iai6 55 0 608&5% 
Err rer 75% 
BITS. 
Auger. 
Extra Double Spur.. . .708&10% 
Ford’s Car and Machine.. -408:10% 
Ford’s Ship.............-+-++-50% 
__ RRR IRRRORT | 
Russell Jenning’s..........: 30&10% 
Clark's xpansive. . 65% 
Steer’s * Small list, $22 00. .25% 
= Large “ $26 00. .25% 
RO IN os bie ood5's seo 50% 
Ford’s Ship Auger patte rm : 
OS Be Oa re 0% 
NR ey TT Te ee eee 15% 
Countersink. 
No. 4 Wheeler's. . .per doz. $1 60 
No. 2 a 2 40 
Asnericaa Snailhead.. ea 1 10 
Rose at 1 30 
= ee 1 20 
Mahew’s Flat...... a 90 
ae ” 1 40 
Dowell. 
Russell Jennings..~...... 30&10% 
Gimlet. 
Standard Double Cut.. 40% 
German Pattern..... per doz. $0 60 
err z 65 
UR 80 
eee “ 15% 
Countersink......... = 1 30 
Reamer. ~ 
enning’s Square..... = 2 
geome Square..... 2 2 
American Octagon... 17 
Screw Driver. 
No. 7 Common...... Xe s 
No. 1 Triumph...... 1 
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AMERICAN ARTISAN AND HARDWARE RECORD. 








: 
BLACKING, STOVE. (See Polish), 
BLADES, SAW. 
Butchers’. 
Standard, 3 2& 1}-in oevccvccccos 35% 
ME Sorts aso kissa 20.04 ven 35% 
EE... iakskokitebinianhee 15% 
Hack. seine 
Disston's..«eececveccecsesees 4) 
TIRIDIC. ..cccccscscccesscesss 30% 
Le , , weep mee ee meee aid 20&5% 
To eevee r doz. $2 40 
"estos 's—No.6, 16,26 & 045. 4 75 
MMNMON..ccccccccereccecss 3 50 
BLOCKS 
Snatch 
DON: 565 cssuseeasenew 70&10% 
SU . cc ¢ckvnesesestasonee 50% 
Tackle. 
NL See 70&10% 
Re Tre rr rire 60% 
BOARDS. 
Stove. 
Wabash Crystal......... Net Prices 
Wabash Oriental......... rs 
Wabash Mosaic.......... si 
Wabash Delft Enameled. . * 
Wabash Art Inlay....... i 
Wash. 
No. 760, Banner Globe, (single) 
RPO ES OR er doz. $3 50 
No. 652, Banner ae (single) 
STcba e's deal oce heaee er doz. 3 50 
No. 862, White as” (glass) 
rr ti Ss wa segue oan per doz. 3 75 
No. 800, Brass King.. “ 4 &5 
No. 172, Our Best, (somp saver) 
Pe essa cue asekass rdoz. 3 28 
No. 964, Royal Blue, aamaats 
iri sevasverenaed per doz. 3 25 
BOBS, PLUMB. 
Carpenters’. 
ee per doz. $0 60 
ME | Sasa ne® 1 20 
PMR) fins Sate ier 2 225 
ee . om 3 25 
No. apa ere #4 4 40 
No. 113, brass plated. ‘“* 110 
No. N30, nickel plat’d “ 1 50 
BOLTS. 
Carriage, Machine, etc. 
Carriage, x6 and sizes smaller 
NONE isc scenes 70% 
Carriage, sizes larger and long- 
MESON ND ios a s.0 56 6 5515-« 65% 
Machine, §x4 and sizes smaller 
an heated: ONO eee 70&5% 


Machine, sizes larger and long- 





er than §x}x4 65 
Sosa Solos we 40s oleve sais c 
EDs oe sis Gear 80&10% 
ae ener anes: 75% 
Wagon Box Strap............. 70% 

Mortis, Door 
a 60% 
Gem, bronze plated............ 20% 

Barrel. 
ee ae oni a Wi 607, 
MM Sr ch yc ig o's ec st 6 os 7 75% 
Wrought, bronzed.............5 

Flush, 

SG 5505, 3 See bee 40& 10% 

Spring. 
ee 69% 
Wrought, heavy..............: 50%, 

Square. 
is 455 0 Rieateod eaoan weer? 
UME celica id asus ue tm 65% 

BORERS. 

Angular. 

Miller’s Falls........ er doz. 15 00 
Sill borers, No. 51. ti “> 20 

Bung. Doz: 

Enterprise Mfg. Co.'s No. 1.. — 
No. 2.. 0% 
BOXES 

Mail, No......... 1 2 10 
werdos........ $3 50 5 00 15 0 

Miter 
New Langdon. : 

DIN chk tae ee se 
Seavey’s...0 each, 1 50 
BRACES. 

Pray’ 8 Genuine Spofford’s........ 60% 
eee Nos. 0 00 Toons ce 
2 BS OROS cath a a0, 5 $3 50 
4 No. | A LEIS IES 3 

AIO oxida, ss Jes 3 30 
BRACKETS. 

Hay-Rack, 

Wenzelmann’ s No. 1. per doz. 44 50 

Shelf, teat wigs 
Clover Wrought Steel.......... 75% 


Clover Folding Sa a eS 65% 





BROILERS. 


Wir 70% 
No. Cia, Self-basting, 90 doz. $2 50 


BUCKETS. 
Pump, Rubber. 

NES S62 5 55 cowie per gro. $4 75 
ere errr : 475 
CRRMIDIODS «5-005 603 x 7 50 
MEE S ccwcad sekeses = 9 25 
SRS ere a 5 00 
EE ne ie a 6 75 

Well. 
Galvd, Qts 10 12 14 
POt G08... 000 $290 325 3 40 
Wooden, top ear, plain, per doz. 4 00 
swivel, “ 5 10 
BUCKS, SAW. 
NN. So soo ovisice sis per doz. $2 40 
BURRS, RIVETING. 

Copnet DUrre GOP... 66. 65 6000500. list 
Tinners’ Iron Burrs only....... 65&5% 
BUTTS. 
Sear Oe 60&5% 
Wrought Brass (New List)........30% 
Wrought Steel, Bright............ 65% 
Wrought Steel, Japanned.......... Net 
CALIPERS. 
See ee 35% 
Enside and Outside. .....0ccccsses 35% 

DSRS peor eee rerrare tener 30% 
CALKS 
Logger’s Boot. 
(Lufkin R. Co.'s), per M..... $3 75 
‘oe. 
Shoenberger.........000. perlb. 5c 
ee ee és 4}c 
Co eer re te "2 7c 
ee er - 8ic 
CANS 
Milk. 
— 

Gals..... 5 8 10 

Per an .$18 50 2450 27 50 
= re, 

Race 5 8 10 

For a .$19 25 2375 25 00 
Illinois Pattern. 

ee rer 10 

Per dozen........ $25 75 2900 
J Pattern. 

Gals Sr ree 8 10 

gre $25 00 28 00 


CAN OPENERS. 
See Openers. 


CAPS, GUN. 
See Ammunition. 


CARPET STRETCHERS. 
See Stretchers. 


CARRIERS. 
Hay. 
Diamond, Regular...... each, $3 85 
Diamond, Sling........ 3 7 00 
CARTRIDGES. 
See Ammunition. 

CASTERS. 
Standard—Ball Bearing....... 50&10% 
aaa Gicie asi wisina’ebies es vole 60% 
Common Plate 

i SOE TT EOE 60% 
_ and porcelian wheels, new 9; 
Get heed o-oo erate lotta ats eid 0 
Philadciphia Plate, new list.. "60% 
0 Rar ere 60% 
PUN Bey Sots cbs casas 75&10% 
CATCHERS, GRASS. 
Carron 6; NosC... 206% per doz. $4 25 
eee s, “ 
Bs caeicts > hag 3 
Per a $5 60 575 6 25 
PERE 5 
for eee $6 75 950 1000 


CHAIN AND CHAINS. 
Breast Chains. 


Doubleslack....... doz. pairs, $5 75 
With Covert Snaps. pe 5 00 


Wier Glide... . 0... 3 25 
Without Slide. .... 2 85 
Bright Ox Chains. 


2-in., $7 25; j-in., $5 45 per 100 lbs. 


Cable Coil Chains. 


Inch..... vr 4 5 

Per 100 bs. $10, 80 8 00 70 6 20 
Per 100 ths. 6 00 5 90 575 5 65 
eee 

Per 100ibs........ 555 555 565 





Cable Log Chain. 
aoa 25c per 100fb. on Cable 
oil. 


Coil Chains, German Pat. 


Ra oid 5.0? SR a Rde baa 70% 
POEs ois. ORs eee aes PE eae 663% 

NE Me ao gies. wcasaians aie woke 65% 
German Pat. Halter Chains 

MS GS eo a.dd oRaaldosy sews 664% 

Pera ag sh. gees 8 Ao aS 65% 

eer on ne 60% 
German Machine Chain. 

3/0—2/0—1/0—1............. 50% 
Picture Chains. 

Light Brass, 3 ft..... we; doz. $0 = 


Heavy Brass, 3 ft.. 
Pump Chain. 


Galvanized, per 100 Ibs...... $5 50 
Safety Chain. 

DM xs okcss hades nadunoes 65% 
Sash Chain. (Morton's) : 
Steel, per 100 ft. 

, SET LCCL CTR CCET COT OT $1 20 
Rt E eels HH S28 VOREDOER ROSS 1 60 
EEN a PECCAD ba CARRE CHER EOD 2 40 
Copper 
Mies te abweteeceaeees 2 00 
Mites keasdstereecescws 2 70 
| er eee eee 3 35 
Champion Metal. 
isd. bicawatioxnnes caw 3 00 
PR aves baaeehenekneness 4 50 
Cable Sash Chains. 
Rs 5s kona ie knead aril e nee 
MINE oi. 5.5, ako 6:b'454 vin Slacersararwiars 25% 
as Steel — Chain. 
5 
Per i00ibs:$16°00 13°80 13°50 


Stretcher Chains. _. 
fs-in., $8 50; }-in., $7 75 per 100lb, 


Tie-Out Chains. 
Pras ccianeticnavemns 70&5% 


Trace Chains. 
Western Standard. 


Ges ciee eae was per pair, - 

Nd Se reer 

Ce Brass isin kcal mice Me rth 

oes sag a ig 38c 

Add - per pair for Hooks. 
Add 2 for Twist Link. 
Wagon na Chains. 
OS Serres ts i 
Per 100 lbs....$6 50 600 5 50 
CHALK, CARPENTERS’. 
Ee es eee per gro., 80c 
__ _ RIES eet are = 7% 
oo Ore e §0c 
Common White School 
ree llc 
CHARCOAL. 
RM Siw wcceewewwees per bag, 95c 
CHECKS, DOOR. 
TIONS OFA acaeleseas saree san es 20% 
CHIMNEY TOPS. 
Iwan’s Volcano........-2+++++++50% 
CHISELS. 
Box. 

ee 10 12 14 

Round, per doass 00 3.50 3 80 

Flat 4 00 5 00 5 50 
Cold. 

Good quality, } in. and 
LE ree -per Ib., 
Smaller size, per doz............ 

Socket, Firmer. 

PUNO cae cawceewkceeeanens 75&10% 
SOCK, FY GWHUEE «2 s.0.0000008 ». -50&10% 
Tanged, Firmer. 

Witt RADON kc ocaiciccetvoes 20% 
Choppers, See Cutters, Meat. 

CHUCKS, DRILL. 

Goodell’s, for Goodell’s Screw 

Per ree per doz. $6 25 
Yankee, for Yankee Screw 

PRUNES: os etiapeaciccls 

CHURNS. 
Anti-Bent Wood, 
OS Er 5 

OE ore $390 4 60 4 rt 
pe eee ae 65&74% 
Common Dash, 

aa 5 

i ae $9 00 10 00 af “0 
Union, Gal...... 5 7 

Wigs 65-64 55% $3 75 4 35 5 0 

CLAMPS 
Adjustable. 

SN ee COR TEE 
Carpenters’. 

BEE 6b asd ceconuneseds 25% 
Hose. 

Sherman’s, brass, }-in., per doz. -42c 

Double, brass, j-in., 90c 





Saw Filers. 
Disston’s list, $30.00........... 30% 
Stearns’, No. 0, $3.50; No. 1, 
$11.50; No. 3, $5.00 doz. 
Wentworth’s, No. 1, $6.25; No. 3, 


$8.75 
CLAWS, TACK. 
Cast, wood hdle....... per doz.45@60c 
Forged steel,wood hdle. “ $0 80 
CS ee : 1 00 
MEd ora sis alddiarteacas = 50 
CLEANERS. 
Drain. 
Iwan’s Adjustable............. 55% 
Twan's Stationary... 40&5% 
Pot. 
WN asd cisiwacwdaas per doz. $0 75 
Side-Walk 
Ng oak awenadee es per ~— & 25 
MURR iii aaecsaltaa unmade 5&5% 
CLEAVERS. 
Family. 
Beatty’s, Inch 7 8 9 
Per doz..... $11 00 12 50 14 00 
MOPS Basicnce canes per doz. $2 25 
Butchers’. 
Pe wi atx bateesdccanees 25% 
CLEVISES 
| ee ee ore 6c tb 
CLIPPERS. 
Ma diate diced Bao $1 90@4 75 
CLIPS. 
MONS icicedasmancneeeeeted 65&5% 
Damper. 
Santee! os. 6 centers per doz 70c 
oo or eee "See 
DOME oii aicinuervtewmes ie) 7 
CLOTH 
Emery 
WAR ae ncrepiviciniavarewns 59% 
Doe Biiiccvcnincetacsouwcesrege 
Hardware Wire—full rolls (100 ft.) 
2 Galvanized in fullrolls...... $4 40 
3 Galvanized in full rolls...... 5 00 
4 Galvanized in full rolls...... 5 10 
5 Galvanized in full rolls...... ; 50 
6 Galvanized ia full rolls...... 5 65 


7 and 8 Galvanized in full rolls. 6 00 
Screen Wire. 
12 mesh, painted, per 100 sq. ft. 
COLLARS, STOVE PIPE. 


Inches.... 5 6 7 


1 35 


Plain Tin, per gro$1 90 240 3 50 
Japanned Tin “ 300 350 4 25 
Lacquered Tin “* 360 420 4 80 
COMBS, CURRY. 
Nos. Per doz. Nos. Per doz. 
000 ....$0 37 299....$1 05 
roe 60 k 7) a 85 
Bice ¥ 90 3965.30. 2 32 
Ee 90 Lr ae 
Seve FE G20) 65:0 75 
a 80 1400.... 1 40 
COMPASSES. 

Cf ee Pe 60% 
Pencil—Faber's........ per doz. $1 60 
COPPER—See Metals. 
COPPERS. 

Soldering. 
SS AR ere ee eee per, Ib. po 
15 36... . dc. SSS 2D 37¢c 
3 tb and larger.......... “ 35c 
CORD. 
Picture. 
White Wire (new list)......... 85% 
ash. 
Regal Brand...........per tb. 35c 
Puritan Brand.......... eS ae 


CORKSCREWS. 


fg ee re ree ere 5 34% 
Williamson’s Regular.... 408109 
Williamson’s Forged Worm.. 50% 


COTTERS, SPRING. 


All sizes (new list)...........0e6- 90% 


COUPLINGS, HOSE. 


0 ee per doz. & 4%: Ps 
one eo, ee 


COVERS, WAGON—See Tents. 


CRADLES, GRAIN. 


Morgan’s Grapevine...per doz. $22 25 
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CRAY AMERICAN ARTISAN AND HA 

f ONS—See Cha’ R 

tk. D 

e? CROW BARS EMERY CLOTH—See Cloth. aicianaaa RECORD. Apri 

SYech or Wedge Polat..... sisi . | Wood Pails. pril 1, 1916, 

ER es per tb. 3hc a ’ TURKISH. eae’ Ss, 15 tb, 80c; 25 fb, ! 
C2 CUTTERS Siz 5-tb ub Lightning, 15 tb, $1.30each_ | Born Door. HANGERS. 
ass. b N Be vccvccvesevvne pkgs. ik 70c each. ; = Ib U. §. 
© «saad Te Oe ‘i — 4 150, per Stb. 6c ga om Tin Cans. Match —_ Bearing....... a or 

ES ntecc s. 0% aS , 3c J Chamellene Graphi SNM, 4 ioe ecsc... 50k 1Ne 
Enterprise, N EN be 1 tb. per gr aphite, eho UA ita 10% } 
wand #2 Mos. 5, 10, 12, 22, ro NAMEL, IRON. ee re $9 50 Wagner’ 8 Adjustabi Se. Se Bu 

o. 202, Ae OS eben , 2% “ Iron Enamel, 3 doz. case Sie. per eees.....-+.2000.- 25 00 arehouse Big Twin eleheay > 70& 108 ( 
= | 4O&74% | Peerless............... ee ie oy eae a. 25% a 
me, | _RXTRACTORS. PIG. S = sD. ’ . , 
foentew. Mot 2, 8) EXTRACTORS, PIG a talaga : PTS. . ' 
ogre. 1 20 ; , : it ieee Reed iw «0 SE 
Slaw st 2 80 See Forceps, Pig. ) Family GRIND. .v.wES *| od — % B 
3-knife Kraut. I F ¥ Pins yee 

ee te per doz. EYES. nches....... eae ee per gro. $2 ( 

5 med: nae ea doz. 11 50] Bright Wire Screw— Per dos...... 7 . i OU cracpees forsee. 2 3S Co 
a 1 S $9 7 oe 0 
Washer “ 2 a4 peerage Pick crew—See —_ Loose : 5 12 00 ee CC 20% ( 
SP OR ne eT - ooks perenne ree? S2ee 1 B. . oor. ° 
Aa : 775 nell Esa 1085% Per ton.......- $22 Acme.... a 
Tewel MPERS, STOVE PIPE iss vedic cisa da Cedoe sh: ssai04 Mounted. ke sate spntnass ies, aprored Ss per set, $3 75 7 
‘ ee See ay > ieee lo Ball ~u andard..... < 2 6 : 
I et ee. 50&10% FASTENERS Boch Bearing.. 2 ro s New . ae 3 4 J 
ceccves 50% ,» STORM SAS covenes “a 3 e Roy N tee Cor 
D -- 50% | Schroeder's , H. Common Bear’g 1 75 3 60 3 35 Richards’ Oiseless..... ‘“* 3 10 
Rn IES AND STOCKS | Sensible....... naqeae per doz. $0 85 ee $3 35 = te eaisiaw se 408:10% ‘ 
ES, , sis og 1 15 3 00 : L 
sc ilo 40% G 
FILES AND UN WADS. HASPS. Gat 
Post Hole. DIGGERS. _ RASPS. (See Ammunition). 7 Wrought..... S 
Acm elta socccvee ee 40% 
Atlas ais Apia per doz. $9 25 Dulas a tle idiicach ah aban 65% | Brad. HAFTS, AWL. ital saan af 
ureka... aargpaeds “ 9 ss Det aes Be pean? 30%, Cc 
Hercules. aot . : m4 ee. 40% OMMON.....+.+++4+ per doz. $0 Cc HATCHETS. ( 
Iwan's Spiit Handle. * 2 o- a $0 19 | ee Claw ¢ 
: “A 7 50 eel alata: 70, 10& ‘omm aw.......per doz. $1 106 50 
ssa as ection.... a Eo gla 5% eee Cast Sh -per | doz. 1 % Ha 
Ryan's. sone pattern “ - m4 Faule, Diamond. wae ott pe wt —— = top..... 22 emai: ni heise 138 35 v 
See also Danee-<ih Gs ‘ 17 004 Great amar ens sense nints 10, 108s Sewi , leather top... 65 CeCe eeeeesesoecs “400, V 
Dividers, Wind ost Hole. Sowoe Ed alae 70, 10&5% : su 75 0 Lor 
eg 658&:10% os egg nme 108545 COMMON. .17 +++ +++. “ on | hier ee Pa 
R CHECKS—See Ch J, Barton Sites... 70,4 — lO . 32 Ser 
‘ ecks. : -F Swiss Pattern....... 70, 108&5% B 
ti OORS, SCREEN ~ Sette alia paaamn aR 30&10% { Tute R HALTERS. HAY RA 
1}-i n. 4-panel, painted ts ~~ por i lalate” 10% Sisal oo. bevoeoens WwW CK BRACKETS. 
if-in, x -panel, painted. peaee Net prices 6g ean pe Web. sich pada keeres eye: $1 10 ome sro’ Pas 1: Sea 
a | | ema eremenpwnnn 10% PLeather, rope te...) eS 
Spacing ts “ FLUE STOPPERS—S 0 eather, leather tie. ‘ . ; . 8 50 0 
NGERS—See Hangers. ee Stoppers. HAMMERS, HAN 50 | Blind. HINGES. Ela 
Bit S DRILLS. Superior FORCEPS, PIG. Blacksmiths, Hand. a Clark’s Gravit 
Bla = ee ob eG Whisson’s Imp......... per doz stteteeeeenaeeens Parker's. y - per doz. sets, $1 05 
i Mate ss 65% ee oo " 75 ——— i  -- 50&10% Shepherd’ Ni ee 65° 
rec pn 604, - 25 ark sercccee Raa Casing. . oiseless, for Wood 5% ae 
Fray’s No. 9 Barley : RKS viers’. teeeeeeeees SOKIO% | Gate. ; -per doz. $1 05 Bel 
; 9; ; ; 7 li 
ss hy Rg ae an each,$ 1 75 ‘ A eta ee eeeene : Di 
oe Falls No.12..... % 2 “ Steel, new list............-60&10 a i ere Figs é Lt e+ 2 Ger 
ria ’ Wood, 4-tines one . 4 % Nail. TEYUTELELELELIT TT 60&5 % Hinges = $2" 50 3 25 4 _ Mir 

_ ell’s Automatic, Hay. ...per doz. $5 00] =--:---. /o Latches only. 2 00 2 50 5 
Per doz. $77 5 1 ny 3 20 2-tine. . _~ eae a % Knuckle........ sien a 9° * C 

oO d 12 3. ev eseeseveseen 84095 || Mav 0000 r doz. . prs. 00 er 
Millers Falls Gear, per, cs. + - - Ppa cece de Sono Maydole’s.......... =e is touch Eva were “ Hig 

* Double” . 2s Baca sor eseroesosn oneal 60% nn =@=# °°» 30&5% uperior........  “ sets, 6 75 
Reciprocating. 15 25 —__- NgilapalReiedaned occie 65&5 dat SNe a asleawe Screen Door. prs. 9 50 oe 
Goodell's as Header. igi Wie 2 30% Cast poe rte waa 40% Cast Iron. . 
n° >: per doz. 16 50| 3-tine.. ae neareinrers per d i Seeeeeey gross $6 50 

Standard List See eee ereesrscner ee 6085% aa ‘ oz. $1 25 | soins Magis 76-42 4 6 75 “ 
Bee: SBE > ok a 65 Seni, eoeseeoree 5% ee ee ( 

DRIVERS, $ 70) a-tine Malt ey fickory hdl” mae Columbia Del Acting. '40 2585% X 
Standard screw. | © wre Magn n, Inlaid. . ee SO] anal has cting. . .40&10&5 P, 
Standard. ..-..--.0-.00+0. “ ee ea i 5 SS cs Re te ge to N, 
ee Dsesrsrenqesenenss 60%, | Butt AUGES. Magazine... .. #070 0 80 1 00 oe ee eae ‘git 00 Pe 
Champion Pater. 0000200, 5] muon at, | HAMMERS. ome in) gee a a Pe 
Edison Interchangeable.......... 0 ott Pail. » HAMMERS, HEAVY Se aa ms 20% Po 
See eee es SOY i . . es n 

ae sL ightning Gamoiegeas y M airmount Sp eebenee per d = Hammers and Sledges. ag Iron. P 
Goodell’s Spiral........50, 10, aoe | ine: Bertin, ot -per doz. $3 75] 5 ths. and over prey vonage 

| So oe. orlise, ele. «os ov ne crag gata vsoz| it Serap Hinges. 
Spiral... vee Vn i #é Nets | Masons’. se eeee+sTS810% Heavy Strap Hinges. ie 510% See } 
EAVE Wire. Single Light T Hinges.....00...0. , 

hoes ape GH, GALVANIZED a and Double Face. . . .70&10% Estes Heavy T Hinges. - aig Curl 
anartn bee” ship- Peas dceseaupehoes oon 25% Auger. HANDLES. ° | Screw Hook and St ges.......664% Cc. 
See also c ae GIMLETS Comm 6 to 12; rap. B. 
onductor pipe and elbows Discount......... : Pratt's. Ady a. .per doz. $0 + o-4 4 pei per 100 tbs. $5 00 4 
EGG BEATERS—  cetiatiner 3 SiON LMR Sam 35@40% per doz justable, Nos. 1 & 2 $3] 22 S6in....... " 75 - 
See Beaters. ; GLASS, WINDO Ives’ Adjustable. |!) || | per; 1 igh Rosa vel ail Mie. q ‘ 25 iva 
ELBOWS— A Single. ae Ww. Axe. Co we aeee per ot 5 ew Hook and Eye Pink 

Adj Stove Pipe. lel tp atte 63 ai. | dps i in.. wv Pla 
a Stove. RL SN ens 90834 — 35% ' iets aaa per doz pair$2 25 W 

nches....... GL o| Hick bitasccestss c a 85 
Smooth, per doz: $0" 6 3 -inch ASSES, LEVEL. ory, Tange, Pomer weet | _ 8 Sod. 
Plan’d 85 1-00 9 ell a H Cc; Large, 38c er, Assorted 

Corrugated St 00 2 25 2 4 9° ETRE SENG OCA per doz. $0 70 a ory, Socket ed “er Ce 
e200 225 250) Guy, 55 c Large er, Assorted, HOE ‘ 

Inches G Applewood, size, 30c per doz. G S. ] 
Smooth eer er : 5 6 Bulk. LUE. sorted, 3 Tanged, Fir NS nes cine 
Pol'd, yen 75 090 1 0 B Amber Applewood," quest’ #2c oy! A a . 10% Co 
Plan‘d, 2 40 165 2 35 CO aa a Re ++ Per db. 18¢ sorted...... et, Firmer, As- pm ch 
Four-Piece Stove 25 290 3 75 ye aaiaahaganl dae 18¢ ~s Ring I RE 70% - 
— an 5 be “ 164¢ apg ey ae 40% 4 Ladies and Boys’... ‘per doz. $5 00 Mi 

mooth, per doz 6 A Whe: aakbineh Wher Sunian Sika dnd 40% die cis .. w, . 10% 
Pl per doz ‘$0 80 7 rmy & Navy..: rted, 13c; L m| Planter's Eye........... "7159 

anished ‘“ 75 ? 93 5 33 744, Sam Verses ecscccccees 40% Hammer. arge, 16c per doz Weed. —_ Woevevoeses OA : 

ELBOWS—C List “ Wibieinacscviin ee 10% 

ateeel onductor Pipe. List “Biy...+eeeeeeees 0000 ee a I tae aa te 

vanized S nsicoanteh Meqaiedne’ -aeemma 334 Machini s.. to 75c T 

ie ek, 33°S. | sat achinists’...-... 0c@75c HOLLOW WARE—Sec W: rt, a 

Size. und Corrugated. ' rerown GOoDs. and RS a 45c@80c ee Ware. _ 
2-i er a 

oe. iMistoeteoeecuen te Pes BS eee 90% | H y and Manure Fork...... P 40 | And Eyes. HOOKS. Po 

ee ices ecrechesi ences : : GREASE, AXLE — ner: ee? 5% | Brass... Tuye 

Stack. : ceca aN 7 20 Wood Boxes. 7 wee qunatanhanan te 35% 4 [? ee pease . , 60% Sin 

neh. . ror neebunern ies 15 00 Diamond 2 ~ gpa per doz. $0 75 Meier a a Do 

isc ipa seee? 00 fers ogee a per crew Dri Pee 8 1g Sagi ae nelle r gr 20810 

abject to discount. Hub Lightning Seererrere ti " a4 Fontan Belt % o 

DMG: iccrcsascdekedeacs : 4 ee rte eee “ Brown" Locor 

Sebahedeveses 6 75 eres a pp eiabine wales on. 37 Jones’. “3 niretananee es - 70&5% Wage 

and Spade... _| Bo gueeeeueceneaaaa 65857 " 

ere ae Oh 

tops Benco.- } 

] 
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Paenens. 

Box. 1 2 
as, .. 0 7 10 12 By cece ecescccees 
Per doz.. .$1 Mas 210 225 265 need cia Ocntaiet arate: otal $0 60 1 00 

Bush — 

Common Axe Handle, per doz. $8 50 =: ‘$085 120 2°90 
Chain. 

h 1&5 3 KETTLES. 

Pr i00 $7 60-8 10 9 75 1150 12 60 SE aeasaekbineee 
Clothes whe BUIGTON. .pcscccssccsvoccvces 4 0 

Japanned.......... per doz.22c@~" Copper. ....... sosescebne DOr wry 

se eeeeeee (i 

iter el nya iasee Suc ee. Prk Ss es 50% 
Coat and al. ania 

Cast Iron....... per gro. 72c@i 4° ald KNIVES 

Gem ‘s WO. dsc cccvewciscesers 6 % Beet Toppine. 

Conductor. Clyde, 9-in. Scimiter Blade, dz. $3 * 
Malleable br Bede: Bota ie S 308 COE onc cikk sess eee. 

a PPOUBNE..0- re ecceseonrcorees COONS FLOOD os oie Sia blob asooaled xin 

orn. 

= Corn. 

Coon oe : eeantan = Ja ous $2 25 MM oe 5.0.0. (s6:40:0 per doz. $1 75 

red. pe oe 

Little ¢ Se ere ae 25 —* Ren alormieroe's. & pa 75 

MER oe sari cis 5 sie 3 00 

Gate. Woodford........... - 2 25 
See Goods, Bright Wire. Drawing. 

Grass. ere (New List)...50% 
Common. Nos. 2 3 1 Adjustable Prey eo ee nee 15% 
Per doz....... $1 50. tow 178 Barton’s Carpenters’........... 15% 
UN en rete per doz. ; 4 Poding Handle... 5.2552... 25&5% 
BE recto “ 50 | Hay. 

Hammock American, Sickle poe. -doz. $10 50 

4 eee d 50 Canton, Sickle Edge.. 8 25 

ig poet is Pe hone er 45 Oo eae ea at 8 00 

With screw. 

D ae. Iwan’s, Sickle Edge.... 9 50 

Lambrequin, or weed’ g s0810% Iwan’s, tennaid aeenaed “ 10 00 

Picture Sig ad Naat %o@ Ge A Lightn'g, Holt’s Genuine “ 6 50 

Potato and Manure............. 0 Lightning Pattern...... “ 6 00 

Screw. Wadsworth’s Sp’r Point. “* 9 00 
RP AR a PRI re 85% } Hedge. 

(See Goods, Bright Wire.) ) Challenge........... per doz. $6 00 

ES ere per lb.54c Disston's............ 3°75 

Mincing. 
HOOPS, TUB. Common, Single. .... 0 60 
Common, Double.... 90 
Plastic....... per case of 3 doz. $2 25 Streeter, 4-blade..... Ki 1 30 
Streeter, 6-blade..... 74 2 00 
HOSE, GARDEN. Putty. 

Coupiet ps 9 Pec per doz. £0 oe - 

per ft. ander’s...... a 

Velvet, 3 ply-i” guar. press .... 74C¢ Scraping 

Eclipse Ks Erk Scrat é . 

* c ‘ PEC FIANGIC.. wccceee de y 
Diamond “ , “ Sie Beech Handle 5@1 00 
Geneva, “ “ “ 143 ¢ ee 5 25@6 00 
Illinois, * - re 16 c¢ 

KNOBS 

COTTON COV. RUBBER HOSE. | 27S: 

: oe ee per doz. $ 80 
High Grade-?’’-guar. press.400 tbs. 113c POPCORN... 0 ket isis = 90 
, a r a 1 OPC COE ame? 90 
pecial a ct) Cc 
Leader “* ~ Soe”. eae LADDERS. 

HUSKERS. Common Long. 

Boss. PEN Gre ose niaos 1405's 500 oe 

. es "s B BB E 200 | Extension. 
er doz..$2 00 200 1 75 80 

— L Pp Pp K PEGs wrasse sooner pidaineeceee 14c 

Per gro..$5 40 6 00 6 500 10 so “ , rm 

ea 2000 Pe c 

MPMTO. s0s0000 aa” a 9 700 24 50 cin with Shelf, add 10c. - 

SS 60 64 68 aaa ree Cc 

Per doz. .$2 15 2 Is 85 1 45 Be 2 | eA 20c 
Brinkerhoff's. LANTERNS 

ee we sede pee 40 Bull's Bye Police. 

IRON, PIG. Paro —_ Light.. “per, doz. » = 
om -in. Regular....... 

See Metals.—First column. 3 tn, Reguiar....... “ H = 

3 IRONS. Buhl. 
ee 1 15 80 
RR er ane 

® ey cern ye rrr ee ° 00 

pee LEADERS, CATTLE. 

Pi - a BAe e PE Pee 1 2 3 

re ng Per GOS... ccc sa. $055 O70 275 

ne. 

Wood Bench " LEATHER, LACE. 60859; 
Oe 0 

Sides. 
Charcoal........... er doz. $11 00 i . 
Common, polished, por 100 tbs. 3 75 me; Ousitty: ..25.0 per sq.ft. $0 35 
No. 70 Asbestos cere $1 20 net. LEATHERS, PUMP. 
ae are 1 35 net. d Pl 10 

Common, nickel plated tert 5 25 Valve an MEMIMOT . wcrc ccccesces % 

Chinese Polishing. . -per doz. 7 40 LIFTERS. 

Laundry, No. pate ~ § 75 Stove Cover. 

Laundry, 3 ay Sea oe 6 25] Coppered....... per gro.1 75@3 65 

Ne Pott’s, ee ° 5 50 

= = J, Enterprise, per set, 93] Alaska, Coppered 4 00 
oo oo ow 4 = Alaska, Nickeled “* 5 00 
No. 55 T. “ “ 96 | 7ransom. | 

Faliors’ Sad oh Facet niga per Ib. 54 Payson Brcccccccvccccvccccces 80% 

ailors’ Geese. ...... ” 54 LINES 

Ideal, 

6 Ib. Household............. $3 50 i in 204 ft. hanks. 

9lb. Dressmaker’s........... 4251 Nos. 4 8 9 

14 Ib. Tailors’ Goose.......... 5 50 Gro.$1 50 2 %0 2 45 250 300 
Tuyere. Twisted i in _— — P 

Sing] se ae ae. ree ee 

Date Duck Nest per gee: OS 2) Pes dos... ae 30e 38¢ ie 

Sutton. “ais : 60 Braided in ~—— —_— 

Bice eve poets ang te ae a A Pi < 
° OS GOB... +2 ic c Ic 5ce 

— Fhe 05 UE ROSTER SESE ORO 70% Mansons’, in 100-ft. ly .doz. 80c 
aa . t Clothes. 

Miller....° | ET PE eS eee per doz. $0 95 

Oilver, 60-ft. Sisal.......... ” 1 40 

eS sna Gaon 50-ft. Cotton........ cs 115 
Each... SIE $0°60 $0 80 50-ft. Cotton, “ 25 


LINING, STOVE. 
Bricks........++.+.++...per crate, 42c 


MACHINES. 
Boring. Without With 
Augers Auger 
Angular.. “per doz. * 00 4 40 
Upright.. 2 60 4 00 
Leather Riveting. 
Chicago, Pomeroy... .per doz. $9 00 
BOURQUE 0603 con bus 2 00 
OO ae re 2 00 
Little Giant......... 3 00 
Pony, Pomeroy...... bi 7 20 
Washing. 
Maytag Le ae $60 00 
Multi-Motor...... 65 00 
” POOR ss cccidina Rates 25 00 
ss BEM ovis aleic He caer 12 00 
MAIL BOXES. 
See Boxes. 
MALLETS. 
Carpenters’. 
Fibre Head, Small. ..per doz. $5 00 
edium: “ $75 
“ *~ Large... ‘7 00 
Round Hickory...... i 2:25 
Lignumvite... “* 4 00 
Square Hickory...... ee 2 50 
Lignumvite.. “ 4 75 
Tinners’. 
Applewood.......... ~ 1 70 
Pe eee ** $1@1 50 
Hickory, Sheet Iron... “ 1 50 
MATS. 
Door. . 
National Rigid......... ei 
Acme Steel Flexible.......... 
Stove. 
1, SS! de per gro. 3 2 
3 6 eee 
No. 1 Asbestos Toasters, or 
wire - covered Stove Mats, 
with handle....... per doz. 1 10 
No. 2 Asbestos Toasters, with 
ee per doz. 60 
MATTOCKS. 

IPTG Soo Sead e syed seo ib-e9-3. ders 70% 
a * Sa ree eae eee 60% 
MAULS. 

Iron, lbs.... 10 13 16 18 

Per doz...$4 00 450 525 5 60 
Wood Face, lbs.... 10 12 14 
POF GO6s cic 400 $0 550 600 


Wood Choppers’. 
Lake Super’r & Oregon Pat, 75&5% 


MEASURES. 


pk. 1 pk. $ bu. 


] 
Galvanized, doz... ..$2 25 300 3 85 





Japanned, 175 245 345 
MILLS, COFFEE. 
Enterprise....... Ure wae re 

WUE 6056.56 5 sib boheme menewee 
TEE CCRT PRET ert 
MITRE BOXES. 

See Boxes. 

MOPS 
SOE ee ree per doz. $3 15 
Handled Cotton. ’ 

Pounds. i 1 1} ys 
Per dozen. $2 00 235 265 3 25 
MOWERS, LAWN. 
Gladiator—B. B. 
RIMOIIDG i 0 'a-6 c's aio 16 18 20 
ere $6 50 725 8 00 
King Universal—B. B. 

MEE a salad ba * - 5 75 600 
CO eee 16 18 
Wt GIG: og vceics 3 +0 390 4 25 
pe ee 250 265 275 
NAILS 
CMP rcscrrecdreanes base, “ £0 
| EE er rrr errs Teer 2 90 

Wire. 
RMN 5 obvi oheee anne $2 75 
Carload Lots........ rer 2 63 
Cement Coated 
ee SO nec enwncwneewss $2 75 
ye eS Se” ee ree 2 63 
Horse Shoe. 
P| Pe ee ee er eae 55&5% 
RNIN 554 seo rcinwanasiaxde.s 15% 
PE ig kigtdlcdknanek dames 55&5% 
oer reer 20&5% 
ER rrr err 
Clover Leaf........ perlb , net, 104 
iclure. 
DE MOMs dicadeacededeawe 25% 
Mi 56s acces edbsteonued dave s 85% 
TRG Nios caneei woos eadtenaaee List 


NAIL PULLERS. 
See Pullers. 


NAIL SETS. 
See Sets. 


NETTING POULTRY. 


Galvanized before weaving.. - Oe 
Galvanized after weaving ........ 
CBG BRON eo nck td niaees wena 6sas& 
NIPPERS. 
End Cutting. 
Stubb’s Pattern, Inches. 5 
POP COON bss << bxcleron $4 65 75 
End and Diagonal Cutting. 
Swedish Side. Inches... 
POE CORE es isiéa cbc nec $4 50 5 75 
Hoof. 
oe 40&10% 
VGN op Dole eva hewatalnaer 55&5% 
NOZZLES. 
Hose. 
Genuine Gem........ per, doz. $3 90 
eee 3 60 
PA GRUNES oo.0 conclu lals i 3 00 
NUTS, HOT PRESSED. 
Square Blank. 


ap } is Sve ES 
Ib.. 94c 8c 64c Sic Sic Sc 4$c 


Square Tapped. 
Ins. is Sve tf 2 
tb. 124 c 10$c 8c 7}c 63c 64c 6c 
For 5-lb. boxes, add 4c per th. to 
above prices. 


OILERS. 
Chase Pattern. 


Brass and Copper? ssiciecescccecs 70% 

ne ee 70% 
Engineers’. 

eS SC oe eR 

(3) ee per doz. $2 00@ Pot 8 
— 

Common............ ‘ne doz. $0 58 


Cc eaune Pl: ated Steel. 





DAGICAIIG FIOM 6 5.0.0 000 sc0s 0s 60% 
TUPMOMION Soo a 00 5c cok ot own ae 65&75c 
OPENERS 
Box 
BUCNOB Soc ne sare senene 12 14 
i eee —, doz. $5 50 6 00 
Round.. 350 3 80 
Can. , 
Delmonico.......... per doz. $1 30 
Never Slip. ......... his 65 
Crate. 

i VO Bei awake wanes - 5 75 
OUTFITS, COBBLING 
Combination.......... per doz. 11 00 
Economy.............. ss 65 

Sn - 9 75 
PADLOCKS 
ae ee 40&10&5% 
PAILS 

Cream. 
14-qt., without gauge, per doz. $3 20 
20-at., 3 80 
20-qt., with gauge.... “* 4 50 
Sap. 
10-qt., Galvanized, =: hg 00 
12-qt., 23 50 
14-qt., = » 2a°eo 
10-qt., IC Tin. eS - eae DGS 
12-qt., woe © Oe 
14-qt.. “ . 17 00 
Stock. 
Galv’d, qts. 14 16 18 20 
Per doz...$5 1 570 650 7 40 
Water. 
Galvanized...qts. 10 12 14 
yg: ou 3:25 275 
Wood. 
Cable, 2-Hoop....... per doz. $1 90 
Cable, 3-Hoop....... es 2 10 
Cedar, 3-Hoop....... si 3-35 
Standard, 2-Hoop.... >. 215 
Standard, 3-Hoop.... “ 2 30 
PANS. 
CONES oii en corde ora dicen ow 65% 
Fry. 
COUN kins vcencsewsdiox 75&10% 
NR oa it anak nae ED 60% 
Roasting. 
Paxton, 
Jos. ce ] 2 3 4 
Per doz. $475 575 650 750 
Neverburn 4 00 450 5 50 6 00 
Savory, No. 200....... per doz. $8 40 
PAPER. 
Building. 
oe ee per 100 Ibs. $1 70 
fe “ 1 80 
Tarred Felt...... Pe 2 50 
No. 20, Red Rosin. a, roll, 40 
No. 30, Red Rosin. 60 
Sand and Emery. 
oy ideakenakeen eee low list, 50% 
EER wa weedsnn ed, erndcacile 50% 
Wrapping 
BON a 5athcod sada eos perlb. $3 75 
Pa wodcwne eve a 225 
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PARERS. 
Apple. 
Oy TMND: « - 6.000 000% per doz. 13 00 
eae ag 7 00 
White Mountain..... 9 5 00 
OO ae of 7 00 
Potato. 
Goodsell’s Saratoga, 104 i in., dz.6 50 
Goodsell’s Saratoga, 5 in., dz.5 50 
PICKS 
ee 70% 
Drifting and Poli Picks. "1 170% 
ENE, RMON. pos se0srccceed % 
DE. | scvacetoruhstpedseuvel 70% 
PINCERS. 
Carpenters’, e ser 
Inches.... 10 
Per doz.. “$2° ou 2 0 "3 00 Py $0 
Re ees See = 45 
PE cols cuiSicse toes ceueees 40% 
PINS. 
Clothes. 
Common. . “per | box of , gro. $0 42 
OT 25 
ae a . 20 
Picket 
Fluted, 15-in........ per doz. $1 O1 
Fluted, 2l-in........ Ee 1 60 
GS or Gi sobs S's 1 90 
PIPE. 
Conductor. 


Standard Gauge Conductor Pipe, 
plain or corrugated. 
SES et ere e.- 70&10% 
70% 


L. C. L. to Dealers:— 
Terms 60 days; 2% Cash 10 days. 
Factory shipments generally delivered 


Lead. 


OS errr. per B7hc 
oS ee eee * Tic 
Stove. 


Acme—Inches.... 5 6 7 


Smooth, per jt.. 9c 9c 12}c 
Planished, “* ..30c 31 c¢ 38c 


Peerless—Smooth. 77¢ 8c 9c 


Polished....... 144c 154c 18 c 

Planished...... 28 c 31c 354c 
Made-up—Inches. 5 ae 5 

Smooth........ 7ic 80 Yc 


7 to 6 in. Smooth Tapers, pr. o. 43: 
6 in. Smooth T’s........ 27¢ 
7 to6in. Planished Tapers.....23c 


Yale Patent Lock Pipe—Store. 
5” 6” 
 @ 


Battle Axe, Blue.. 74 94 104 
hh 8 1 


—tt tt ”? 
4.4 6 





Can't Slip, { 10 1 
Peerless, (a ee ee ee CO 
Duplex, aoa 11 13 14 
Yale, Rus. Fin....15 16 17 18 
Duplex, Planished 29 31 37 38 
Galvano, Gal..... is. 6 iF % 


If wanted made up, add per joint 


a ooved, Ic; riveted, l4c. Crating 
e-up pipe extra. 
Wrought Iron Gas Pipe. 
Obin: se ce ae aise discount, 60% 
5 Se **60,10&5% 
a to = at ‘ 70 
7-in. to 12-in., black. . “ 62 % 
@hin. galvanized. . ee 42% 
_ galvanized. . 2 50% 
: to 6-in., galvan’ 4.” 574% 
7-in. to 12-in., galvan’d. “2 45% 
PLANES. 
Stanley Iron Bench............. Nets 


PLATES, TIN. 
See Metals in Column 1. 


PLIERS. 
Giant, Button’s—80% off list. 
Cutting. 
INLD: Swiss vinsiesinyesnws once 
RGSS ces hS Wee Cudnesewee 50% 
Upper End and Diagonal Cutting 
ENO sn cocscccccoeseses 70% 
Fencing. 
oer per doz. $8 25 
Farmers’ Choice..... “ed 8 00 
PED isk cewsieus = 8 25 
Flat and Round Nose. 
Se ee ee 30% 
Lesa sbsssconesabe ane : "65% 
Le a a on ale 50% 
ee aabaee ae 50% 


Gas.—Inches 7 8 10 1 
Per doz...$3 00 350 450 5 


Tinners’ 
NGS SGis sies cduneweseinel 40 
MpvrsLsenccsesswenns® each, 44 
PLUMBS AND LEVELS 

0 SA es Nets 

LO ae ee 40% 

gk SEES ere 

Davis’ Inclinometer............. 15% 

POINTS. 
Drive Well Points............ 75&5% 


POKERS, STOVE. 


Wr't Steel, str’t or bent, per doz. $0 55 
Wr’t Steel, wood handl’s 80 
Nickel Plated, coil handl’ "hows 65 


POKES, ANIMAL. 
Cracker Jack, wr’t steel, per doz. $4 50 


POLISH. 
Metal. ; 
Black Silk, No. 50, 4-gallon, 


per doz. $7 00 
Black Silk, No. 60, 6-o0z. cans, 


perdoz. 1 00 
Black Silk, No. 70, i“ cans, 
per doz. 2 25 
Black Silk, No. 80, I-quart, 
trdoz. 3 75 
Black Silk, No. 90, iadlee 
per doz. 12 00 
SME C.D d 
So are r doz.. .36c@50c 
_ A eee el emia * 
Sissons « ° 55e@$1 75 
Imperial........ DOF GT0....65. 
SM Slack Eagle, 1-th. $ 
ac e, 1-th. cans, pr. gr..$15 00 
Black Silk—- , 
Ds bob sab avarteceus $0 70 
Paste, 5-o0z. cans. ae doz. 75 
Paste, 4-tb. cans. xd 1 00 
Liquid, 4-pt. cans. - 1 00 
Liquid, 6-0z. cans. 4 75 


4-pt. Air Drying Iron 


namel 
Black Jack, j-lb. cans. ‘“* 9 25 
Dixon's Carb. of Iron. 
Nickel Plate......... - 4 50 


POPPERS, CORN. 
Round or > en l-qt. “per | doz. " 4 
= 
oe ; “4 


ee 


POTS, FIRE. 


Clayton & Lambert’s, each $400@6 00 
— PO ces atous coeuae Pre 6 25 


POWDER. 
See Ammunition. 


PRESSES, FRUIT AND JELLY. 
Enterprise Manufacturing Co.....25% 


PRIMERS. 
See Ammunition. 
PRUNERS. 
Disston’s Pole......... per doz. $6 50 
Henry's Improved..... a8 75810% 
Water’s Improved...... sg 80% 
PULLERS. 
Cork. 
OPE Er ere each, $3 10 
| SS eee 1 40 
Quick and.Easy...... oe 2 70 
Nail. 
| RPP Pere. per doz. 10 80 
Giant Pattern....... “4 9 00 
eS NS 4 9 00 
Tack.—Giant......... Abas 40 
PULLEYS. 
Fe ee i 60% 
POS EM Sccicscseesek aes 50&10% 
Hay Fork. 
Iron Wheel, 5-in..... per | doz. $1 75 
Wood Wheel, 6-in. 1 80 


Wood Wheel, 6-in., "pass knot, 
ect a Rae oe REE per doz. 2 55 


Hot House—Jap’d........... 50&10% 
EEE Ce rere 60% 
TS |) err rer 50&10% 
Sash. 
ee re _.+-per doz. $0 18 
Common-Sense, 2-in.. “ 20 
Empire Pattern, 2-in.. “* 20 
SS’ (Rae ee 20 
RR ee een 6 25 
PUMPS 
Pitcher Spout 
Seas aS 1 
Each..... $1 00 115 130 170 
Spray. 
SS Sa per doz. 14 50 
CPOE, TR. 5.500605 “es 
Cyclone, copper...... 6 75 
SO ans in sadweks 3 9 00 


Little Gant. 


In Bladders. 
Strictly pure..... 


White Porcelain Enameled. . .50& 


See Weights. 














PUNCHES. 

Conductors’. 

ree per doz. $2 50 
SE: seks ksges pues per Ib. 19 
Saadlers’. 

Common......... per | doz. 60c@70c 

SS > bso oss % 72c@84c 

Puaix. 


per 100 tbs. $3 00 


RAIL. 
Barn Door. 
Matchless, l-in............4+- 3c 
eee ee ee ee 34c 
reer er 4c 
Sliding Door. 
nk AA eee per ft. 44c 
Bronzed wrought iron... .per ft. 84c 
RAKES. 
Coal or Wood.......... per doz. $5 20 
Garden. 
BER ee eer 664% 
NE OW is 5% 5b x0 9's one 8 4 x Si95 70% 
Malleable Iron, heavy......... 60% 
Hay 
WMS vicssowssr ee $2 20@$2 40 
Lawn—Wood 
0. 3 RE Pe ree per doz. $3 25 
eC “4g 25 
Lawn Queen......... “id 2 75 
Jumbo, 36 teeth..... 44 6 00 
RASPS—See Files. 
RAZORS. 
Si eee ee ree er 30% 
are eee err 60%, 
| eee Pee rece 35% 
RAZOR STROPS. 
ee TED oc aicb ok heans xaos 50% 
REGISTERS. 
(All Sizes). 
2 anned, Bronzed & Plated..... 70% 
ite Porcelain Enameled... .50&10% 
Solid Brass or Bronze Metal...... 40% 
Single Valve (Baseboard and Side- 
NS ae ie reer 70&10% 
REGISTER FACES. 
Japanned, Bronzed and Plated, 
4x6 to 14x14...........005. 70% 
SUREE OU SES oi oie ssuvecae 75% 
Heavy Round Gratings.......... 70% 


Solid Brass or Bronze Metal...... 40% 
RINGS. 
Bull. 
OS EE eee 2}-in.  3-in. 
og ee rey $2 40 75 
Rea’s Improved Self- 

Piercing copper, doz. . 00 en 
Steel, per doz......... 25 1 50 
Nickel plated......... 35 oem 

and Ringers—Hog. 
Blair’s Rings........ per doz. $0 58 
Blair’s Ringers....... io 75 
Brown's Rings....... a 50 
Brown's Ringers..... os 80 
Champion Ringers. . a 1 60 
Hill's oh pee intcn i “3 70 
Hill’s Ring, boxes.... “ 55 
Major Rings......... rr 60 
Perfect Ringers...... “ 1 20 
Wolverine Rings..... 24 1 40 
Wolverine Ringers... “i 80 
Fruit Jar. 
ee 4 30c 
Key. 
a). per | doz. $0 17 
Split, square......... 32 
ee. Se ee ” 40 
RIVETS. 
and Burrs. 
RUIN Nass os ps on weve wiv odo 10% 
fe eer 50% 
PN asc 5 wing wake bs oe 40&10% 
NES 5b wha awe sane perth. $0 10 
Slotted ee, per doz.40c@45c 
Tubular. 
Nos. 1 and 2 assorted sizes, doz. 45c 
RIVET SETS. 
See Sets. 
ROPE. 
Cotton. 
t 5-16 in. Com. on reels. per th. 114c 

5-16 in, Com, in coils. . ~ ae 

4, 5-16 in. Imp’lincoils.. ‘“ 21¢ 
Sisal. 
TN ETT 17 c 
Hardware Grade, rates, per tb...15 c 
Pure Manila. 
eee per fb.25 c 
Hardware Grade, rates... ~ 2a 
RULES. 
Ns 645.0 ioe selbeucnaeee Nets 
EET Se ern ee Nets 
SASH WEIGHTS, 


ee, 


SAWS. 

Buck. 

petted OCTET 20% 

ON EE aS i ae 20% 
Butchers’. 

SPRDOOT Bins 0's 0s 50000000005 30% 
Circular. 

RIOT 5505 06459550000 00:0 I, 

Se eS wis ee Sas Ws 50&10% 

Simonds’...... 5822: 5b oss 06%:0:0 See 
Compass. 

Common..... per doz. $1 35@$1 60 

Se) ren hay ee 25% 
Cross-Cut. 

DN SEC CT TET Tee Pee 45% 

eae te eee erie 30% 
Dehorning. 

eer errr ee per doz. 5 75 

Hack. 

Jo See 25% 

ae eee 

PER ED Lee TE IE 25% 


Hand and Rip. 
SPURL BINDS 65.5 5:6 dr0 0.4.5 10 9-0 25% 
Disston’s Nos. 8, D8, 12, 76, a 
D100, and 120 (new list).. 25% 


See reer 30% 

Enterprise, hand..... per doz. $5 00 

Our Saw, hand....... 4 00 

Our Saw, rip........ = 4 50 
Keyhole 

ON 26a s ees S45 eek Sess 25% 
Narrow Band. 

Re re ere 30% 
Panel. 

Disston’s NO, 7..6235050.5..+. 30% 
Pruning. 

2 ae 25% 
Rift. 

MERE cocvackss cg dascve ces 45%, 
Wood 

| a re per doz. $4 50 

ee 6 00 


SAW BUCKS—See Bucks. 
SAW SETS—See Sets. 
SAW TOOLS—See Tools. 
SAW FRAMES. 


Common, plain..... -per doz. $1 25 
Common, painted.... 1 70 


SCALES. 
Counter. 
PRG si 5c0c 5500080000 SOCen 
Platform. 
OR ss a0essesnes Sere 50% 
SCISSORS. 
| Re eer Pr ree re ey. 60% 
SCOOPS. 
Grain. 
4-bu. “‘Hercules”..... per doz. 13 70 
l-bu. “Hercules”..... “ 15 00 
SCRAPERS. 
x. 
Teanga, 5.036000 per doz. $4 00 
Cabinet. 
Cast Steel. .sc'e60 per doz. 60c@75c 
Road. 

2 > 7 $.. 3 
Without run’s, ea.$4 00 375 3 50 
With runners,ea. 4 25 400 375 

SCREEN DOOR HINGES. 
Oc re gross, % . 
DE i cbasepesesd anne 

SCREWS. 
Bench. 
Iron, inches.... _ 1 ig Ih 
$4 00 4 7 5 5 75 
Wood, white mig. ~ doz. 3 674 
Hand—Wood.. 65% new list 
OS Se ee eee a0 
PEP Omer Tt eee 70% 
Lag or Coach — all sizes, gimlet 
ee eer rene 1 0810% 
ee 
ea gibi 1 452 
a doz...18c 2c 2c 30c 23c 25¢ 
Wood. 
(AS OS Sees. i 
R. H. Blued..... ery 8 # 
Ze eee TP 
F. H. en Nevaaareeex .534% 
eS ee ee 55% 
x. Hi. Nickel Plated......---: 724% 
SCYTHES. 
Be Ve Be, grass........ per doz. " ¢ 
er ere x 7 50 
Clover Leaf Dutchman. 9 5 50 
Honest Dutchman..... # 7 50 


Be V6 Be. coceasicsose 





Pr 


vA 
Se eee eee 


wv 
-— 


Tin 
Cor 


Ha: 
I 


Oni 
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Sipe s wes 2S 
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SETS. 
Nail. 
eand, common..... per doz. $0 33 
Square, common..... at 42 
Octagon,common.... “ 33 
No. 5, square....... a! zs 
Cap point, knurled.. se 75 
Farmers’ Pee per doz. $1 20 
DEMME si a0¢0 te UN pass nes osaed 0% 
Saw. 
Aiken’s Pattern...... per doz. $3 50 
Common Lever...... ve 1 20 
Disston's Monarch.. ‘3 6 50 
Disston’s X-Cut..... m= 12 00 
MEGA. c5.4<4.389 00 si 1 50 
eG SORE Cee o 80 
Nash’s Hand........ By 3 18 
Nash’s X-Cut........ sa 4 20 
Stillman’s Lever..... me 1 30 
Stillman’s X-Cut.. = 2 50 
SHARPENERS, SKATE. 
ere rier per doz. $1 60 
SHAVES, SPOKE. 
ASSES Sto per doz. $1 5 se! 85 
Sc 5:80 5 selene 4 75 
INE TEN ee eter ter Nets 
Eades ong sess Satna 15% 
SHEARS. 
Pruning. 
Buckeye, No. 1...... per doz. $5 75 
Buckeye, No. 2...... * 40 
California Pat., 9-in. es 3 20 
California Pat., 10-in. “ 4 00 
Draw Cut, No. ee ts 13 75 
Draw Cut, No.4..... “ 16 50 
Henry’s Pat 0 01 14 012 
Per doz...$1 40 210 290 2 80 
aR Sa area per doz. $4 00 
Sheep—No. BBA 
Sr ee 6 64 7 
Reg. Grip...... $11 25 1150 12 00 
Nar. Grip., doz. 1100 1125 12 25 
ESS RS SSE scoonnrre nc 60% 
Tinners’'—See Snips. 
SHEAVES, SLIDING DOOR. 
Common. 
ON Sr 
res $0 60 075 110 
Hatfield's. 
eee $0 90 1 30 2 20 
SHELLS—See Ammunition. 
SHELLERS, CORN. 5 
re rere per doz. $6 75 
SHIELDS. 
Expansion Bolt Shields. ..... ++ -60% 
SHOES. 
NN oases 0oieectGseeeaced 60% 


SHOT—See Ammunition. 
* seeatiaane AND SPADES. 


No. 2  dermeouse per. doz. 5 50 





| eee 6 00 
Ames’, fae es rs Discount, 123% 
Per doz. 
ole hollow bck, blk. $15 75 
National. . oi WE ee 
Buckeye... ‘“* oS. 46:08 
Mohawk. . si » = 9 V00 
Drain. 
Iwan’s Perfection.............50% 
Railroad, etc. 
Black Diamond...... per | doz. $12 00 
Crescent $75 
Keystone - 8 75 
Rs cs sé v's. - 5 40 
Vaterland ” 9 50 
Hollow Back a 4 75 
Ames’, new list. .... Discount, 124% 
Snow. 
MMB <5 5.6 oie cease $1 65@$9 00 
— Steel. 
ree er doz. $3 50 
Long Handle........ . 
SINKS. 
Cast Iron. . 
EE eres. 50&10% 
Enameled, White......... .50&10% 
Wrought Steel. 
Painted, new list........ 40&10&5% 


SLEDGES—See Hammers. 


SNAPS, HARNESS. 
Champion.....................331% 


German Pattern.............. 308&5% 
Judd’s Pattern. 00, 60% 
‘. SNATHS. 
louble Ring, Bush..... r doz. $7 25 
Patent Loop, Bush... _. opis, 7 50 
Patent Loop, Grass... .. el Or 
SNIPS, TINNERS'’. 
| eae 40&10% 
ail astas so ate 40&10% 
Re i eid eh ae 50% 


SOLDEL—See Metals. 
SPRINGS, DOOR. 


Perfect 

nes ess. 1 2 3 4 
er doz .30c 35c 40c 54c 
Reliance. 


Per doz. light, $1 15; heavy, $2 50 
Star. 

aac 1 35 
1 20 


13 
1 35 


-light, 90c: heavy, 





Steel and iron 


SQUARES. 


; w list 


40% n 
(Add, for bluing, $2.50 per a. net.) 


ASO ee 

Try 

Try and Bevel.......... 

if and Miter 
Ox’s 


ee 


eee eeeeee 


SQUEEZERS, LEMON. 


Common Wood........ 
Porcelain Lined, Wood.. 
Boss, malleable iron.... 
Iron 
Iron Frame, glass bowl.. 
Little Giant, tin’d iron.. 
Drum, japanned 
Drum, nickel plated.... 


Frame, porc’n bowl 


eee eeee Nets 
per doz. $6 00 
Seve e woes 0% 
per doz. $0 70 
65 i 2 
* 1 20 
ae 1 90 
ss 2 35 
oT) 4 00 
fe 3 60 
se 4 50 


STAPLES. 


Butter Tub 


per th. 93 @9%c 
“ 8 @8ic 


Fence—less than carload. 





Ae per 100 Ibs. $2 49 

Galvanized....... = 3 19 

Netting. 

Galvanized....... per 100 tbs. 4 00 

Wrought. 

Wrought Staples, Hasps and 
Staples, Hasps, Hooks and 
Staples, and Hooks and 
Ser ee eee 80&108&10% 

ee eer 75&10% 

STEELYARD. 
Discount 25%. 
STONES. 

Axe. 

PIRGOMOR 6.6 55.06008 per th.53@7 c 

ES See is 9kc 

i er ee - 38 ¢c 

rere 60% @60&5% 

Oil— Mounted. 

Arkansas Hard.. “per doz. ” 00 

Arkansas Soft....... 50 

PRIMONCATs . 6 a cece per Ib. 64@et 

Oil—Unmounted. 

Arkansas Hard...... per fb $2 40 

Arkansas Soft....... re 1 20 

Lily White.... oe 40 

—— Creek. ee ee 15 
er 38 

re ss 40 

Scythe. 

Black Diamond........ per gro. #8 00 
re e 25 
Gem Corundum...... a 7 50 
Green Mountain..... se 4 50 
eS aa 7 00 
Quinnebog.......... es 6 00 
eee as 3 75 

STOPS, BENCH. 
eee per doz. $3 50 
ee tere ” 4 00 

STOPPERS, FLUE. 

eee per doz. $0 50 

EP ae Serer 4 60 

Gem, flat, painted...... = 85 

Gem, cor’d, decorated. i 70 

oo oe xaehw se = 90 
oC. ee **  — 70@85 

Skinner’sCommonSense “ 80 


STOVE PIPE—See pipe. 


STOVE BOARDS—See Boards. 
STOVE POLISH—See Polish. 
STRAPS. 

MN 3550's aes ase per | doz. prs., $1 80 
ESS Peer ace a ” 60@70 
STRETCHERS. 

Carpet. 
a eee eee per doz. $3 90 
PE ccs caseeee x 5 25 
Malleable Iron....... Bx 70 
POTIOCQOR: cccscecsae = 6 30 
MO ss cessweiss ene mn 4 50 
Wire. 
N. S. Elwood’s....... per | doz. he 
©. & Bivoen 8.5... 6 00 
PS ae i 5 75 
See Oa fed 10 00 
Star LOVOL. 3.5 ices is si 6 25 
Canton Tackle Block. A 9 50 
WOINOE Boos 5-0 545 30:5 a 6 25 
SWIVELS. 

Malleable Iron......... pertb. $0 10 
Wrought Steel......... per gro. 4 50 
TACKS 
Poy oO 6 40&10% 
Be 40&10% 
Bill Posters’ Cat... ..6cssves 40&10% 
ee reer 40&10% 
TAM CHPDOG. 6 isc sicenswere 40&10% 
(TESS TIE SRS ace ian 40&10% 
Uphoisters’ OT ee ere 40&10% 
Upholsters’ Wire............. 40&10% 
PIOWMIC POMC. 65056 5 sickc onde aes 90% 
COMME: ne cc ci esesvsees per th., 34c 
CEN INNES goon ae Siete ve ads oe at 70% 
eB ee er 40&10% 
Hungarian Nails ..00i¢s0000 40&10% 





TAPES, MEASURING. 





el 25@ yt 0 

Patent Bend Leather....... ™ rath 

LAMBS StOGs. <. 5 6 kv % cose 3003314 

Lufkin’s Metallic... .. 2.1". 20 @25% 

Lufkin’s Pocket....... iN 308&10@40% 

TEE BEVELS—See Bevels. 
THERMOMETERS. 

ge Ae som, doz. ry . 20 

Wood Back... $2 12 00 
See = a 00 

TIES. 

Bale. 
ee SE A ee 80&5% 
Sth CAROL WAGES 6 5s 0'sive e's. 40 és 70% 

Cow—See “*Chains.” 

TOOLS, SAW. 
Disston’s Universal............... 40% 
TRAPS. 

Mole. 

Reddick’s........... per doz. $6 00 

Mouse and Rat. 

Holdem Mouse............. $2 25 

pS a re 4 00 

Sure Catch Mouse.......... 15 

Bare Catch Rate. ccc ccc tes 60 

Delusion Mouse............. 1 00 
TROWELS 

Brick. 

COGS TES i ines c8 sk os ceoaee 30% 
| ee 15&5% 
DOs a 6. 45k b's wx ciaididne 8 5s 30% 
MNOS hirdswiesSe¥ekeentendaed 20% 
Plasters’. 
COS circ iniewid coweiwe 40% 
PON son be ibe cask weed ee 25% 
PEPER DEE a vii Keweseincxows 25% 
TRUCKS 
Deae Gathga aio eal o ees each, $2 75 
Warchouns Waiaa's sla lo ale hawa'e aad 50&10% 
Le eee 1 2 3 
Half Ironed..... #3 00 385 5 50 
Full Ironed...... 345 450 6 45 
TUBS, WASH. 

Standard, Wood. Ex. 
ee 3 1 large 
Per doz...$6 00 7 00 9 00 11 00 

Dowell. 

Per doz... 5 35 635 700 9 50 

Cedar. 

Per doz... 6 10 710 7 90 10 80 

Indurated. 

Per doz... 8 55 9 45 10 80 13 50 

Galvanized. 

I ee ree i 2 3 
Per doz......... 725 800 9 50 
TWINE. 

Per th. 
3-ply Cotton Wrapping Peahinas Gan 28c 
a Srey ee ten ate Wrong a ghag 28c 
© xs me Extra bg or Dh tea 27c 
Aes - Ivy. iy -ag 25c 
as fs Wisielos on tubes... ..27c 
eg zi . - cones... . |. 25¢ 
4 “ o oe oe ee 25¢ 
India Hemp, }- Ms balls Prtecaatatieeten 2Ic 

ee a I ee iia g, hia a as 20c 

“ Og doz. 75¢ 
De AI: BI Kiara ais wader l6c 
SO TNE, Ge got bse s008 15c 
ute Wrapping, a er 14c 
ute Wool, |-lb balls.............. 94c 

Seins. 

Mee 6. Wika Sib assure 9 12 15 
i ee per | Ib 32c 8=— 3 le 30c 
oS ne 32c 8=— 33Ie 30c 
| Ae * 38c¢ 34c 33c 
Staging, }- Ib. ball, size ee 264c 
Pee 26}¢c 
“ ea ee > ee 264c 
Bagging Be iar ate mala wR a 23c 
3-ply, gL eer 18c 
a Bee. neti hi abel a ore 18c 
ae ee ie RE TT Pee an ne: 27c 
3- ** Silver Finsh, in hanks... .37c 

Fodder or Lath. 

DINGS. g6-os5 wiv ak p die Ma eee 6ic 
PORES Gb cbc caccenacaaea c 
VISES. 

DO Ee ee ee er Orr ere 30% 

Pheenix, Oval Slide, 

Inches. . 24 3 3h 4t 
“eee ‘$1 ao 61.90 135 #2 75 

Patker’s Parallel... .. 0.056020 20% 

SN EY SOME io a5 66 0.5 8 60-4 ei 20% 

Parker's Swivel Base......-...... 20% 

Parker's Re-inforced............. 20% 

eg re 20% 

Parker’s Combination............ 20% 

och oe ss aca.ga ee ack bie 40&5% 

Williamson’ s Universal........... 60% 








WARE. 
Stove Hollow Ware. 
Plain or Unground............50% 
COMME WUUE eso o.6%e bace6.2 s-eersers 45% 
Enameled Ware.............-334% 
Bedteh HOwWi#... . 0 ccasccvass 60&5% 


Country Hollow Ware, per 100 tbs. $3 00 
White Enameled Ware. 





Maslin Kettles............ 60& 10% 
Neverbreak Flat and Round 
Bottom Kettles........... 60&5% 

Covered Ware. 

Tin'd and Turn’d. <...63.< 35&10% 
TROMMNINO she ois os dni eeicws 45&10% 

Glue Pots. 

SW MNIENE a: wv ara adhd erevai'eeaivrotate 25% 
) a > ae nr 

Enameled. 

Cherry Blossom and Chrysolite.50% 
WASH BOARDS—See Boards. 
WASHERS. 

Standard O. G. cast iron....per tb. 2}c 

Wrought iron in bulk, per, ib. : 

In. 3 1 
9c 6§c Sc 5c 4he 44c 41c 

“ — in 5-Ib. boxes, per tb.: 

1 
l0c 7e 7e 6c Sho ee 
WEDGES. 

| SET TOL per doz. $0 30 

| eee ee per Ib. 103 

LT eer 84 

WEANERS. 

Calf. 

Fuller’s, per doz......$2 00 to $2 50 

Tyler’s Safety, perdoz. 1 85 to 2 40 

Carroll's, per doz..... 3 OO to 3 75 

Hoosier, per doz..... 3 50 to 4 60 

Shaw Perfected...... 3 00 to 3 75 
WEIGHTS. 

PMO ed adc acaaae per tb. 24kc 
Sash—f.o.b. Chicago....per ton, 24 00 
WHEEL BARROWS. 
Common Railroad...... per doz. 17 00 
Heavy Railroad........ fe 24 00 
Panama Steel Tray..... a 39 00 
Klondike Steel Tray.... ee 28 00 
WHEELS. 

I aa. ira acv- nica nie asec ematale 70% 
EE Er ere re 75&5% 

Well. Ins... 8 10 12 14 
Per doz..$3 00 420 5 40 15 00 

WIRE. 

Barbed. Painted. Galv’d 
Carloads, per 100 tbs. a 79 $3 49 
Less thancar “ 2 94 3 64 

Brass. 

EG OU es ip andocsnoecereees 0% 
In 1-fb. spools, new Mst........ 50% 
Broom—Tinned.......60&10&10&10% 

Cable—Same price as Barbed Wire. 


Copper. 
In — 


ee 


Heniaiiine 
Nos. 6 to 9, An’ eal’d pr 100 tbs. 82 49 
Nos. 6 to 9, Galv‘d, 19 


Hair—New List....... ae 
Market. 

Bright, full bdles........... 75&5% 

Bright, broken bdles........... 70%, 

Coppered, full bdles........... 70% 

Coppered, broken bdles... . .65&10% 

Tinned, full bdles........... 75&5% 

Tinned, broken bdles....... 65&10% 

Picture—In coils....... ae 
In 5-fb. spools.......perlb..... 
WRENCHES. 

Acme Standard.......ccccee. 50&10% 
yi eee, rere 90c net 
PI ONS ss sinegbbe manana 50% 
PNR os od sin tbwandwen Kind 75% 
ee er 25% 
Malleable “S”....... oes. per Ib. 08c 
eS rere ore inex "Je 
PAO FIN 6 occ ccccspencensees 75% 

Bemis & Call's: 

Adjustable S, 40&5%; Adjustable S 
Pipe, 40&5%; Briggs’ Pattern, 
40%; Combination Bright. ..50% 

Steel Handle Nut. ......... 50&5% 

Combination Black..........50&5% 

Merrick Pattern............ 50&5% 

Double End Adj. S......... 40&5% 

WRINGERS. 
No. 500, Royal........ per doz. 34 00 
No. 350, Universal ..... 39 30 00 
No. 300, Novelty ...... a 30 00 
No. 310, Keystone..... = 30 00 
No. 100, Rival .......0. = 26 00 
No. 380E, Universal.... °° 35 00 
No. 790, Guarantee.... “* 41 00 
No. 770, Bicycle....... “ 37 00 
No. 110, Guarantee.... “* 36 00 
No. 110, Domestic. .... eS 32 00 
No. 110, Brighton...... ss 28 00 
No. 740, Bicycle....... - 37 00 
No. 22, Guarantee... " 36 00 
No. 22, Domestic..... Ke 32 00 
No. 22, Pioneer....... = 28 00 
No. 2, Superb...... ewes 25 50 
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E 69] Allen & Co., Inc., L. B., 

American Wringer Co........-.-+-- ‘ Chicago, Il. Files. Sufetenin pasties, 
Art Stove Co..... sintnteeeseeenens = Delta File Wks., Philadelphia, Pa.| Dixon Crueible Co., J., 
AutoStrop Razor gpa ety cee 70 Disston & Son, Inc., Henry, Jersey City, N. J, 
Bemis & Call Hdw. & Tool Co......- na Boilers—Steam. Philadelphia, Pa. 
Berger Bros. CO....----++++++ere% pi Boynton Furnace Co., Chicago, Il.| Nicholson File Co., Providence, R, I. 
Bertach & CO.....----eeeeereereres Schwab & Sons Co., R. J. . C 
Birkenstein & Sons,S........--+--+- 58 Milwaukee, Wis. Bertsch mg rimping. 
Black Silk Stove Polish Works....... 15/Monroe Fdy. & Furnace Co., “Cambridge City, Ina 
Boynton FurnaceCo.......-+-+-++- ss Monroe, Mich. ee ag age ong Niagara Machine & Tool Wks. ° 

eee We cos tessees 5 uttle alley Mfg. Co., Buffalo, N, 
Brauer Supply Co subnet « New York, N. Y. ie. 
Buffalo Sled Co......----- ' 
Bullard & Gormley Co........----+- 72 eee tong ei ail 
Cassens Mig. CO......-----+eereees 61 rk-Latty g. Co., veland, 0. Machines—Tinners’. 


Champion Stove Co....----++eeeees 


Clark-Smith Hdw. Co.....-.---++-- 62 
Clark & Co., G.M....---eeeeerreee 4 
Clayton & Lambert Mfg. eS ee 62 
Cleveland & Buffalo Transit | eee 11 
Cleveland Castings Pattern Co...... 15 
Cooper Oven Thermometer Co.....- <4 

2 


Cope Pattern Wks., Sees ey 
Cortright Metal Roofing Co......--- 


o 
_ 


Culter & Proctor Stove Co.......--- ll 
Dangler Stove CO.....---+-+erereee 2 
Delta File Wk8......-----+ee0eee* 1-70 
Diener Mfg. Co., G. W...------e0++> 62 
Disston & Sons, Inc., Henry......--- 66 
Dixon Crucible Co., J....--+-+++++- 58 
Double Blast Mfg. Co....--.------> 62 
Dreis & Krump Mfg. Co......------ 62 
Du Pont de Nemours & Co., E. care ae 
Elite Vacuum Cleaner Co.........-- 67 
Foster Stove CO......--- sere eeeeee 3 
Friedley-Voshardt Co........-+-++-- 60 
Gerock Bros. Mfg. Co......---+++-> 60 
Globe Ventilator Co.......-+-+++++> 61 
Harrington & King Perforating Co... 61 
Haynes-Langenberg Mfg. Co.......- 2 
Hemp & CO.....-.ce eee ccccvcenves 15 
Henry Furnace Co., T.E...........8-11 
Hercules Powder Co..............++- 65 
Highton & Sons Co., W......-.....- 12 
Hussey & Co., C.G.....2cccccccees 60 
Imperial Furnace Co.............+: 6 
SS 6 a ee eee 59 
ee ERE, COS o.c.c 6 conse ceestivescs 64 
Kelsey Heating Co.........ccccee. 5 
SO AOD 0.0 0.04009 0209000 58 
Kirk-Latty Mig. Co.......seccceeee 15 
CE GS TDs 6 o:6:c00 6080 0082008 67 
Mailleable Iron Range Co........... 16 
Merchant & Evans.............-- . 60 
Meyer & Bro. Co., F......--+---00+ 14 
Meyer Furnace Co......+....-0e005 7 
Michigan Safety Furnace Pipe Co.... 10 
Milwaukee Corrugating Co.......... 71 
Monroe Fdy. & Furnace Co......... 8 
Ce rer ae 60 
National Cash Register Co.......... 13 
National School of Pattern Drafting.. 58 
National Stencil Co.............+6. 58 
New Standard Hdw. Wks........... 68 
Niagara Machine & Tool Wks....... 52 
SPT ee Tee 68 
Nickel Plate Stove Polish Co........ 15 
Bee ON, DERE. COs. ce cisweciccssc 67 
DML Mh ti cheb ph teweseiasewess 56 
Culacy Pattern Co... ...ccsccscccces 15 
SE POON ITLID Siig 0000's 0 64 05.98% 62 
Rock Island Mfg., Co.............. 70 
Scheible-Moncrief Heater Co........ 5 
Schwab & Sons Co., R. J............ 11 
Standard Furnace & Supply Co...... 9 
Standard Ventilator Co............. 61 
Sullivan-Geiger Co...........ee220. 58 
Ee oe 58 
Symonds Register Co.............. 1l 
Tuttle & Bailey Mfg. Co............ 12 
XXth Century Heat. & Vent. Co.... 10 
Union Steel Products Co., Ltd....... 14 
Van Range Co., John............... 4 
Vaughan & Bushnell Mfg. Co........ 68 
Vedder Pattern WKB.......0.0e000. 15 
Walworth Run Fdy. Co............ 12 
EMERG EE acess sey ne cdeess nes 62 
eer 15 
Wheeling Corrugating Co........... 59 
ne 10 
Wrought Iron Range Co............ 6 


Hercules 


Kimball 


Nickel 


Hercules 





Brakes—Cornice, 
Bertsch & Co., Cambridge City, Ind. 
Dreis & Krump Mfg. 


Niagara Machine & Tool Wkzs., 
Buffalo, N. Y. 


Brass and Copper. 
Hussey & Co., C. G., 
Pittsburgh, Pa. 
Caps—Chimney. 
Globe Ventilator Co., Troy, N. Y¥. 
Standard Ventilator Co., 
Lewisburg, Pa. 
Cash Registers, 
National Cash Register Co., 
Dayton, Ohio. 
Ceilings—Metal. 
Friedley-Voshardt Co., Chicago, Ill. 
Milwaukee Corrugating Co., 
Milwaukee, Wis. 
Mullins Co., W. H., Salem, O. 
Wheeling Corrugating Co., 
Wheeling, W. Va. 
Chisels, 
Vaughan & Bushnell Mfg. Co., 
Chicago, Ill. 
Coppers—Soldering—Gas. 

Allen Co., Inc., L. B., Chicago, Il. 
Cornices, 
Friedley-Voshardt Co., Chicago, Ill, 
Mullins Co., W. H., Salem, O. 
Crayons—Lumber. 

Dixon Crucible Co., J., 
Jersey City, N. J. 
Cut-Offs—Rain Water. 


Sullivan-Geiger Co., 


Indianapolis, Ind. 
Drivers—Screw. 
North Bros. Mfg. Co. 
Philadelphia, Pa. 
Dynamite, 


Du Pont de Nemours Pdr. Co., E. L., 
Wilmington, 


Powder Co., 


Wilmington, 


Elevators. 


Bros. Co., 
Council 


Enamel—Iron, 
Black Silk Stove Polish Wks., 


Plate Stove Polish Co., 
Chi 


Explosives, 


Du Pont de Nemours Pdr. Co., E. I., 
Wilmington, 


Powder Co. 





Wilmington, Del. 


Co. 
Chicago, il. 


Flux—Boldering. 


Allen Co., L. B., Chicago, Ill 


Freezers—Ice Cream, 


North Bros. Mfg. 


Ce., 
Philadelphia, Pa. 


Furnaces—Hot Air. t 


Meyer Furnace Co., Peoria, Ill. 


Furnaces—Soldering. 

Clayton & Lambert Mfg. Co., 
Detroit, Mich. 

Diener Mfg. Co., G. W., 

Chicago, Ill. 


Weiss & Co., H., 


Harrington & King Perforating Co, 


Bertsch & Co., Cambridge City, Ind. 
Dreis & Krump Mfg. Co., 


Chieago, Ml, 


Niagara Machine & Tool Wkzs., 


Buffalo, N. Y. 
New York, N, Y. 


Mail Boxes, 
n-Vu Mfg. Co., Rochester, N, Y, 


Metal—Perforated. 


Chicago, Il. 


Metals—Old and New, 


‘| Double Blast Mfg. Co., 
North Chicago, Il. Birkenstein & Sons, _—— = 
Ringen Stove Co., St. Louis, Mo. ; 
Mica. 
Gearing—Skylight, 
B 
Weiss & Co, H., New York, nN. y,| P™#Ue® Supply Co., ye 
Graphite—Boiler, 
Miters 
Di , me 6 ; 
xon Crucible ~~. City, N. J.| Friedley-Voshardt Co., Chicago, Ml. 


Del. 


Del. 


Bluffs, Iowa. 


Sterling, Ill. 


vago, Til. 


Del. 


Grilles, 


Highton & Sons, W., Nashua, N. H. 


Gutters—Covered. 
Cassens Mfg. Co., Edwardsville, Ill. 


Hammers. 


Vaughan & Bushnell Mfg. Co., 
Chicago, Ill. 


D 
Handles—Boiler. 
Berger Bros. Co., Philadelphia, Pa. 
Hangers—Eaves Troughs, Cc 


Abbott Mfg. Co., Cleveland, O. 


Henry Furnace Co., T. E., 

Cleveland, O. 
Imperial Furnace Co., M 
Marshalltown, Ia. 
Kelsey Heating Co., Syracuse, N. Y. 


Monroe Fdy. & Furnace Co., 
Monroe, Mich. 


Scheible-Moncrief Heater Co., 
Cleveland, 0. 


Schwab & Sons Co., R. J., 
Milwaukee, Wis. | M 


Standard Furnace & Supply Co., 


Omaha, Neb. 

XXth Century Heat. & Vent. Oo., 
Akron, 0. 
Wise Furnace Co., Akron, 0. 


Wrought Iron Range Co., 
St. Louis, Mo. 














Hussey & Co., C. G 


Mullins Co., W. H., 


Cope Pattern Wks., G 


Friedley-Voshardt Co., 


Michigan Safety pe PDC ick. 


Hemp & Co., 


Nails—Slating. 
Pittsburgh, Pa. 


Ornaments—Sheet Metal. 


Friedley-Voshardt Co., Chicago, IL 
Gerock Bros. 


Mfg. Co., 
St. Louis, Mo. 
Salem, 0. 


Paint—Silica Graphite. 


ixon Crucible Co.,- J., 
Jersey City, N. J. 


Patterns—Stove. 


leveland Castings Pattern Co., 
Cleveland, 0 


= 
Detroit, Mich 


, 
———— ene Quincy Pattern Co., Quincy : 
in Vedder Pattern Wks., Troy, N. 
erican Furnace Co., P| 
St. Louls, Me. Weller Pattera Oo., Quincy, 
Art Stove Co., Detroit, Mich. 
Boynton Furnace Co., Chicago, Ill. 
Culter & Proctor Stove _ on - Pipe—Conductor. 
Haynes-Langenberg Mfg. Go. is Sage Sem. Oh, Philadelphia, Pa. 
5 peg: Clark-Smith Hdw. Co., Peoria, Il. 


Chicago, Il. 


ilwaukee Corrugating Co., 
: Milwaukee, Wis. 


Wheeling Corrugating Co., 


Wheeling, W. Va. 


Pipe and Fittings—Furnece. 


Peori il. 
eyer & Bro. Co., F., Peoria, TI 
“ Co., 


etroit, 


Pipe & Fittings—Stove. 
St. Louls, Mo. 


































































